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Abstract

© 2018, Universidad del Zulia. All rights reserved. In this paper, it is proposed to use a
multifactor nonlinear dynamic model to predict consumer demand. For this purpose, a method
of varying differences is proposed in order to reduce the autocorrelation of time series.
According to the multifactor dynamic model of consumer demand, the authors have proposed a
model for forecasting the demand for goods depending on the given values of the total
turnover, price indices and the influence of other factors on the formation of consumer demand
of the population. The character of dependencies and nonlinear trends was studied, what has
allowed qualitative models to obtain.
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