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Abstract

© 2020 Lifescience Global. All rights reserved. It contains the results of a study devoted to
determining the role and place of economic topics in the largest federal publications in Russia.
The range of issues covered in this area is wide, and reflects global and national trends, and the
economy has a prominent place in the structure of publications. The study focuses on the
definition of economically oriented content of publications: Rossiyskaya Gazeta and Izvestia. The
authors pay attention to both structural (heading of printed elements, site navigation), and
content elements (problems, language and stylistic features). The most characteristic materials
on various aspects of the economy are analyzed. The increasing role of the economy, crisis in
this area lead to increased demand for the mass audience in the news in this area.
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