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Abstract

This article is devoted to peculiarities of the structural-semantic composition of the Second
World War political poster with an account of its function in historical and cultural context. The
aim of the study is to identify national cultural specifics of the agitation text. The study was
conducted on the materials of campaign posters of the USSR, Germany and the USA. Types of
posters  and  their  target  audience  have  been  taken  into  account.  This  article  provides
information about the events of the Second World War, under conditions of which the posters
were created, because certain events influence the content of the agitation text in a certain
way. As part of this scientific research, a campaign poster is considered as an informational,
structural  and semantic  unit  of  a  creolized nature.  This  study is  based on a  comparative
approach to the study of structural and semantic features of posters of different countries. For a
detailed consideration of  the texts,  the authors used the following methods:  A method of
analysis of the interaction of iconic and verbal components, allowing to detect incrementing of
meaning of the text, enhancing the pragmatic orientation of a campaign poster, and a method
of analysis of the publicistic text with an account of linguistic and rhetorical parameters. The
authors examined the methods of the spatial and semantic interaction of verbal and visual
elements of creolized texts, the analysis of which revealed stimulus images that were the most
typical for posters in USSR, Germany and the USA, reflecting the national, political and national
priorities, and identified peculiarities of verbal and nonverbal components in the composition of
the agitation text, that were typical of posters of the mentioned countries.
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