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DEVELOPING ELECTIVE COURSE "MARKET DEVELOPMENT OF CONSUMER LENDING IN 
RUSSIA"

Abstract. This article reveals the need for the introduction of elective courses in the vocational education 
system, allowing to increase the skills of future professionals and helps students to navigate in their later life.
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FORMATION OF CORPORATE CULTURE

Annotation. The article deals with the theoretical basis and measures to create a corporate culture in the 
organization . Offered a perfect model of corporate culture .

Keywords:corporate culture,values of the organization,activities of director.
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