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MAIN DIRECTIONS OF CHINESE PROPAGANDA DURING THE
CULTURAL REVOLUTION (ANALYSIS BASED ON POSTERS)

Abstract. The article examines the main directions of Chinese propaganda in
times of the Cultural Revolution through the analysis of that time’s posters.
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BBenenue

O¢uumnanbHbIil CTapT KUTAWCKONH «KYJBTYPHOW PEBOIHOLNMUY ObII 1aH B aBTYCTE
1966 rona. [Tocranosnenue' LIK KIIK o «KYJBTYPHOU PEBOIIOLMUY BIEPBBIC HA3BAIO
BCIIM CBOMMHM HMMEHAMH, 10 3TOT0 XYHBIHOMHBI~ YK€ ObUIM, HO WX JAEATEIBHOCTH

' Tocranosnenne XI menyma Llentpansroro Kovurera KoMmyHuCTHUeCKO#H mapTuu KuTas 8-ro co3biBa
* (KpacHbIe OXPAHHHKI» (BIIEPBBIC MOSBHIHCH B Mae 1966T. B IIKONe MPH NEKMHCKOM yHEHBEpcHTeTe LmHxya)
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