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BBEJAEHHUE

YuebHo-npaktuueckoe  u3gaHue  COOpHMK ~ ayTEHTUYHBIX  TEKCTOB st
HK3aMEHAIIMOHHOTO JHCKypca MO JuUCHUIUIMHE «AHTIHHCKUE s3b1k» «IN TUNE»
MpEeIHA3HAYCHO [IJI MCIIOJIb30BaHUS Ha MPAKTHYECKUX 3aHATHUAX U CAMOCTOSITEIBLHOMU
paboThl MOJI KOHTPOJIEM MpernojiaBaTeisi IO AaHIMJIUKUCKOMY S3bIKY CO CTyJAEHTaMu
YKOHOMHYECKOTO H yIpaBiieHYecKoro Harpasienus B labopaTtopurn SANAKO Lab 100 u
SBIIIETCS CIIOCOOOM KOHTPOJISI YCBOGHHUS JIGKCMYECKOTO Marepuaia, (HOpMHpPOBAHUS
npodeCCUOHATLHONM KOMIIETEHIIMM ¥ BOCIIPUSITHS UHOSI3bIYHOM peur Ha CITyX.

Y4yeOHO-NPaKTUYECKOEe  U3JIaHHE€  COOTBETCTBYET Yy4eOHOW Mporpamme o
nucuumuinHe «MHocTpanHeiil s361k» U TpeboBanusiM GI'OC 38.03.01 «DxoHOMUKA» U
38.03.02 «MenemxmenT» - biaok 1, bazoBas yacTe.

Hacrosimee w3ganme cocrout w3 AByX uacte. [lepBeiii paszmen MocCBsIEH
(YHKIMOHATBHBIM ~ BO3MOXKHOCTSIM  Jabopatopun  SANAKO Lab 100, xkortopsie
YIPOIIAT paboTy B KJacce, COCOOCTBYIOT MOBBIIICHUIO KauecTBa OOy4YeHUs, a TaKKe
JIeTaJTbHOMY OMHUCAHUIO YHPAKHEHUW W alrOpPUTMY UX BbINOJHEHUs. BTopoil pazmen
npeuiaraeT 3amaHus K ynpaxkHeHuto «Quiz» («Buktopuna»), «Recorded Response»
(«Peaxmmsy), «Pair discussions» («O0cysxaeHue B mape/ Iuaaoru»).

ABTOpamMu OBUTH pPacCMOTPEHBI (HYHKIIMOHAJIBHBIE BO3MOXKHOCTH J1a0OpaTOpUu |
NpEeVIOKEHbl  MPAKTUYECKUE  MaTepuanbl  JJisi  NPUMEHEHUsT Ha  MPaKTHKE.
NHHOBAIIMOHHBIN MOAXOA K CO3JaHUI0 CHUTYalUi, MPUOTUKEHHBIX K IKOHOMUUYECKUM
peanusiM JIeJlaeT JaHHOE U3/IaHUE MPUBIICKATEIbHBIM JIJISl Pa3BUTHSI KOMMYHHUKAIIMOHHBIX
HaBBIKOB B KOHTEKCTE YCTHOIO HK3aMEHAIMOHHOTO AHCKypca. MeTol NorpyKeHus
CTYJICHTOB B SK3aMEHAIIMOHHBIM JUCKYpC (OPMUPYET S3BIKOBBIE KOMIETCHIIMU H
HaBBIKU, MO3BOJISIIONIME aJICKBAaTHO PEearupoBaTh Ha BO3JEHCTBUE BHEIIHEHW S3BIKOBOM
Cpelbl, MPOU3BOIUTHL OTOOP YCBOCHHOIO MaTepuayia JUisli BOCIPOU3BEICHHUS JIUYHOTO
BBICKA3bIBaHUS B YCIOBHUSAX CTPECCOBOM CUTyallMM dK3aMeHa. JIeKCHKO-TpaMMaTHYeCKHi
MaTepHall U3JaHus ONITUMU3UPYET JaHHBIN Mpoliecc Hanbonee 3PPeKTUBHBIM 00pa3OM.

Hcnonb3oBanue 1a00paTopul peKOMEHI0BAHO K MPUMEHEHHUIO B KOHIIE M3YUYEHHOM
TeMbl J1s1 (PUKCAlUU CTYJIEHTaMH MPOUICHHOTO MaTepuaa.
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1. ®YHKIHHUOHAJIBHBIE BO3MOXKHOCTH SANAKO LAB 100
1.1. PYKOBOJCTBO I10 UCITIOJIb30OBAHNIO SANAKO LAB100

JIuaradonHbIll KaOuHeT ¢ pacmmpeHHbiMA Bo3MokHOcTssMH SANAKO Lab 100
npenHa3HadeH Il oOyueHUs] MHOCTpPaHHBIM si3bIkaM. VMess B cBOeM pacmopsbKeHUU
SANAKO Lab 100, mpenomaBarenb MOXET MapajuIeIbHO MPOBOAWTH B KJAcce cpasy
HECKOJIbKO 3aHATUN N0 UHIMBUAYAIbHBIM IIpOrpaMMaM o0yUueHusl.

NuauBuayanbHBI  TOAXOJ  TO3BOJIACT  pacHpeleNiaTh MEXAYy CTyACHTaMu
YOpPaXHEHUsI C Y4ETOM YPOBHS WX MOJATOTOBKH, YTO HAMHOTO YIydIlaeT yCBOCHHWE
y4eOHOT0 MaTepHaia.

Jluaradouneii  mentp SANAKO Lab 100 mnpemraraer Ooratelii  BBEIOOP
YOPaKHEHUM, 9TO CIOCOOCTBYET MOBBIMIEHUIO I(PHEKTUBHOCTH U THUOKOCTH Y4eOHOTO
nporiecca:

e Listening Comprehension — npocnymBanue (ayupoBaHHUE)
e Reading Practice — TpeHrpoBKa uyTeHHS

e Phone Conversation — pa3rosop 1o tejaehony

e Pair Discussion — o0cy»xeHue B mape

e Group Discussion — o0cyxieHue B rpymre

e Simultaneous Interpreting — cHHXpOHHBIN TIEPEBO/I.

e Consecutive Interpreting — nepeBoj ¢ nay3amu

e Recorded Response — peakius

e Quiz — BUKTOpUHA

K uyumcny rmaBHbIX KoMmrmoHeHTOB SANAKO Lab 100 otHOcsTCS HMHTEpQEHCH
npenoaaBarenss W cryaeHta. Co CBOEro myjbTa CTYJEHT MOXXET WHIUBUIYaJIbHO
paboTaTh ¢ TEM MaTepUaIoM, KOTOPBI eMy 3aJal MpenojaBaTelib, JU00 CaMOCTOSATEIBHO
BBIOMpaTh €ro M3 JOCTymHON 0a3el. Kpome TOro, oH mojy4daeT BO3MOXKHOCTH BBI3HIBATH
npernojaBarenss U OTBeYaTh Ha Bompochl. [lynmbT mpemojaBaTens naeT BO3MOXXHOCTH
KOHTPOJIUPOBATH BBHIMIOJHEHHUE CTYJCHTAMH 3aJaHUs, a TAK)KE€ OPTaHW30BBIBATh YICOHBIN
IPOLIECC B COOTBETCTBUU CO CBOUM ILIAHOM.

1.1.1. I'paduyeckuii uaTepdeiic npenogaBareis

[Tpu 3amycke mporpamMMbl Ha dKpaHe OTKPBIBACTCS MPEACTABICHHOES BBIIIE TJIABHOE
okHo Lab 100 (Puc.l1). Ilanenr wuHcTtpymentoB Lab 100 pa3memiaercss Ha
TOPU30HTAIBHON TOJIOCE B BEpPXHEH YaCTH TVIaBHOTO OKHA. OTCIO/Ia MOYKHO BBITIOJNHATH
OCHOBHBIE OMNEpaIy MO MPOBEJACHUIO 3aHSATUN B JMHTaQOHHOM IIEHTpE: CO3/1aBaTh U
BBIOMPATH IIJIAHBI PACCATKU CTYACHTOB, BECTH YUET IMMOCENIAEMOCTH B CO3/1aBaTh CECCHUHU.



MaHens
MHCTRPYMEHTOB Sanaxo 44  Menu

OKHO
Knacca

OKHO
CEeKUMM

& & & & & & sanaxo 4

Moackasku

[ nasnoe menio LAB 100

m [I{eqyOK KHONKOM MBIIIM Ha BKJIAAKE MEHIO BBIBOJWT Ha JAMCIUIEN
HUCIAJAIoIEe MEHIO, U3 KOTOPOro MOKHO y3HaTh HOMep Bepcuu KoMmnoHeHToB Lab 100,
POCMOTpPETh, 3aJaTh WM HM3MEHUTh MapaMeTpbl, MPOBEPUTh, KaK J0Jro padoTaeT
MYJBTUMEAUMHOE XPAaHUWINILE, CKOIUPOBATh (hailyibl B HETO WM U3 HETO, a TAK)XKE BBINTU
U3 NIPOrpaMMBlI.

Seating Plan (/Inan xnacca)
(2]

LT J[aHHAs BKITAKA BRIBOJUT HA JHUCIUICH CXEMY pa3MEIIeHHUs CTYyCHTOB B
KaOuHeETE.

Attendance (Vuenuxu)

Knonka «YueHMKH» MNOMOTraeT NPEenoJaBaTENl0 CKOPPEKTUPOBATH

uHMOPMAITMIO O KaXJOM CTYyJICHTE, Ha3HAYUTh WU TEPEHA3HAYUTh €My UMs, JHOO
IIOMETUTH KaK OTCYTCTBYIOLIETO.

New session (Hoesas ceccust)

323
I[aHHail KHOIIKa IIO3BOJIACT OpPraHU30BaTb HOBYIO CCCCHUIO. ITocne
mIc/Ji9Ka Ha HEHU MOSBIISICTCS AUAaJIOroBo€ OKHO CCKIHMH, I'JTC MOXKHO BLI6paTI> HYXXHOC
YHPAKHCHNUEC U HAYATh €TI0 BBIITIOJIHCHHC.
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Hnouxamop ON THE AIR (Muxpoghon exnrouen)

:I I[aHHaH IMUKTOIrpaMMa HUI'PACT POJIb HMHIAUMKATOPA: OHA CBCTHUTCA IIPHU

BKIIIOYUCHHOM MI/IKPO(I)OHG, YKa3bIBasA Ha TO, 4YTO BLI6paHHI>I€ IMpCrnogaBaTCjiIcM CTYACHTLI
CJIbIIIAaT BCC, YTO OH T'OBOPUT.

Obvagnenue

[Tocre miemyka Mo 3TOH KHOIKE MPETojaBaTelb MOTy9dacT BO3SMOKHOCTh
00paniaThcsi KO BCeMy KIIAcCy Cpasy.

1.1.2. AynuonyJsT CTyIeHTa

Ayouonynrem cmyoenma

DTO OCHOBHOW WHCTPYMEHT €ro pabOThI, PacIOJOXKEHHBIH Ha KaXIoM pabouem
MmecTe nmuHradonHoro kadbunera (Puc.2).

Bbi3oB
npenogasaresns

XK aucnnei
UndgpoBbie
KNaBHLWIH
FpoMKocTb
rapHUTYPbI
yyaweroca
Oowan
TPOMKOCTb
Copoc
Cron
Crapr
OrBerbl
"True"False"
npH onpocax Mepemorka
Bnepen,

3anucek Mepemorka
Hasag,

Puc.2

Bui306 npenooasamens

C moMmolibo 3TOM KJIABUIIM CTYACHT MOXET BbI3BaTh npenoaaBarens. [locie ee

Ha)XaTH: Ha JUCILICC IIPCIIOAaBATCIIA IMOABJIACTCA 3HAYOK CTYACHTA. ﬂJIH OTMCHBI BBI3OBa
JA0CTATOYHO HAKATh KJIABHUITY C€HIC pas.



Lugposvie knasuwu 1-8

[Ipu oTBeTe Ha KOHTPOJIBHBIC BOMPOCHI HYXKHO HaXaTh OJHY W3 MHUTAIONUX
U(POBBIX KJIABUIIN, TIOCIE YErO OHA HAYWHACT CBETUTHCS HEMPEPHIBHO, & OCTAIbHBIC
MPOJIOJDKAIOT MUTaTh JI0 TEX IOp, TMOKa IMpernojaBaTeNb He MpekpaTtuT ompoc. Korma
JEMOHCTPUPYETCSI TPaBUIBHBI OTBET, CTYACHT BHJIUT €r0 Ha JHCIUIEE CBOETO
ayINOITyJIbTA.

[Ipu oTpaboTke pasroBopa 1O TeNePOHY C TOMOIIBI0 IUMPOBBIX KIABUII
IIPOM3BOIUTCSI HAOOP HOMEpa cobeceTHUKA.

Knasuwu «True / False» (9 v7 0 %)

DTH KJIABUIIH UCIIOIB3YIOTCS IIPH OTBETAX HA KOHTPOJIBHEIE BOIIPOCHI C BEIOOPOM U3
IBYX BapvaHTOB. Iloclie HaaTusi KJIABUIIM OHA HAYMHAET CBETUTLCS IIOCTOSHHO, a
Apyras IpoJO/KAaeT MUraTh A0 TeX IIOp, IOKa MPEnogaBaTeilb HE BBIAAET U3 PeXHUMa
ompoca.

KK oucnneiti

Pacnonoxkennbli Ha ayauonyinbre Kugkokpuctaumueckuid (OKK) aucnnei
MOKa3bIBAET TPOMKOCTh MacTep TpeKa W TpeKa CTYAEHTa, COCTOSIHHE MarHutodoHa
CTy/ieHTa 1 Bpemsi paboThl B popmare muH:cek. (Puc.3)

TenedoHy

BbiioB — KoHTponbHbI
npenogasarens . onpoc
=
Pexum =
4 — P
GNOKHPOBKH - rajoBop o
—
-

HencnpaBHOCTb Oocy#kaeHne B

1t

AN
i
A

/ ' . rpynne
"
F'poMkocTb ' 5
MacTep TpekKa OBcykaeHne
* B nape
MpasunbHbI HenpaBunbHbIN
oTBeT orBer FpouKocTb
TPeKa
aweroca
CocrogHue Homep napbi npn i
FaMNMcH rene{)oHHOM
pasrosope,
00CYK1EeHHH B
rpynne

Puc.3
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1.1.3. IlmkTOrpaMMsbI CTY1€HTOB

B okne kmacca Lab 100 rpadwudecku mpencTaBieHO PacHoONOXKEHHE MO padoduM
MeCTaM CTYJEHTOB, KaXK/bIi U3 KOTOPBIX OTOOpa)kaeTcsi OTACIbHOM MUKTOTPAMMOM. ITO
MO3BOJIAET OBICTPO OMNPEACINTh, KTO MNPUCYTCTBYET B Kjacce, a KOro HeT, Kak
pacmpeneseHbl CTYACHTHI II0 CEKIMAM, Kakhe padoyue CTaHIUU CTYJCHTOB HE
3aJICICTBOBAHBI B JAHHBIM MOMEHT:

BHYTPEHHSIS
@< e
ON ¢ HEHCIpaBHa ’(%‘“ CTYJEHT CBSI3b C
s paboyast swert | cymaer swetl | mpemomaBateseM
CTaHIMs
;_ ® CTYJIEHT
YYaCTHUK c%J CTYJIEHT B | BbI3BIBACT
Stuclent 1
Student 1 Student 1
ceccun TOBOPHT IperoaaBaTelis

1.1.4. O0uuii NOpsAI0K BHINOJHEHUS YIPAKHEHUI B JIMHTA()OHHOM
nentpe Lab 100

Co3zoaHue ceccuu
Jlns Toro 4toObl HauyaTh paboTy B JabopaTopuu HEOOXOAMMO CO37aTh HOBYIO

&%
CCCCHUIO, IMICIIKHYB MBIIIBIO II0 KHOIIKC . Ha JUCIIIICC IIOABHUTCA
AUAJIOrOBOC OKHO CCCCHU.

Buvibop yuacmnuxos

UToOBI BKJIIOUNUTH B CEKIUIO CTYJEHTOB, MOKHO JINOO IMIEIKHYTh IO MUKTOTPaMMe
KQXJIOTO M3 HUX, JIMOO OXBAaTUTh HECKOJIBKUX CTYJEHTOB C MOMOIIBIO MBIIMIH. UTOOBI
WU3MEHUTh COCTAaB YYACTHHUKOB, TO €CTh JOOABUTh K CEKIIMU HOBBIX WJIM UCKIIOUUTH YKE

HMCIOIIUXCA, HY’KHO IICJIIKHYTBh I10 KHOIIKEC H IIOBTOPUTD BBIGOp.

Buvibop 3a0arnus ona cexyuu

3ajmaHue I CEeKIMW BBHIOMPAETCS U3 CIKMCKA, KOTOPBIA TMOSBISCTCS Ha JUCILICE
nocjue mendka B nosie 3adanue. OIHOBPEMEHHO HAa SKPAaH BBIBOJSATCS BCE DJIEMEHTHI
yIPaBJICHUS, KOTOPbIE MOT'YT MOHAI00UTRLCS JIJIs BBIMOJIHEHUS JaHHOTO 3a1anus (Puc.4):
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BeiBpatk 2anaHune

Mpocnywneanue
MoppaxaHue obpasuy
TpeHnpoBka YUteHus
Pazroeop no TenecpoHy
O0cyxpeHue B nape
QbcyxpaeHue B rpynne
CMHXpOHHbIN Nnepesof
MepeBog ¢ nayzamu
Peakuwns

BukTopuHa

AP Exam

B&O

CamoobyueHune
Audio-on-Demand

Puc.4
Bwibop ayououcmounuxa
YroObl BBIOpaTh HMCTOYHHK ayJWOCHTHAIA, JOCTATOYHO IIEIKHYTh MBIIIBIO Ha
HY)KHOM IyHKTe crucka (Puc 5):

Buibpatk ayaAMOUCTOMHUK
None [v

MSU file

Media File

PC Audio CD

Cassette

Student Line In |

| Student \
Teacher
None

Puc.5

CTy,Z[eHTBI MOI'YT Ha4aTb BbBIIOJHATH YIIPA)KHCHHC TOJBKO IIOCJIC HaXXaTusd

[ oo
MperoJaBaTcjiceM KHOIIKA B HpI/I 9TOM K ayauoIlyJbTaM CTYJACHTOB IOAKIIOYACTCA
HCTOYHHUK 3BYKa W BKJIIOYACTCA 3aIllrCh. YtoOnI IMIPUOCTAHOBUTL  BBIITOJIHCHUC

o
yOpaXHEHUsS, HYXXHO HaXaTb Ha KHONKy MUSEM  BpinojgHEHHE YHPaXKHCHUS
[ o |

IpeKparaeTcs mocie meayka mo KHonke MOl

Jlnst 3aBepiieHuss paObOThI CEKIIMM HY)KHO IIETKHYTh 1O KHOmke EXit Session
(Bbix00 u3 cexyuu). Ilociie 3Toro Ha IUCIIIEE MOSBISETCS JUATOTOBOE OKHO COXPAHEHUS
MacTep-TpeKa W YIpPaBJIICHUS TPEKaMH CTYJEHTOB, KOTOPOE OIHCAaHO B CIICTYIOIIEM
pazuerne.
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1.1.5. CoxpaHeHnue u cO0p TPEKOB

T
[Tocne menyka 1o KHOMKE Ha JUCIUIEH BBIBOJUTCS TPEACTABICHHOE
JTMAJIOTOBOE OKHO C MPEIJIOKEHUEM COXPAHUTh MACTEP-TPEK U cOOpaTh TPEKU CTYJICHTOB

(Puc. 6).

CoxpaHuTe

Puc. 6

COop TpEeKOB CTYJEHTOB IPOU3BOUTCS Tocie HaxaTtusi kHonku Codpams. Ilpexe
BCEr0, Ha JIUCIUICH BBIBOJIUTCS MPECTaBICHHOE HIDKe okHO (Puc. 7):

'S
-
Puc. 7

[Tocne sroro mpemnojaBarenb JOJKEH yKa3aThb MecTO XpaHenus (aitna: Hazeamo
Ilanky > Coxpanump, a Ha >KpaHe NOABUTCS MHPOpMalMOHHOE OKHO Coxpanenue, Te
yKa3aHO MMsI COXPaHsAEeMOro B IaHHbI MOMEHT (aiina (Puc. 8).
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Student 1.MP3

JaKpPLITE

Puc.8

Korna Bce (aiinbpl coxpaHeHbl, HYHO 3aKpbITh JUAJIOTOBOE OKHO, IICJKHYB IO
KHOTIKE 3aKpblmb.

1.2. YITPAJXXHEHHU ST SANAKO LAB 100
1.2.1. Listening Comprehension (IlpociaymuBanue)

[Tpu orpabotke BocmpusaTus Ha ciyx Listening Comprehension (/Ipocaywusanue)
CTYIEHTHI CIIyINAIOT MaTepHaj, a MperofaBareib MPOBEPSIET €ro BOCIPHUATHE, 3a1aBast
BOIIPOCHI 110 yCIIbIMaHHOMY. TTociie mpociIyImuBaHus HCXOAHON (POHOTPaMMBI CTYIEHTOM
MOYKHO TIPE0CTABUTh BO3MOKHOCTh CAMOCTOSTEILHON PaOOTHI C 3TUM HCTOUYHUKOM.

lIposedenue ayouposanusi

1. Ins Bxona B cucremy Ha Pabouem Crtose Hyx)HO HaxaTh 3Ha4uok SANAKO

&
Lab 100 > Buiopams > Buiopame yuacmnukoe > Bce ocmanvhblie >
Buiopame 3aoanue.

2. BeiOpats ayamouctoynuk > MSU > HaiiTu cooTBeTcTBYIOUMil (aiinm B
xpanuuie MSU.

3. lllenkHyTh MO KHOMIKE | 1 TPOUHCTPYKTUPOBATH
cTyeHTOB. Koraa MHCTpYKTaX 3aKOHYEH, €I1I€ pa3 IIEJIKHYTh 110 3TOM K€ KHOIIKE.

4. lllemykoM MO KHOTMKE NPUCTYNUTh K OTpabOTKE BOCIPUATHUS Ha
ciayx. [Ipu »TOM HCTOYHUK 3ByKa MOAKIIOUYAETCS K pabOuMM MeCcTaMm CTYJIEHTOB U
HAYMHAETCA 3aIKCh.

5.Korma B KkauecTBe WCTOYHMKA 3BYKa HCHOJB3yeTcsa  dailn U3
MyJIbTUMEIUUHOrO XpaHuiauma MSU, ynpaxHeHHMe HAauMHAETCS Cpa3y Ke IOcie

Scwer|
IeYKa 0 KHOMKe MRl |
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T

UrtoOsl caenaTh nay3y B YIpPaKHEHUH, HYKHO IEIKHYTh 110 KHOTKE
Korpa co3znana naysa, npenogaBaTeab MOXKET 3a/1aBaTh CTYJIEHTAM BOIIPOCHI 110
NOpOCIIyIIaHHOMY MaTepuainy. YToObl oOpaTUTbCS K CTyJIEHTaM, HEOOXOIUMO

IOICJIIKHYTh I10 KHOIIKC , IIOCJIC YCT0 I'0JIOC IIPCIIOdaBaTCiIA

CJBIIIAT BCE YYACTHUKHU JAHHOW CEKUMH. Ecii MENKHYTh 1O 3TOW KHOIIKE €IlIe pas,
MUKpPO(]OH mpenoaBaTessi OTKIOUUTCS.

6. [l oTBETa HEOOXOAMMO MLIENKHYTH IO MHMKTOrPAMME CTyAeHTa L' |

KOTOPBIN JIOJKEH OTBETUTH HA Bompoc. Ha nmukrorpaMMe OTBEYAIOIIETO MOSIBISETCS
00J1aYK0 TEKCTa, M BCE YYACTHUKHM CEKIIMH, PABHO KaK W IMPEToJIaBaTellb, CIbIIIAT
ero orBeT. UTOOBI OTKIIOYUTH MUKPO(GOH OTBEUAIOIIEr0, JOCTATOYHO MICIKHYThH

*
MBIILIBIO B JIFOOOM MECTE OKHA Kjlacca, Jajiee OTKaTh KHOHKy :
7. YTo0Obl 3aBEpIINTh YNPAXKHEHUE, HYXKHO IIEIKHYTh MBIIIBIO IO KHOIIKE

E [Ipu »TOM UCTOYHMK 3BYyKa OTKJIIOYAETCS OT ayJIUOMYJHTOB CTYJCHTOB, a
3anuck npekpamaercs. [locne atoro Haxxats KHONIKY Ilokunymse ceccuto.

1.2.2. Reading Practice (TpenupoBka 4TeHus)

OTtpabaTbIiBaTh UHTOHALIMIO U MPOU3HOIIEHUE AP (HEKTUBHO TOMOTAET YTEHUE BCIYX.

YopakHeHHs Takoro THUIA WEATbHO TOIXOMAT JUIsi CaMOCTOSTEIBbHON paboThI
CTYJICHTOB, B X0Ji¢ KOTOPOl OHU YUTAIOT TEKCT CO CBOEr0 TpeKa B yAOOHOM Jisi cels
Temie. JJaHHBIM TUN YNPaKHEHHS TaK XK€ MPUMEHSETCS IS 3allMCH MOHOJIOTHYECKOU
pE€Yu CTYJICHTOB.

[IpoBoIUTH yIpakHEHHSI TAKOTO THIA OYEHb JIeTKO. [IpenoaBaresnb MOXKET 1axke He

UCIIOJIb30BaTh HMCTOYHUK 3ByKa, €My JIOCTATOYHO pa3OJOKUPOBATh AyTUOMYJIHTHI
CTYZEHTOB.

3anuce MoHoONO2UYECKOU pedu, UmeHusl 6Cilyx

1. Ins Bxona B cucremy Ha Pa6ouem Ctose HyxHO HaxkaTh 3Hadok SANAKO

s
Lab 100 > Buwiopames > Buviopams yuacmuukoe > Bce ocmanvubie >
Buviopame 3aoanue.

2. BoiOpatb ayaunonctounuk > None.
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3. lllenkHyTh MO KHOTKE I | 1 IPOUHCTPYKTUPOBATH
i
CTYJIEHTOB, IIOCJIE€ 4Yero HaxXaTb Ha KHOIIKE Gcis .  3anuch HA4yHETCS

ABTOMATUYECKHU.

B Xxonxe BBINOJHEHUS YHOpPaKHEHUS MpEnofaBaTelb MOXKET pa3pelInuTh
CaMOCTOATENbHYI0 pabOTy CTYACHTOB HaJ MaTepuaioMm, pa30JIOKUPOBAB WM
ayIMoIyJbThl. B cilyyae 3amucu MOHOJIOTMYECKOW PEYM y CTYJEHTA IOSABISIETCS
BO3MOHOCTb 3aITUCaTh C€0sl B TOT MOMEHT, KOTJla OH OyeT K 3TOMY I'OTOB.

Jlist pa30IOKUPOBKU TYJIBTOB CTYJIEHTOB HEOOXOMMMO HaXKaTh HAa KHOIIKE

g —
. [Tocie sToro Ha quciiee mosiBUTCs n3oopaxenue (Puc. 9):

Puc. 9

[IpenonaBarento JOCTaTOYHO YCTAHOBUTH MNPOJIOIKUTEIBHOCTD 3aIllUCU U
Haxate kHonky OK. Korma »3To cnmemaHo, CTyJeHTBI IMOIYy4YarOT BO3MOXKHOCTH
3amucaTth CBOW TOJIOC, HMCIIONB3Ysl ayauoIylbThl Ha Mectax (cM. crp. 8-9). s
Hayajla 3alyCH, CTYJEHTaM HEOOXOJMMO Ha)KaTh KPACHYIO KJIABUIY Ha CBOEM
ayauoryaeTe. [[ns 3aBeplieHHs] NOCTAaTOYHO HA)XaTh HAa CHHIOK KJIABMIILY, IOCTE
YEero 3amuch NpeKkpaTutTcs. Eciii CTyA€HTBl XOTAT HPOCIYLIATh 3aIlliCh, TO OHHU
MOTYT CHEJNaTh 3TO, HCIOJb3ys KIABUIIA NEPEMOTKA U 3€JICHOW KIIABUILIH
«Cmapm).

Jy1s1 3amucy peyu CTYJIEHTOB HE0OXOAMMO MOCTaBUTh (PJIasKOK HAIIPOTUB TpeKa
cTyleHTa (kak nmoka3ano Ha Puc.10), B pOTUBHOM cCily4ae 3aluch HE COXPAHUTCS:

JABOACEHE YCTaHOEBEN

Hr
EIDEE

Puc. 10
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4. YToOBl 3aBepIIUTh YIPAKHEHHE, HYKHO IIEJIKHYTh MBI IO KHOIIKE

13).

1.2.3. Phone Conversation (Pa3rosop no tejedony)

Hayuutbcs roBoputh 1o TenedoHy Bceraa ObLIIO OJHOM M3 CaMbIX TPYAHBIX 3a1ad
IIPY OCBOEHWW WHOCTPAHHOTO $3bIKA, MIOATOMY IMPEMOIaBaTENIN yACISIOT STOMY aCIEKTY
ouyeHb Ooiblioe BHUMaHue. Korma maHHOE yhOpaXHEHUWE OTpadaThiBaeTcs B
auHTadoHHOM 1eHTpe Lab 100, cTymeHThI 3BOHAT APYT APYTYy CO CBOMUX ayJIHOIYJIBTOB.
[Tpu 5TOM TIpenyCMOTpEHA BO3MOKHOCTh MMUTHUPOBATH CBOMCTBEHHOE MEKIYyTOPOIHBIM
JUHUSM CBs3U TenedoHHOe 3X0: ecnu BbiOpaHa ommwust @DoH, CTYIEHTHI CIBIIIAT B
HAyIIHUKaX COOCTBEHHBIN TOJOC, KaK 3TO OBIBAET MPHU Pa3roBOpe ¢ aOOHEHTaMHU U3
JIPYTUX TOPOJIOB.

IIposeodenue menegponnozo pazeoeopa

1. Jlna Bxoma B cucreMy Ha Pabouem Crose HyXHO WIENKHYTh IO 3HAYKY

2%
SANAKO Lab 100 > Bwiopamo > Bwiopams yuacmuuxoe > Bce
ocmanvHsle > Boiopame 3adanue.

2. Boi0bpartsb ayamouctounuk > None.

3. lenxuyTh Ha KHOIIKE L I u
NPOUHCTPYKTUPOBATH CTYJCHTOB, MOCIIE Yer0 OTXKATh 3Ty KHOIIKY.

4. ]I WMHUTAIMU  MEXIYTOPOJHETO pasroBopa HEOOXOAMMO IOMETUTh
draxxkom om0 DoH.

Bbi3oB aboHEHTa: CTYyAEHThl HaOUpaAIOT HOMEpP coOeceqHuKa, Haxkumasi IudpoBbIe
KJIABUIIM HA CBoeM ayauomynbTe. Korma »To crenaHo, MeXAy M[MapaMud CTYJEHTOB
yCTaHaBJIMBAETCA CBsI3b, W HauMHaeTcs TeleoHHBbIN pasroBop. Bo Bpems pasroBopa
K&K CTYJIEHT BHJAUT HA JUCIJIEE CBOErO ayJIuOMyjbTa HOMEpP paldoueil cTaHIuu
co0eceTHUKA.

[IpenogaBaTens HayMHAET yOpaXHEHHE CO IMIenyka Mo KHomke Start, mocrne
KOTOPOTO Ha JMCILICE ayAHOITyJIbTa CTYISHTA MOsABIsAeTCs 3Ha4oK Tenedona € (puc.11):




OH yka3bIBaeT Ha TO, YTO CTYJECHT MOXET MO3BOHUTH JIpyromy aboHeHTy. CTyJIeHT
HaOupaeT JBY3HAYHbIII HOMEp BbIOpaHHOW paboueil craHuuu (Tepes OJAHO3HAYHBIMU
HOMepaMH BBoAUTCS Ludpa 0, Hapumep, A CTAaHIMKU ¢ HOMEpoM 9 HyxkHO BBecTH 09).
BBenennsiii Homep oToOpa)aeTcsi Ha AUCILIEE.

Ecnu HeoOxoammo 3amucaTh Oeceny CTYJIEHTOB, TO CJEAyeT 3apaHee MOCMOTPETh
HACTpOiKu «3anuce na 0oporcky» (cm. crp. 14-15, 1.2.2. TpeHUpOBKA YTEHHUs]).

Ecnu cTyneHTsl 3aBepIIMIIA pa3roBOp, TO MM JOCTATOYHO HA)XaTh HA KIIABHILY
Copoc (cM. cTp. 7) Ha CBOUX ayAUOMYJIbTaX.

5. YUToOBI 3aBCPIIUTh YIPAKHCHUC, HYKHO ICIKHYTH MBIIIBIO II0 KHOIIKC

—
, a 3areM Ilokunymv ceccuto W TIpU HEOOXOJUMOCTH COOpaTh OTBETHI
CTyneHTOB (cM. cTp. 12-13).
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1.2.4. Pair Discussion (O6cy:kneHune B mape, 14ajorm)

becena B mapax cnocoOCTByeT pa3BUTHI0 KOMMYHUKATUBHBIX HABBIKOB CTYJIEHTOB,
TaK KaK KaXIblii W3 HUX CTapaercs Mu3jlaraTh CBOM MBICIU TOHATHO JJIs MapTHEpA.
BrinonHss qaHHOe ynpakHEHHUE, CTYJICHThl MOTYT CTPOUTH CBOM (ppa3bl TaK, YTOOBI OHU
OBLTM TOHATHBI COOECETHUKY, a TaK)KE HCIOIb30BAaTh YKUBBIE OOOPOTHI PEYH BMECTO
IA0JIOHHBIX KOHCTPYKIIHMA.

[IpenogaBarento npearaeTcsi HECKOJIbKO CIOCOOOB COCTABJIEHUS Map CTYJCHTOB.
Kpome Toro, mocie Hauana yrnpaxHEHUs] OH B JIIOOOH MOMEHT MOXKET KOHTPOJIUPOBAThH
paboTy B mapax.

Jlns 3anucu 6ecebl CTYACHTOB, CIEAYET 3apaHee MOCMOTPETh HACTPOUKHU «3anuce
Ha 00posicky» (cMm. ctp. 14-15, 1.2.2. TpeHMpoBKAa YTeHHS).

Dopmuposanue nap

SANAKO Lab 100 npeanaraer 3 crocoba pa30OuBKH CTyAeHTOB Ha mapsl (Puc. 12):

BpyuHyio

Puc.12

dukcaiys — UCTIONb3yeTCs 110 yMOIYaHuio. B mapbl aBToMaTnyecku 00beANHSIIOTCS
CTYJIEHTbI, KOTOPBIE€ CUJAT HA COCETHUX pabOUYHUX MECTax.

[IpousBosnbHas GuKcalys — nmporpaMmma Npou3BOAUT Pa30MBKY Ha Maphbl, oa0upas
CTYJIEHTOB CIIy4alHBIM 00pa3oM.

Duxcarys BpyuHyto — Pa30uBKy Ha mapbl IPOU3BOIUT MPENOaBaTeIb O CBOEMY
YCMOTPEHHUIO.

JUJ1s1 3TOr0 HY’KHO IIEJIKHYTh Ha MUKTOrpaMMe IEPBOT0 CTYJEHTA, I1OCJIE€ YETO0 OKOJIO
Hee MOSIBUTCA PO30BbI 3HaUOK Dopmuposanue, a 3aTeM LIEIKHYTh HAa MUKTOIPAMMeE
BTOpOro cryaeHta. @opmMupyeTcs napa, a 0KoJIO NUKTOIPaMM KaXJA0ro U3 €€ yYaCTHUKOB
HOSIBJIIETCS  BBIJICJICHHOE pO30BBIM IIBETOM MMsS WM HOMEp pabouell CcTaHUUU
cobecelHUKa. 3aTeM OT)KaTh KHOMKY | Bpynyo |

Ecnu xT0-TO M3 CTyAeHTOB ocTaics Oe3 Mmapbl, OH aBTOMAaTUYECKU BKIHOYAETCS
TPETHUM YYACTHUKOM B OJHY U3 CPOPMUPOBAHHBIX Map.
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Boinonnenue YnpasiCHeHUs

1. Ins Bxona B cucremy Ha Pabouem Ctose HyxHO HaxkaTh 3Hadok SANAKO

Lab 100 > Buwiopamw > Bwiopams yuacmnukoe > Bce ocmanvnvlie >
Buviopame 3aoanue.

2. BeiOpats ayaunouctouHuk > None.

3. Ectm HeoOxommmo 3ammcath Oeceay CTYIEHTOB, TO CIEAyeT 3apaHee
MOCMOTPETh HACTPOUKU «3anuce Ha oopoxcky» (cm. crp. 14-15, 1.2.2.
TpenupoBka uTenus).).

4. lllenkHyTh HAa KHOIIKE U TNPOUHCTPYKTUPOBATH

CTYJICHTOB, TIOCJ€ YEro Ha)kaTh HAa KHOIIKE oo NSNS YIOPOKHCHUE HAYHETCS
ABTOMATHUYECKH.

Bo Bpems Oecenapl B mapax CTYIACHTHI BHAAT Ha CBOWX JHUCIUICIX HOMEpP
paboueii cTaHIMM COOECETHHWKA TOJBKO B TOM Cllydae, €CIM HE BEJIETCS 3aIuCh
pasroBopa. B cBOOOTHOM jke€ peXuMe OSTOT HOMep He oToOpaxkaercs. Korma
CTYZIEHTHI paboTalOT B IMapax, MpernojaBaTeIh UMEET BO3MOKHOCTh CIIEIUTh 3a UX
paboToii U J1eNIaTh 3aMEUYaHuUs.

5. Uto0Bl 3aBepmuTh yNpaKHEHHWE, HYKHO IIEIKHYTh MBIIIBIO IO KHOIIKE

I
, a 3arem Ilokunyms ceccuto M TIpu HEOOXOAMMOCTH COOpaTh OTBETHI
CTyACHTOB (cM. cTp. 12-13).

1.2.5. Group Discussion (Oocy:kaeHue B rpymnie)

B mpomecce TpynmoBBIX OOCYKICHUH CTYISHTHI COBEPIICHCTBYIOT CBOH
KOMMYHUKAIIMOHHBIE HAaBBIKM W y4YaTcsl MPaBUILHO pearupoBaTh Ha Pa3IMYHBIC
CUTYAIINH, CBSI3aHHBIC, HAIPUMEP, C MEKKYJIbTYPHBIM OOIIEHUEM.

Jnst 3ancu Gecenibl CTYACHTOB, CIEAYET 3apaHee MOCMOTPETh HACTPONKU «3anuch
Ha 0opoxcky» (cm. ctp. 14-15, 1.2.2. TpeHUpPOBKa YTEHHS).

Dopmuposanue pynnoi

[lepen Tem, kak BBIOpaTh CrOcoO (GOPMUPOBAHUS TPYIIN, HEOOXOIUMO yKa3aTh UX
pasmep B monie Pazmep cpynnel. MuHUMaNbHBIA pa3Mep TpyHmbl — 2 CTYJNEHTA,
MaKCUMaJIbHbIA — BCE€ YYAaCTHUKHU JIaHHOW ceccuu (3TO 3HAYEHUE HCIOJIb3YETCsS MO
yMOJTYaHH10). JIMCKyCCHOHHYIO TpYyIIy MOXHO C(QOpMHpPOBATH TpeMsl CHOcOOaMH,
KoTopbie onucansl Hke (Puc. 13):
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m
:
EE

Puc. 13

o Qdukcanusg. B rpynmy BKIHOYAKOTCS CTYICHTHI, pabodyne MecTa KOTOPBIX
PacIioIoKeHbl o0 coceAcTBY. IIpu 3TOM TpyIma co3gaeTcs aBTOMAaTUYECKH, U MO
MUKTOTPpaMMOM KaXKJOT0 CTyACHTA IOSBISIETCS Ha3BaHWE TPYMIIbI, B KOTOPYIO OH
BKUIIOYeH (Hampumep, Group 1, Group 2 u T.1.).

o [IpomssosbHas. [Ipu BEIOOpE HaHHOTO cCrioco0a MmoAdOp CTYACHTOB B TPYIITY
IPOU3BOJUTCS 10 CIy4alHOMY NMpUHIUITY. [1o1 MUKTOrpaMMoi KakIoTO CTyACHTa
MOSBIISICTCS HA3BaHWE TPYIIBI, B KOTOPYIO OH BKJItoUeH (Hampumep, Group 1, Group
2 ¥ T.J)

e Bpyunyio. /11 3TOro HyXHO WIEJKHYTh Ha MUKTOrpaMMax CTYyACHTOB,
KOTOPBIX HYXHO BKJIIOYUTh B Trpymmy. Ilocie mienyka moa MHKTOrpamMMoi
HOSIBJISIETCS. PO30BBIM 3HAUOK Popmuposanue epynnvl. Ecnu popmupyercsa rpymnna
U3 TPEeX CTYJIEHTOB (MX YHCIIO YKa3bIBaeTCs B mojie pasmepa rpymmbsl Group Size).
3atem orxaTh KHONKY IESESL.

Ecnu nocne ¢popMupoBaHus rpynn OJUH CTYJIEHT OCTajCs HE 3aeiCTBOBAaHHBIM, OH
BKJIIOYAETCS. B OJIHY U3 C(HOPMUPOBAHHBIX T'PYII B KAYECTBE JIOMOJHUTEIBHOTO YJI€HA.
Ecnu >xe BHE IpyIIl OCTaJIOCh ABa WK 0oJiee CTyAeHTa, OHU CBOASTCS B HOBYIO TPYIIITY.

Buvinonnenue ynpasiCHeHUus

1. Ins Bxona B cucremy Ha Pabouem Ctose HyxHO HaxkaTh 3Hadok SANAKO

&=
Lab 100 > Bblﬁpamb> Buiopams yuacmnuxoe > Bce ocmanvnvie >
Buviopame 3aoanue.
2. Beibpats ayamonctounuk > None.

3. lllenkHyTh HaA KHOMKE | | U TPOUHCTPYKTUPOBATH

—gg—
cryaeHToB. [lociie yero orkarTh 3Ty KHOIKY M HaXaTb I10 KHOIIKE , YTOObI
YCTAHOBUTH CBSI3b MEKIY CTYICHTAMMU.

4. 1lpy  HEOOXOAMMOCTH  MpENoAaBaTedb  MOXET  MOJKIIOUUTBCA K
00CYKIIEHHIO, LIEJIKHYB Ha KHOIIKE JIF0OOro €€ yYaCTHMKA, [1OCJIe Yero Ha JUCIUIeH
BBIBOJIUTCS TIAHEIb MOHUTOPUHTA CTyIeHTa (CTYICHTOB).
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+
5. Ins 3aBepiieHuss pabOTHl CIEAYET HAXKaTh KHOMKY , a 3areM

Ilokunyme ceccuto u nipu HEOOXOJIMMOCTU cOOpaTh OTBETHI CTYAECHTOB (CM. CTp.
10-11).

1.2.6. Recorded response (Peakumus)

CutyallMoHHbIE yIpaXHEHUS JAHHOTO THUIA UACATbHO MOJAXOMAST ISl Pa3BUTHS
HaBBIKOB MEXKYJIBTYPHOTO OOIIEHUA. 371€Ch CTYACHTHl MOT'YT UMUTHPOBATh UHTEPBBIO C
paboToaTeNeM WIH JKe€ OTBEYaTh Ha IOATOTOBJICHHBIC MPEOAAaBATEIEM BOIPOCHI .
Korma ynpaxHeHne 3aKOHUY€HO, MO’KHO COXPaHUTh B OTJEIBHBIX (Daiiyiax yCTHBIE OTBETHI
CTYJICHTOB JUIsl TOCJIEAyIoIlero asamusa. Jljis 3Toro, ciienyer 3apaHee MOCMOTPETh
HACTPOUKH «3anuce Ha 0opoxcky» (cm. ctp. 14-15, 1.2.2. TpeHUpOBKA YTeHHs1).

Buvinonnenue YRPAJHCHEHUA

1. lna Bxona B cuctemy Ha Pabouem Ctone HykHO HaxaTh 3Ha4oKk SANAKO

&
Lab 100 > Bwiopams > Bwiopams yuacmnukoe > Bce ocmanvnuvie >
Buiopamos 3aoanue.

2. BocripousBeenue ynpakHEHHs BO3MOXKHO JBYMsI CIIOCOOaMMU:

2.1. Bocnpoussedenue u3z ayououcmoyHuxa.

2.1.1. BeiOpatre ayauoucrounuk > MSU > hranilishe —
peakmuss — TManKa ¢ Ha3BaHHEM, COOTBETCTBYIOIIUM TeMe

usyyaemoro marepuaja. lllenkHyTs Ha KHOIKe - u

IPOMHCTPYKTUPOBATh CTYAEHTOB. Jlanee 3Ty KHONKY OTKAaTh.

2.1.2. [I{esukOM Ha KHOIIKE IPUCTYIUTDH K BBITOJIHEHUIO
ynpaxHeHus. CTyIeHThl CIBIIIAT BONPOCHI WMIW KOMMEHTapuu, Ha
KOTOpBIE TOJDKHBI OTBeuaTh. Jyig orBeTa uM maercs 40 cexyH, MpU STOM
3aMUCHIBAIOTCS KaK OTBETHI, TAK U CAMU BOTIPOCHI.

2.1.3. [Ipekpamiaercss ympaxxHeHHE WIEIYKOM 10  KHOIIKE

*
—)Hommymb ceccuro 1 cOOpPOM OTBETOB CTYAEHTOB (CM. cTp. 14—
15, 1.2.2. TpeHnpoBKa YTEHHS).

2.2.  Bocnpoussedenue 6 peaxcume on-line:

! Jlnsa ynoGeTBa paGoThl MPeEnoiaBaTell MOXKET 3apaHee OCTABUTh TAy3bl B 3aIIUCH, IPEIYTPEIHB CTYAEHTOB O TOM, 4TO Ha
OTBET UM OyJeT AaBaThCs JUIIb OrpaHHYEHHOE BpeMsi, Hanpumep, 30 cex.



22

2.2.1. BriOpate aymuoncrounuk > Teacher.

| [ CemmERGETT
2.2.2. [IlenkHyTh HA  KHOIKE U

IIPOMHCTPYKTUPOBATH CTYJCHTOB. Jlanee 3Ty KHOIIKY OT»KaTh.

2.2.3. [I{emuykoM MO KHOMKE MPUCTYNUThH K BBHITOJHEHUIO
ynpaxHenus. llpernonaBarens 3amaeT BOINPOC B PEXKUME PEATBHOTO
BPEMEHH, MOCIIE YEro OKUAET OTBETAa BCEX CTYCHTOB.

2.2.4. [Ipekpamaercss ympaXxHEHHE IIEIYKOM 10  KHOIIKE

+
—) Iloxunymu ceccuto i cOOpOM OTBETOB CTYAECHTOB (CM. CTp. 14—
15, 1.2.2. TpeHnpoOBKa YTEHHS).

2.2.7. Quiz (BUKTOpPHHA)

Kontponbsubie onmpockl Lab 100 Quiz mo3BoJIsIOT JETKO OIEHUTH KAa4€CTBO OTBETOB
CTYJICHTOB Ha BOIIPOCHI MpemnoaaBaTess. Jas ux mpoBeneHus TOCTATOYHO BHIOPATH THIT
BOIIPOCOB, 3allUCaTh UX M ONPENETUTh BpeMs AJid OTBeTa. Pe3ynbTarsl onpoca cpasy ke
BBIBOJISITCS Ha JMCIUICH IMPENoJaBaTelis, MOCJIe Yero OH, IIETKHYB KHOIMKOW Ha CBOEM
rpaduyeckoM uHTepdeice, MOXET cpa3y e COOOIMUTHh CTYIEHTY, MPAaBWIBHO TOT
OTBETHJI Ha BOMIPOC WJIU HET.

IIposeodenue sukmopunvl:
e BriGop THna 0TBETOB:
1. Ilepex TeMm, Kak MPHUCTYNUTh K KOHTPOJIHLHOMY OIPOCY, HEOOXOIUMO
OTPENEIUTh MOAXOAAIINN JIJIs1 HErO TUIl OTBETOB: BHIOOP OJTHOTO M3 HECKOJIBKUX
BapUaHTOB, JIN0O TOJIBKO U3 NBYX (Puc. 14):

S

Puc. 14

[Ipu BbIGOpE onuuu Bepu./Heeéepn omeemupt yuaieMmycs pearaetcsi TOJIbKO JBa
BapuanTta otBeta (Puc. 15):

Puc. 15
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[Ipu BBIOOpe ommuu Boiopams wu3... CTYACHTY TPEAJIarae€Tcsi HECKOIbKO
MIPOHYMEPOBAHHBIX BAPUAHTOB 0TBeTa. KOIMYECTBO BO3MOKHBIX BapuaHTOB (He Oosee 8)
OTIpe/eTsieT MpenoiaBareib, BBEAsS HU(py B COOTBETCTBYMOIIEe noje. Ecau, Hampumep,
BBeJleHa Iudpa S, UId KaXI0Tr0 BOMpOca ydareMmycs: OyJIeT MpeayioKeHO TMITh Pa3sHbIX
otBetoB (Puc. 16):

Npasunuraid oteeT [[2 | EIEIE
Puc. 16

e Hauyajno KOHTPOJBHOI'O OIIPOCa:

Jlns Bxoja B cuctemy Ha Pabouem Croite HyxHO HaxkaTh 3Hauok SANAKO Lab 100

e
> Bwviopamb > Buviopams yuacmnuxkoe > Bce ocmanvuvie > Buviopamb
3aoanue.

1. Jlnst mpoBeeHUST BUKTOPHUHBI HEOOXO0IMMO HAUTH COOTBETCTBYIOIIUM (haii B
MSU xpanwmumie: hranilishe — BukropmHa — manka ¢ Ha3BaHHEM
BUKTOPUHBI, COOTBETCTBYIOIIAsI TeMe H3yuyaeMoro marepuana. lIpoBeneHue
KOHTPOJBHOTO OMPOCa HAYMHAETCS LIEIYKOM MO KHONKE Bompoc, nocie KOToporo
BOCITPOM3BOJIUTCS TIEPBBII BOIIPOC.

2.Yto0bl JNaTh CTYJEHTaM BO3MOXXHOCTb OTBETHTh Ha BOIPOC, HYKHO

IICJIKHYTh I10 KHOIIKE . Ha ayJuoIyJjibTax CTYACHTOB HAYUWHAIOT MHIAaTb
CBCTOJUOAHBIC HMHIAUKATOPBI BO3MOXXHBIX BAapHAHTOB OTBCTA. ITocne TOro, Kak
CTYACHT HAXMCT OJHY H3 KJIaBUII, OHAa HA4YWMHACT CBCTUTHLCA IIOCTOAHHO, a
OCTAJIBHBIC KJIIaBUIIH ITPOJOJIKAIOT MI/IFaTLZ.

3. I[I/Ial"paMMa COOTHOIICHUA BepHBIX/HCBepHBIX OTBCTOB BBIBOAUTCA B OKHC

KJjlacca, BMecTe ¢ MH(popMaireil 0 NMpaBUILHOCTH OTBETa KaXXJI0ro cTyneHrta (Puc.
17):

Bonpoc 1 ®

|| Bapuan: o6e OB % %
50 f == 408~ /

e Sudent 1 Student 2 Student 3
Bepwo  Hepepwo  NA HeTotBema Bepho Bepno Hegepno

Puc. 17

? Knasuum 9,0 u1st otBetoB Bepno/Hesepno, xnasuumm 1-8 uist otBeToB BeiGpams u3... Ha ayHonyibTax CTYASHTOB



Korma Bpemsi Ha OTBET MCTEKJIO, MPENoAaBaTelb MIENKaeT Ha KHonke Cmon.
KiaBuiin oTBETOB Ha ayauMoNyJibTax CTYAEHTOB IPU 3TOM OJOKUPYIOTCS, a
UHAMKATOpbl TacHyT. YUToObl J0OBECTH [0 CTYACHTOB IPAaBWIbHBIA OTBET Ha
3aJIaHHBIM BOIIPOC, JOCTATOYHO WIEIKHYTHh MBIIIBIO I10 KHOIIKE C IIPaBUJIBHBIM
orBeToM. Ilocie 5Toro Ha ayauomyJIbT KaXkAOro0 CTYIEHTA BBIBOAUTCS 3HAYOK
PaBWJIBHOTO WJIM HEMpaBWJIBHOTO OoTBeTa. Ha nmarpamme cronGer] mpaBHIBHBIX
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OTBETOB BbIJICIIACTCS OpaHKeBbIM LIBeTOM (Puc. 18):

i o
4. YUToOBI 3aBEpIIMTH KOHTPOJIbHBIA OMPOC AOCTATOYHO HAXaTh KHONKY MECTTM

1L R L L T
G0%
P T
0%
Bepno Hegepo  HeToTeema
Puc. 18

Bep i oTEeT

MOCJI€ Yero Ha AUCIUIEH BBIBOJUTCS MPOTOKOA BUKTOpUHBI (Puc. 19).

| 03Ta W BpeMA onpoca | |LI,EIE.‘TIJEIIJﬁ KOO CEKLHN I | KHOMKE ZaKpbiTHA OKHA J

o Il R LX

Quiz repon

L b July 2082
e 15:30

Ludent '& name

count

=
o o A W R W S

>

1 2 3 4
% M m m® [m
[m ¥ T [Tl
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Puc. 19
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2. IPAKTUYECKUE 3AJIAHUSA
2.1 BUKTOPHUHEBI (QUIZ)

Unit 1. Organisations
Module 1. Types of Businesses

Multiple Choice

1. Who is in overall control of the company?
a) the Board of Directors
b) the Chairman of the Board
c) Chief Executive Officer

2. What does Research & Development do?
a) creates new products
b)  works with the factory unit
c) orders supplies needed by the firm

3. Which department deals with the staff and is responsible for recruiting and
training?
a) Administration
b) Purchasing
c) Human Resources

4. Who chooses the Board of Directors?
a) officers of the company
b) the Chairman of the Board
c) shareholders

5. What do shareholders risk in case the company goes bankrupt?
a) the amount of money they invested into the business
b) personal assets
c) being fired

6. What can’t you do in a private limited company?
a) elect the Board of Directors
b) sell your shares at a Stock exchange
c) vote at annual meetings
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7. Who has the final authority in a corporation?

a) the Chairman of the Board
b) stockholders
c) theCEO

8. Which type of the following corporations is non-profit?

a) airwaves
b) banks
c) schools

9. What is not available for one-person business?

10.

a) more ideas and skills
b) independence in decision-making
c) keeping the profit

Who is in charge of day-to-day running?
a) Director
b) Managing Director
c) Manager

True/False statements

A~ w

o N o O1

9.

.In a public limited company (plc.) you can’t buy and sell shares without

agreement of other stockholders.

. Unlimited liability means that you are responsible for your business debts.
. Stockholders often perform direct control of company’s operations.
. Partnership and one-person business make major contribution into the US

economy.

. Director is usually responsible for making decisions and strategic planning.

. Chairman of the Board must be the head of one department.

. Training courses are usually organized by Personnel Department.

. Sleeping partner has limited liability and limited participation in

management of the company.
Corporation is the most common type of business in many western countries.

10.To form a corporation one should apply for a corporate charter.
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Module 2. Alliances
Multiple Choice

1. Feasibility study is a document ...
a) giving a technical back-up of a project
b) outlining the legal status of a company
c) describing the intent of parties to form a joint venture

2. Contributions to which fund are not tax deductable?
a) Research and Development fund
b)  Authorized fund
c) Security fund
3. Which of the following is not the feature of interest to the participants of a
joint venture?
a) to attract technology
b) to gain control over another company
c) to produce import substituting goods

4. A joint venture cannot fail due to...
a) unequal contributions to the authorized fund
b) whims and wishes of the Managing Director
c) cut of the market share

5. When two or more companies join together it is called ...
a) acquisition
b) merger
c) joint venture

6. What can a company do to avoid being taken over?
a) to undertake management buyout
b) to set up joint venture
c) to hide debts

7. In case of business disputes the participant must appeal to the court
a) of Russia
b) of third party
c) of any foreign country

8. A statement of the principles, duties, and aims of an organization is called ...
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a) Protocol of Intent
b) Business License
c) Charter

9. A joint venture is managed by ...
a) Annual General Meeting
b) Board of Directors
c) Elected Committee

10. When the company is acquired it means that
a) most of its shares were bought out
b) it has a joint project with another company
c) it has won considerable market share

True/False statements

1. A joint venture is a business activity in which two or more companies have
invested together.

2. A party of a joint venture may contribute to the authorized fund only in cash.

3. A joint venture is exempt from all taxes for 2 years.

4. In case of dissolution the participants cannot recover the supplemented
contributions to the authorized fund.

5. Joint venture has unlimited liability.

6. A joint venture may be set up not only in IT sector but in any branch of
economy.

7. When a company acquires its direct competitor it is vertical integration.

8. When the shares of the company are bought quickly and with no publicity it
is called “dawn raid”.

9. A joint venture may be formed by any Russian company.

10. The reserve fund must equal 25% of the authorized fund value.

Module 3. Management

Multiple Choice

1. Which organizational structure doesn’t exist?
a) product line
b) matrix
C) resources
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. Which level of management does plant manager refer to?
a) top management
b) middle management
C) operating management

. Which is non-pay method of motivation?
a) overtime
b) fringe benefits
c) job rotation

. Which of the following is a payment method of motivation?
a) profit sharing
b) empowerment
c) job enrichment

. This function of management makes things happen according to the plan ...
a) planning
b) directing
C) organizing

. The aim of this function is to inspire personnel.
a) directing
b) staffing
C) innovating

. Which doesn’t concern decision making process?
a) define the problem
b) choose the most favourable solution
C) praise the participants

. This function is targeted at finding the right people for the job ...
a) staffing
b) directing
C) organizing

. Why do companies provide their staff with training?
a) they want to expand their business
b) they want to develop their personnel
c) they want to hide expenses
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10. Which field of management does not exist?
a) accounting management
b) investment management
C) reverse management

True/False statements

1. A foreman is a representative of junior management.

2. The product line structure is the oldest one.

3. The management are those people who are authorized to make decisions
affecting company’s affairs.

4. Management is science of making other people do your job.

5. Decision making represents the ability to choose from alternatives.

6. Management concerns only Human Resources.

7. The organizational charts make it easy to identify the specific role and
responsibilities of staff.

8. Theory Y says that people dislike the work and will do everything they can
to avoid it.

9. The effective operation of a company depends on good relations between
bosses and shop floor.

10. Lack of delegating skills may reflect good management abilities.

Unit 2. Marketing
Module 1. Marketing

Multiple Choice

1. What is the main objective of marketing?
a. to make a customer buy the product
b. to understand and satisfy customer needs
c. tosell the product at a competitive price

2. What is the motor that drives marketing vehicle?
a. multiple choice for the customer
b. product development
c. pricing

3. What business activities does marketing include?
a. satisfaction of domestic market requirements
b. technological development
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c. product planning

4. What is the main target of a company?
a. toset the fair price
b. to make profit
c. to do the market research

5. Detergents usually belong to
a. consumer goods
b. industrial goods
C. service sector

6. Industrial goods are
a.  not tangible products
b. products bought by households
c. products bought by corporations

7. Consumer goods are
a. goods bought by individual consumers
b. services bought by consumers
c. products bought by a business

8. Computers is considered to be
a. consumer goods only
b. both consumer goods and services
c. both consumer and industrial goods

9. To generate profit the company must
a. to select the customer needs it will satisfy
b. to undertake actions to satisfy customer needs
c. tounderstand the diversity of sectors

10. The other name for industrial goods is
a. B2B
b. C2B
c. B2C

True/False statements

1. The boundaries between product categories are always clear cut.
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2. Banking and insurance are tangible products.

3. Marketing is a mixture of different activities with the aim of making a person
sell the product.

4. To prosper the company needs only to identify the customer’s need.

5. Traditionally all products are grouped into 3 categories.

6. Everything that is bought by the institutions as school or hospital belongs to
B2B marketing.

7. The pen can be both consumer and industrial goods.

8. Sometimes marketing is called distribution.

9. Service is something not tangible bought by clients.

10. Different types of marketing sector require different marketing
activities.

Module 2. Marketing Mix
Multiple Choice
1. What is the most controllable factor among 4Ps
a. Product
b. Price

c. Promotion

2. What is the last stage of a product life cycle?

a) maturity
b) decline
c) growth

3. What does the length of product life cycle depend on?
a) marketing research
b) product planning
c) intensity of competition

4. What does not the price depend on?
a. credit terms
b.  demographic factors
c. quality

5. What is the most important branch of marketing research?
a) demand analysis
b) promotion
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c) market segmentation

6. Market segmentation is done with an idea to
a) divide market between companies
b) identify people with the similar needs and behaviour
c) isolate companies acting in the same segment

7. The following segmentation does not exist

a) ACORN
b) VALS
c) OPEC

8. If you make segmentation on the lifestyle basis the emphasis is made on
a) age and sex
b) job and neighborhood
c) values and activities

9. The experiencers, actualizes and makers are types of
a) values, attitude and lifestyle system
b) residential neighborhood classification
c) situation of use

10. This method does not allow to collect data about consumers
a) questionnaires
b) product segmentation
c) Boston matrix

True/False statements

1. Marketing is about producing the goods that are needed.

2. 4P’s is a customer-focused approach.

3. Product life cycle has got 5 stages.

4. There’s no need for a product to meet quality standards.

5. The difference between market research and marketing research is not clear.

6. Government has the right to set the price.

7. Behavioral segmentation is a division of market on basis of demographic and
psychological factors.

8. There’s no use in diversifying values of population in promotion activities.

9. The segmentation allows to market the same product to different customer
groups.
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10. The situation of use is a segmentation method.
Module 3. Advertising
Multiple Choice

1. Which of the following does not advertising include?
a) bus stop benches
b) stickers on apples
c) LED lamps

2. What is product endorsement?
a) promotion of a product via famous person
b) advertisement in public places
c) selling product cheaply to encourage customers to come to a shop

3. Which of the following is not a promotion technique?
a) loyalty cards
b) dividends
C) events

4. A person that advertises is called:
a) advertiser
b) endorser
Cc) marketer

5. Which is the aim of advertising
a) publicity of the company
b) pricing policy
c) slogan making

6. Merchandising is:
a) selling the products based on a popular film
b) making the brand name well-known
c) paying bills for the merchants

7. Commercial is:
a) junk mail
b) hoarding
c) TVad
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8. What is not included in advertising campaign?
a) to define target group
b) to choose the media
c) to modernize the product

9. Internet advertising does not include:
a) web banners
b) free samples
c) mail shot

10. Billboard refers to:
a) TV commercial
b) street advertising
c) direct marketing

True/False statements

1. Advertising is used to stimulate demand for the product.

2. Sponsoring is a form of advertising.

3. Internet is not used as an advertising medium.

4. Advertising campaign is pursued through different media.

5. There are two generic objectives of advertisements: communicate
information about a particular product and keep the organization in the public eye.

6. Promotion is used to refer to marketing activities other than advertising.

7. Merchandising has nothing to do with a promotion of a product.

8. Brand awareness is memorable motto of phrase.

9. Street marketing mainly deals with taxicab doors, sides of busses and roof
mounts.

10. The target audience is not a factor constituting advertising campaign.

Unit 3. Finance
Module 1. Investments

Multiple Choice

1. How are the prices determined at a Stock Exchange?
a) by institutional investors
b) by government
c) by interaction of supply and demand
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2. “To float” stocks means:
a) to buy shares at a Stock Exchange
b) to trade in shares
c) toissue shares

3. The main advantage of preference shares is in:
a) in case of dissolution preference shareholders are paid first
b) preference shareholders get higher dividends
c) aright for repayment of a fixed sum in future

4. What should one do before buying a seat at a Stock Exchange?
a) pass a serious test which checks your knowledge
b) present your trading history
c) apply for a place in the “Official List”

5. Shares of most influential, secure and solid companies which can provide
you a steady profit are known as:

a) gilts
b) blue chips
c) bonds

6. Which companies usually join over-the-counter market?
a) respected and secure companies
b) companies which have undergone bankruptcy
c) new and small companies

7. The price for a share doesn’t depend on
a) the company’s recent performance
b) contract terms
c) national and political changes

8. Why do most free economies have stock markets?
a) Stock Exchange facilitates the governmental control of business
activities
b) Stock Exchange prevents inflation and stabilizes economies
c) Stock markets help business people raise capital from investors

9. Securities issued by government to raise money to fund shortfalls are known
as:
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a) bonds
b) qilts
c) blue chips
10. A person who buys and sells shares for brokers on a Stock Exchange
Is said to be a
a) market maker
b) broker

c) fund manager
True/False statements

1. At a Commodity Exchange those goods which cannot be graded accurately
are sold on a tale quale basis.

2. Unlisted securities of small companies generally cannot be traded at a Stock
market.

3. Stock Exchange is a profitable organization with a CEO at the head.

4. The bear market is a market with a tendency of increase in a share price.

5. To apply for a place in the Official List a company must give as much
information about itself as possible.

6. Nowadays Commodity Exchange is becoming mainly future exchanges
where deals are made mainly for hedging.

7. Medium gilts are securities with a redemption date of five years or less.

8. To have a steady and long-term profit one should invest into bonds.

9. When a company “goes public” it starts selling its shares at a stock exchange
for the first time.

10. Commodity Exchange has no right to deal in animals.

Module 2. Banking
Multiple Choice

1. On which type of account is the interest paid by the bank?

a) current
b) deposit
c) loan

2. Which bank floats the issues of shares at the stock exchange?
a) merchant
b) savings
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c) commercial

3. What is the name of the bank which implements government’s policy and

sets the prime rate?

a) Bank of England
b) Midlands
c) National Westminster

4. This type of a bank works only with the businesses ...
a) savings
b) merchant
c) commercial

5. This means of payment is not restored in case of loss or damage.
a) traveller’s cheques
b) banknotes
c) credit cards

6. How will money reach the shops account when you pay off by a cheque?
a) they’ll be transferred from your account to the shop’s account
b) money will be lent out by the shop’s account
c) money will be withdrawn by the shop’s account

7. There may be a chance to make out cheque in case...
a) you’ve made a standing order
b) you’ve opened a current account
c) you pay through ATM

8. The type of bank which undertakes investment management for corporations

a) national bank
b) savings bank
c) merchant bank

9. The crashing of the bank is ...
a) inability to pay off money to the depositors
b) inability to accept the letter of credit
c) inability to offer overdraft

10. The interest is higher
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a) with the checking account
b) with a savings account
c) with aloan account

True/False statements

1. The bank sees that the regular bills are paid in case the customer made a
standing order.

2. To be given an overdraft means that the bank has granted a client a personal
loan.

3. You may pay with traveller’s cheques if you don’t have cash or credit card.

4. Deposit account is an official term for “piggy bank”.

5. With a deposit account you’re given a paying-in book and a cheque book.

6. The commercial bank is run by the Board of Directors.

7. The bank makes money by charging commission on any transaction.

8. It’s convenient to have credit card because your money are withdrawn
automatically when you endorse a cheque.

9. The British prefer to possess the credit card issued by the companies owned
by the bank.

10. The bank serves as reservoir of loaned money.

Module 3. Accounting
Multiple Choice

1. Vehicles and machinery are:
a) intangible assets
b) fixed assets
C) current assets

2. The difference between a bookkeeper and an accountant is in:
a) duties
b) educational level
C) position in a company

3. What is another name for the owner’s equity?
a) networth
b) liabilities
C) assets
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4. Internal auditors are usually concerned with:
a) expenses, including overheads and labour
b) examination of financial statements
c) tax calculation

5. What does the unit cost include?
a) the price of the materials in the product
b) all assets owned by a firm
c) price of the materials, overheads and labour

6. What should you do to become a CPA?
a) to apply for the position in the Ministry of Finance
b) to pass a series of exams
c) to pay money for this position

7. Depreciation means
a) things of value owned by the firm
b) all the money that a company will have to pay to another firm
c) the reduction in a value of a fixed asset

8. Which branch of accounting deals mainly with consulting
a) management accounting
b) auditing
C) management advisory services

9. Controller in the company is usually referred to as a:
a) Chief Accounting Officer
b) CPA
c) Internal auditor

10. Balance sheet shows:
a) the company’s assets and liabilities
b) the flow of cash into and out of the company in a given year
c) how much money a company brings into the business

True/False statements

1. VAT returns have to be submitted to the Customs and Excise authorities
every 6 months.
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2. It’s impossible to launch a new advertising campaign without financial
records.

3. Tax services provide decisions to reduce future taxes.

4. Construction-in-progress belongs to current assets.

5. Accounting mainly deals with recording figures in the books.

6. The equation “Assets are equal to Capital” is true when the resources were
supplied by the owner of the company.

7. Protection of cash, property and securities is the business of internal auditors.

8. Managerial accounting works with consulting and auditing.

9. Various expenses of operating a business including taxes, wages for
employees are called depreciation.

10. “Checking the bills” means examination of all the company’s accounts
for the previous year.

Unit 4. Global forces
Module 1. Globalization

Multiple Choice

1. General Agreement on Tariffs and Trade (GATT) was sooner developed
into:
a) the International Trade Centre
b) the World Bank
c) the World Trade Organisation (WTO)

2. Which of the following do not belong to the international organisations?
a) International Monetary Fund
b) New York Stock Exchange
c) European Union

3. What is one of the major challenges which international organisations face
nowadays:
a) increase of investments
b) integration of developing countries
c) life improvement in developing countries

4. Which activity is not included into the World Food Programme?
a) preparation for natural and human-caused disasters 1
b) global hunger reduction
c) food security promotion
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5. What are the main victims of globalization process?
a) international trade and technology
b) poor and developing countries
c) local enterprises

6. Which type of economic system was introduced in many countries after the
WW2?
a) mixed
b) command
c) free market

7. Which of the following doesn’t refer to the globalization process?
a) international industrial and financial business structure
b) academic mobility
c) the forces of supply and demand are balanced by the central planning

8. What is a regulation policy?
a) companies compete freely
b) there are a lot of government controls
c) reductions in barriers to commerce

9. How do corporations mainly benefit from globalization process?

a) they establish production and marketing arrangements with foreign
partners

b) they cut the number of employees
c) they migrate into poorer countries where everything is cheaper

10. International Monetary Fund (IMF) is a special agency of:
a) the United Nations
b) the European Union
c) OPEC

True/False statements

1. There’s hardly a sphere of economy and social life which is not affected by
the global forces.

2. Free market economy is an economic system where prices are not controlled
by the government.

3. Global forces prevent government from controlling their welfare systems.



43

4. International organisations basically operate for generating profit.

5. North American Free Trade Agreement (NAFTA) is an agreement between
the USA, Brazil and Argentina.

6. Member countries are protecting themselves from the international
organisations’ dominance through the regulatory practices at the domestic level.

7. Globalization increases competition among companies.

8. Organisation for Economic Co-operation and Development (OECD) is
basically focused on trade assistance.

9. Globalization could lead to big employment problems in the West.

10. The flows of foreign investment and the volume of foreign trade didn’t
haven’t increased significantly since 1980s.

Module 2. International Trade
Multiple Choice

1. An offer or agreement that includes several things that must all be accepted
together is ...
a) abuyback
b) package deal
c) bill of lading

2. The intermediaries in foreign trade are ...
a) agencies
b) import-export department
c) Customs and Excise authorities

3. The deal of exchange of goods to an equal value is ...

a) barter
b) counterpurchase
c) buyback

4. People that handle all the details of transporting cargo are ...
a) import-export dealers
b) forwarding and clearing agents
c) stockists and retailers

5. In case of damage or loss the value of the cargo will be refunded by ...
a) insurance company
b) Customs and Excise authorities
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c) clearing and forwarding agents

6. A document that gives information about goods being transported, which is
also a contract to transport the goods, and shows that the transporter has received the
goods ...

a) bill of lading
b) consular invoice
c) insurance policy

7. Partners which won’t receive payment for the goods purchased for some
time but they work on higher profit margin ...
a) clearing agents
b) forwarding agents
c) stockists

8. In counterpurchase the seller commits to buy the buyer’s product in order to

a) to deliver the end product
b) to finance the original sale
c) tosell it back to buyer

9. Every consignment of goods should...
a) be subject to customs duties
b) be a subject of a licensing agreement
c) be cleared through the customs

10. The country may undertake the following measures to protect
domestic producers...
a) dumping

b) increase of excises
c) placing an embargo

True/False statements

1. By putting restrictions on imported goods the government tries to preserve
natural resources.

2. Counterpurchase is a short-term transaction and its percentage may not
exceed 10% of the original contract value.

3. The advantage of work via agents is that they have their own ware houses
and well-established marketing network.
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4. Stockist is a buyer which works on commission

5. The data about the cargo on board is listed in the letter of credit

6. The manifest is stencilled on cases and makes it easy to identify the items of
consignment.

7. It’s through the consular invoice and certificates that the customs authorities
see that imported goods won’t be sold at lower price than in the country of origin.

8. Buyback consists of delivery of the machinery to the seller and delivery of
the end product to the buyer.

9. Merchandises determine the foreign trade methods.

10. Tenders and auctions release company from working directly with
their foreign partner.

Module 3. Business Correspondence
Multiple choice

1. Person or people forming one side in a legal agreement or dispute are called:
a) arbitration

b) subject

C) party

. Method of payment which does not involve risk to the Seller is:
a) letter of credit
b) mail remittance
c) telegraph transfer

. A sight draft is:
a) a bill to be paid on presentation
b) a bill to be paid at a later date
c) a bill to be presented only against a letter of credit

. The contracting parties made changes in the standard contract. It means that some
clauses were:
a) altered
b) attached
c¢) loaded

. A penalty clause included in the contract will be invoked against the seller for .
a) non-payment
b) late payment
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¢) substandard quality

If you refer to a company you should open the letter with:
a) "Dear Sirs"
b) "Dear Gentlemen”
c) "Dear Sir/Madam”

. If you don't know whether a woman is married or unmarried, you should open the

letter to her with .
a) "Dear Ms Smith"
b) "Dear Mrs Smith"
c) "Dear Miss Smith"

Which part of a letter contains "Yours sincerely":
a) salutation
b) complimentary close
C) signature

Which part of a letter contains the topic:
a) enclosures
b) references
C) subject title

10.Which part of a letter indicates that some documents were attached:

ok wnPE

7.
8.

9.

a) complimentary ending
b) references
c) enclosures

True/False statements

The name and address of the addressee are at the top of the left.

The name and address of the addressee are under the signature.

The paragraphs are never separated by a line.

Each paragraph ends at the right-hand margin.

If you refer to a man you should open the letter with "Dear Sir Smith™.

If you salute the person with “Dear Mrs. Smith”, you will put “Yours faithfully” in
the complimentary clause.

The articles of a standard contract must not be changed.

Three types of prices could be indicated in the contract: firm, fixed and sliding.
The unit of measure for commodity is contained in the payment article.

10.The legal name of contracting parties is an optional article.
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2.2 PEAKITMSI (RECORDED RESPONSE)

Unit 1. Organisations
Module 1. Types of Businesses

What are three different ways of doing business?

What are the advantages and disadvantages of a sole proprietorship?
What does it mean to have unlimited liability?

What are the differences between partnership and corporation?

What should you do to form a corporation?

What are the responsibilities of stockholders in a corporation?

What is the difference between public and private limited companies?
What are the most common departments in a company?

. What are the responsibilities of a company’s director?

10.What are the functions of a Personnel department?
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Module 2. Alliances

What kind of organizations (or firms) are called «joint ventures»?
What are the main features of interest to Russian participant nowadays?
In what case does a joint venture become a juridical person?

What are the most important documents for the application procedure?
What body is a joint venture managed by?

How is the authorized fund formed?

In what way is the reserve fund formed?

Why is the research and development fund exempt from tax?

In what proportion is the profit divided between the partners and how can foreigners'
profits be transferred from Russia to foreign countries?

10. What can a foreign participant do in case of dissolution?
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Module 3. Management

What definitions of managers do you know?

What organizational structures can you name?

Can you name some departments?

What are the levels of management?

What is the most important responsibility of a manager?

What functions do executives perform?

What business and personal qualities do you appreciate in a manager?
What is an image of an ideal manager for you?

N ORAWDN R
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9. What should be done to become a true manager?
10.Tell about the ways to motive personnel.

Unit 2. Marketing
Module 1. Marketing

What is marketing?

What activities does marketing consist of?

Why do companies strive to satisfy customer’s needs?

What are two basic principles of marketing?

Why is it vital to know that businesses operate in different sectors?
What do marketing operations include?

What is the main objective of marketing?

What groups of goods is it customary to organize marketing sectors into?
. How do you understand B2B marketing?

10 What kinds of services do you know?
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Module 2. Marketing Mix

What is the idea of a marketing concept?

What does the length of the product life cycle depend on?

What does the price depend on?

What forms of marketing communication does promotion include?
What should companies be guided by in order to be efficient under market
economy?

How does marketing research help a marketer?

What is market segmentation?

What does the segmentation allow marketers?

. What is a system ACORN?

10 Which factors are important in lifestyle segmentation?
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Module 3 Advertising

Why is advertising so important?

What is AIDA?

What are the three generic objectives of advertisements?
What is advertising campaign?

What are the means of commercial advertising media?
What is the difference between advertising and promotion?
What promotional activities support the sale of a product?

Noabowbde
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8. What jobs are engaged in advertising?
9. What is merchandising?
10.What can’t you advertise on TV?

Unit 3. Finance
Module 1. Accounting

What types of assets do you know?

What is the difference between management and cost accounting?
Why are tax services so popular nowadays?

What are the three main types of financial statements?

Why is the unit cost of a product important for a company?

What are the positions that may be held by accountants?

What do management advisory services deal with?

What is the difference between accounting and bookkeeping?

. What should you do to become a CPA?

10 What is auditing?
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Module 2. Banking

How old is the British banking system?

Where are the head offices of banking institutions concentrated?

What do you know about the central bank of the United Kingdom?

How is the Government's monetary policy implemented through the Bank of
England?

What is the main function of British savings banks?

What is the difference between deposit and savings accounts?

What services are offered by commercial banks? What is their primary business?
What are the major commercial banks of Great Britain and in what way do
commercial banks make profit?

9. Why may the bank become insolvent?

10.What are the main activities of merchant banks?
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Module 3. Investments

What types of securities do you know?

What is the difference between ordinary shares and preference shares?
What are the blue chips?

What is a Commodity Exchange?

What is the difference between bonds and shares?

NS
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6. What is the bull market?

7. How is the price determined at a Commodity Exchange?

8. What should a company do to be listed at a Stock Exchange?

9. What are the requirements for becoming an Exchange member?
10.Who are the participants of a Stock Exchange?

Unit 4. Global Forces
Module 1. Globalization

What does the word globalization mean?

How did globalization process develop in the course of history?

What are the forces driving globalization process?

What is GATT and which functions did it perform?

How did the focus of the World Bank’s concern change in 1970s?

What was the initial idea of the Marshall Plan?

Which spheres of social life and economy are strongly influenced by globalization?
Name some global companies. What industries are they in?

. How can global companies do harm to local businesses?

10 How can governments manage to control globalization process?
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Module 2. International Trade

What organizations see that the trade is free?

Which forms of conducting business abroad can you name?

What is the difference between counter purchase and buyback?

How can a company participate indirectly in the foreign market?

What are the advantages of dealing abroad through an agent?

What are two payment options that companies have when dealing with agents?
How can country’s authorities protect their economies?

What is the role of customs authorities?

. What are the duties of clearing and forwarding agents?

10 Which documents are used when clearing through the customs?
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Module 3. Business Correspondence

Why are standard contracts widely used?

What are the essential items of a contract?

What information is contained in different sections of a contract?
What sort of prices may be indicated in a contract?

What is a check?

Ok W
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6. Whom do you give TT terms to?

7. What are the two types of drafts?

8. What is an irrevocable L/C?

9. Who guarantees payment against a confirmed letter of credit?
10.Does a term draft involve risk for an exporter?
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2.3 OBCYXIEHUE B ITAPE / JUAJIOT'1 (PAIR DISCUSSIONS)

Unit 1. Organisations
Module 1. Types of business

Make up a dialogue based on the situation:

You are young entrepreneurs with the brilliant idea of producing frozen
yoghurts in Kazan. Define the type of business you would choose for your
venture, discuss the opportunities and threats of your start-up.

Module 2. Alliances

Make up a dialogue based on the situation:

You are working for a small Tatar enterprise dealing with chemical
products. You have heard that Mitsubishi Chemical is going to enter Tatar
market. Discuss the possible alliances with the giant, problems it may cause,
benefits you can get.

Module 3. Management

Make up a dialogue based on the situation:

The company you are working for is making losses. You believe that
problem is ineffective management. Describe the hardships, discuss the reasons
and find solutions.

Unit 2. Marketing
Module 1. Marketing

Make up a dialogue based on the situation:

You are the owner of the small food company with some clientele. Discuss
with your partner why do you need to hire the marketing manager.

Module 2. Marketing mix

Make up a dialogue based on the situation:
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You are going to launch a new product to the market. Discuss the target
audience, the features of the product, define the price, place it will be available
for sale, and publicity you would like to get.

Module 3. Advertising

Make up a dialogue based on the situation:

You are producing confectionary for Kazan market. But you feel that your
product is undervalued by the consumers. discuss the new advertising campaign
of your new chocolate bar.

Unit 3. Finance
Module 1. Investments

Make up a dialogue based on the situation:

You have inherited $10,000. Discuss the opportunities of investment, think
about possible risks and returns.

Module 2. Banking

Make up a dialogue based on the situation:

One of you is a bank officer, the other is client. Discuss the services the
bank can offer to make the client’s life more convenient.

Module 3. Accounting

Make up a dialogue based on the situation:

You are going to make the balance sheet for the company you are working

for. Discuss each transactions:

1. Mr. lvanov invested $20,000 to start a printing business,

2. The company obtained a loan from a bank, $30,000,

3. The company purchased printers and paid a total of $1,000.

4. Rendered services and received the full amount in cash, $500

5. Rendered services on account, $750

6. Purchased office supplies on account, $200




54

7. Had some equipment repaired for $400, to be paid after 15 days
8. Mr. Alex, the owner, withdrew $5,000 cash for personal use
9. Paid one-third of the loan obtained in transaction #2

10. Received customer payment from services in transaction #5
Answer:
Transaction Assets . Liabilit Capit
ies al
1. Owner's investment = 20,000.00 = + 20,000.00
2. Loan from bank 30,000.00 =| 30,000.00 +
: 1,000.00 3
3. Purchased printers (1,000.00) = +
4. Service revenue for 500.00 _ + 500.00
cash
5. Service revenue on 750.00 _ + 750.00
account
6. Supplies on account = 200.00 =| 200.00 +
7. Repair of equipment =| 400.00 + | (400.00)
8. Owner's withdrawal = (5,000.00) = + | (5,000.00)
9. Payment of loan (10,000.00) ' = (10,000.00) @+
10. Collection of 750.00 N
accounts (750.00)
Balance 36,450.00 = 20,600.00 + | 15,850.00

Unit 4. Global forces
Module 1. Globalization

Make up a dialogue based on the situation:

You are working for the national apparel company. The country has just
entered the WTO. Discuss the global forces that might affect the company’s
affairs. Think about pros and cons for the customers.

Module 2. International trade

Make up a dialogue based on the situation:

You are going to enter foreign market with the knitting wears your
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company produces. Discuss different options to do it, mention the plusses and
minuses for each.

Module 3. Business Correspondence

Make up a dialogue based on the situation:

You are working for paper company. Your partners BCQ company has sent
you the draft contract for the cutting machine. Discuss the articles, add the
details, decide on obligations of the parties.

CONTRACT FOR THE SALE OF GOODS

Paragraph 1. , hereinafter referred to as Seller,
and , hereinafter referred to as Buyer, hereby agree on
this _ day of , In the year , to the following
terms.

A. Identities of the Parties
Paragraph 2. Seller, whose business address is :

in the city of , State of , 1s'in
the business of . Buyer, whose business
address is , in the city of , State of

: IS in the business of

B. Description of the Goods
Paragraph 3. Seller agrees to transfer and deliver to Buyer, on or before
[date], the below-described goods:

C. Buyer's Rights and Obligations
Paragraph 4. Buyer agrees to accept the goods and pay for them according
to the terms further set out below.
Paragraph 5. Buyer agrees to pay for the goods:
1 In full upon receipt
2 In installments, as billed by Seller, and subject to the separate
installment sale contract of [date] between Seller
and Buyer.
3 Half upon receipt, with the remainder due within 30 days of
delivery.
Paragraph 6. Goods are deemed received by Buyer upon delivery to
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Buyer's address as set forth above.

Paragraph 7. Buyer has the right to examine the goods upon receipt and
has __ days in which to notify seller of any claim for damages based on the
condition, grade, quality or quality of the goods. Such notice must specify in
detail the particulars of the claim. Failure to provide such notice within the
requisite time period constitutes irrevocable acceptance of the goods.

D. Seller's Obligations

Paragraph 8. Until received by Buyer, all risk of loss to the above-
described goods is borne by Seller.

Paragraph 9. Seller warrants that the goods are free from any and all
security interests, liens, and encumbrances.
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3. ANSWERS

UNIT 1. ORGANIZATIONS

Module 1. Types of businesses
Multiple Choice: 1b, 2a, 3c, 4c, 5a, 6b, 7b, 8c, 9a, 10c
True/False Statements: 1F, 2T, 3F, 4F, 5T, 6F, 7T, 8T, 9F, 10T

Module 2. Alliances
Multiple Choice: 1a, 2c, 3b, 4a, 5b, 6a, 7b, 8c, 9b, 10a
True/False Statements: 1T, 2F, 3F, 4F, 5F, 6T, 7F, 8T, 9T, 10T

Module 3. Management
Multiple Choice: 1c, 2b, 3c, 4a, 5c¢, 6a, 7c, 8a, 9b, 10c
True/False Statements: 1F, 2T, 3T, 4F, 5T, 6F, 7T, 8F, 9T, 10T

UNIT 2. MARKETING

Module 1. Marketing
Multiple Choice: 1b, 2a, 3c, 4b, 5a, 6¢, 7a, 8c, 9b, 10a
True/False Statements: 1F, 2F, 3F, 4F, 5T, 6T, 7T, 8T, 9T, 10T

Module 2. Marketing mix
Multiple Choice: 1a, 2b, 3c, 4b, 5a, 6b, 7c, 8c, 9a, 10c
True/False Statements: 1T, 2T, 3F, 4F, 5F, 6T, 7F, 8F, 9T, 10T

Module 3. Advertising
Multiple Choice: 1c, 2a, 3b, 4a, 5a, 6a, 7c, 8c, 9b, 10b
True/False Statements: 1T, 2T, 3F, 4T, 5F, 6F, 7F, 8F, 9T, 10F

UNIT 3. FINANCE

Module 1. Investments
Multiple Choice: 1c, 2c, 3a, 4a, 5b, 6c, 7b, 8c, 9b, 10a
True/False Statements: 1T, 2F, 3F, 4F, 5T, 6T, 7F, 8F, 9T, 10F

Module 2. Banking
Multiple Choice: 1b, 2a, 3a, 4b, 5b, 6a, 7b, 8c, 9a, 10c
True/False Statements: 1T, 2F, 3T, 4F, 5F, 6T, 7T, 8F, 9T, 10F
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Module 3. Accounting
Multiple Choice: 1b, 2a, 3a, 4b, 5c, 6b, 7c, 8c, 9a, 10a
True/False Statements: 1F, 2T, 3T, 4F, 5F, 6T, 7T, 8F, 9F, 10T

UNIT 4. GLOBAL FORCES

Module 1. GLobalization
Multiple Choice: 1c, 2b, 3b, 4a, 5c¢, 6c, 7c, 8b, 9a, 10a
True/False Statements: 1T, 2T, 3F, 4F, 5F, 6T, 7T, 8F, 9T, 10F

Module 2. International Trade
Multiple Choice: 1b, 2a, 3a, 4b, 5a, 6a, 7c, 8b, 9c, 10b
True/False Statements: 1F, 2T, 3T, 4F, 5F, 6F, 7T, 8T, 9T, 10T

Module 3. Business Correspondence
Multiple Choice: 1c, 2a, 3a, 4a, 5c, 6a, 7a, 8b, 9c, 10c
True/False Statements: 1F, 2F, 3T, 4F, 5F, 6F, 7T, 8T, 9F, 10F
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3AKIFOYEHUE

TekcTel, HCIOJNB30BaHHBIE B  JIAHHOM  Y4eOHO-TIPAKTHUYECKOM  H3JaHUH,
HHTETPUPOBAaHBI B 00pa30BaTEIbHOE IPOCTPAHCTBO CTYJICHTOB ASKOHOMHYECKOTO
npoduiIs W CKOHCTPYHPOBAHBI C y4Y€TOM 3HAHWH, YMCHHM, HaBBIKOB M KOMIICTCHIIUM,
MOJIy4YEHHBIX UMHU B mpouecce oOydeHus. OTOOp JIEKCUKO-TPAMMAaTHYECKUX U
CTUJIUCTUYECKUX CPEACTB OCYIIECTBIUICS C TMO3ULUM CTYAEHTOB, BOKPYI KOTOPBIX M
BBICTPAUBAECTCA YCTHBIA OJK3aMEHAIMOHHBIM JUCKypc. Mcmonp30BaHUME TEKCTOB,
CTUMYJTUPYIOIIUX CUTYAIMIO OOIICHUS MEX/Ty YIaCTHUKAMHU YCTHOTO PK3aMEHAITMOHHOTO
IUcKypca B cdepe DKOHOMHKH, IIO3BOJIIET OCYHIECTBIIATH KOHTPOJIb YUEOHBIX
JIOCTUKEHUN YYalllUXCd W KOPPEKTUPOBATH OIIMOKKM HEMOCPEACTBEHHO B IMpoOIEcce
BBIMIOJIHEHUS 3aJaHus. BxirodyeHne BceX DJJIEMEHTOB TEKCTa B JIUCKYPCHBHOE
MPOCTPAHCTBO CMOCOOCTBYET HAKOIUICHUIO MPOMO3UIIUM B CO3HAHUU CTYyACHTa s
dbopMuUpOBaHUS €ro OTBETHOM peakIuu Ha ycIbllaHHoe. TakuM  oOpasom,
CTUMYJIUPYIOIIIUE  TEKCThl ~ YCTHOIO  9K3aMEHAIMOHHOTO  JIUCKypca  SIBIISIIOTCS
HEOOXOJUMBIM CPEJCTBOM JJII aKTUBU3AIIMHM PEUEBOM JACATEIBHOCTH CTYACHTOB Ha
9K3aMeHe, a wux BHeApenue B Jaboparopuro SANAKO Lab 100 mnossosser
ONTUMH3HUPOBATH JIAHHBIN MTPOLECC C TOUKU 3PEHUS BPEMEHU U KaUECTBA.
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