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BBenenue

[enpro yuebHO-MeToaMYecKoi pa3zpabotku (YMP) o nucnuruimae « AHTITUACKUHN S3BIK»
JUIS OPTaHM3alUU MPAKTUYECKUX 3aHATHI CTYJCHTOB, o0yJaromuxcs 1no HamnpasieHuio 38.03.03
«YHOpaBieHUe NEpCOHAIOM», sBIseTcs (OpMHUpPOBaHHE NPOPECCUOHATBHON  JIEKCHUKO-
HNOHATUMHON M KOMMYHHMKATUBHOM KOMIETEHIMHM N0 jaucuumuiiHe. KoMMyHHMKaTHBHO-
OPUECHTHPOBAHHBIH TOJAXOA K OpraHu3aliy Ipoluecca OO0y4eHHsS C HCIOJIb30BaHUEM
MHTEPAKTUBHBIX TEXHOJOTHH M JIMHTa(QOHHOrO KabWHEeTa momMoraer c(opMHpOBaTh TOTOBHOCTD
K 3¢¢exTuBHONH paboTe MO CHEUMATbHOCTH, K IOCTOSIHHOMY CaMOCOBEPILIEHCTBOBAaHHUIO B
001acTH W3yuYeHMs aHIJIMHCKOIo s3bIKa B c(epe COLUOKYIbTYPHBIX U IMPO(hecCHOHAIBHBIX
MHTEPECOB.

Mertonuyeckas pazpaboTka cocrabiieHa B cooTBeTcTBUM TpeboBaHusiM ®I'OC BIIO Tperbero
nokosieHus, [IporpaMmMoll AUCHUIUIMHBI, KaJeHIAPHO-TEMaTUYECKUM IUIAHOM W BKJIIOYAET BCe
TEMBI Kypca.

Kaxxnast TeMa BKIIFOUaeT METOAMYECKUE PEKOMEHIAIIUU 110 BBINOJIHEHUIO MPAKTUYECKUX
3a/laHui, COAEpPXAIIMXCsl B OCHOBHOW U JOIOJIHUTENBHOMN JINTEpPAType K Kypcy, 3ajaHus AJis
OpraHu3aiy paboThl B MHTEPAKTUBHOM DPEXHUME, a TakkKe 0003HA4YaeT KOHTPOJbHbBIE TOUKH.
PaboTa cTy]eHTOB OLIECHMBAETCS COTIIACHO CIEYIOIUM KPUTEPUSIM:
® [I0JIHOTA PAaCKPBITUS TEMBI;
® SICHOCTb M3JI0KEHMS U CTPYKTYPHUPOBAHHOCTB;
® OPUIMHAIBHOCTBH U CTETUYHOCTbH NPE3ECHTALINY;
® OTIMYME TEKCTA NIPE3EHTALIMK OT YCTHOTO BBICTYIUJIEHHSI IPE3EHTYIOILETO;
® T[pPaBWIBHOCTh  HCIIOJIb30BAHUSA  TIPaMMATUYECKUX M JIKCUUECKUX  KOHCTPYKILUH,

UCIIOJIb30BaHUE TEPMUHOJIOTUU TI0 TEME;
® yMECHHE OTBEYaTh HA BOIPOCHI.
® yMEHHE apryMEHTHPOBATh CBOIO TOUKY 3PEHUS;
e yMEHHE 33/1aBaTh BOIPOCHI ONIIOHEHTaM U ONIIOHUPOBATb;
® yMEHHE JieNaTh BHIBOJBI.
CrpyKTypa METOAMYECKON pa3pabOTKH MO3BOJSIET CTYIEHTY MOJYYUTh MPEACTaBICHUE 00
OpraHM3aly Tpollecca H3yYeHUs AUCUUIUINHBI «AHIVIMUCKUI S3BIK» Ha MPAKTUYECKUX

3aHATUAX U IIPAaBHUIIBHO PACHpPCACINTE BPEMA Ha U3YYCHUE PA3JIMIYHBIX KOMIIOHCHTOB Kypca.



1 KYPC

MOJYJIb 1. GETTING ACQUAINTED (9 3ausTmii)
Tema 1. «<About myself» (3 3ansiTus)
3aunsarue 1.

Hean: dopmupoBanue mnpohecCHOHATBHON JICKCUKO-TIOHATHUHHON KOMIIETCHIIMM TI0 TEME
«About myself».

1. H3syyenue mnpodeccuoHambHONM Jekcuku 1o Teme «About myself» Ha ocHoBe
Jekcuueckoro MmuauMyma B yueonuke «New Inside Out Pre-Intermediate», ctp. 4.

2. Pabora ¢ Tekcrom “What’s in a name?” u3 yucOnuka «New Inside Out Pre-
Intermediate», ctp. 5.

3. PabGota ¢ Tekctom “How to remember names at parties” yueonuka «New Inside Out Pre-
Intermediate», ctp. 7.

4. 3akperuieHHE JIEKCHKH M TEepMUHOJNOTHH 1o Teme «About myself» ¢ momorisio
ynpaxHeHuit Ha Ne 2, 3 ctp. 9 yueOnuka «New Inside Out Pre-Intermediate».

5. Omnpoc u caaya JIeKCH4IecKoro MUHUMyMa 1o Teme «About myself».

3ausTne 2.

3anaTue MPOBOAUTCHA B HUHTEPAKTHBHOM PEKUME B (])opMe npe3eHTaum‘7l o TemMe
«About myself».

Heﬂb: q)OpMI/IpOBaHI/Ie HpO(l)eCCI/IOHaJ'ILHLIX KOMMYHUKATHBHBIX KOMHeTeHHI/IfI 10 TEMCE
«About myself».

1. CryneHTbl paccKasblBalOT O ce0e JTMUYHYI0 HHPOPMALIHIO, CIIETYS] BOTIPOCAM:

1) What is your name/surname?

2) Where are you from?

3) How can you describe yourself?

4) What languages can you speak?

5) Why did you decide to study at KFU?

6) How does being at college/university differ from being at school?

Ha 3anatuu CTYACHTHI 3allUINAar0T CBOIO MPE3CHTAHIO IICPCI ay,[[HTopHefI 1 OTBC€YAIOT Ha
BOIIPOCHI IPYTUX CTYICHTOB.

[IpenonaBarenb OneHUBAET PadOTY KaXJOTO CTYJEHTA COTJIACHO KPHUTEPHUSM, YKa3aHHBIM BO

BBCACHHUU.



3aunsrtue 3.

Hean: KonTposib ycBoeHUsI MaTepuana.

1. Tlposenenue aymupoBanus no teme «About myself» u3 yuebnmuka «New Inside Out Pre-
Intermediate» ctp. 9 ynpaxuenue Nel, 2.

2. IlpoBenenue camocTOsATENbHOW pa0oOThl. CTyneHTaM MpeaiaraeTcst MPOWTH MO CChUIKE:
http://wps.pearsonlongman.com/topnotch1/76/19556/5006541.cw/ w mpoittu 2  3amaHus

(Exercise 1, Exercise 2). MakcumainbHbii 0amt: 20.

Tema 2. «Family» (3 3ausTus)
3ausrue 1.

Heab: DopmupoBanue NPoPECCHOHATBHON JICKCUKO-TIOHATUHHOW KOMIIETECHIIUH TI0 TeMe
«Family» 1 BBeZieHHEe TpaMMaTHIECKOM TeMbI «Present tenses».

1. MW3yyenue npodecCHOHATBHON JICKCHMKH 10 Teme «Family» Ha OCHOBE JIEKCHYECKOTO
muHUMYMa B yueOHuke «New Inside Out Pre-Intermediate», ctp. 10.

2. 3akperuicHUE JIGKCUKU M TePMUHOIOTHH 110 Teme «Family» ¢ momorpio yrnpaxHeHuin Ne
1,2, 3,4 nactp. 11 yueonuxa «New Inside Out Pre-Intermediate».

3. Pabora ¢ texctom «TV Hot Spot — Family Swap» y4ue6uuka «Premiums» ctp. 18-19.

4. Pabora Hag Tekcrom «TV Hot Spot — Family Swap». Beinonnenue ynpaxuaenuii Ne3, 4,
5 Ha ctp. 19.

5. TlpoBeneHue ayaupoBaHUs Ha Marepuaie ydeOHuKa «Premiumy ctp. 21. Beimonnenue
ynpaxsHenuit Nel, 2 ctp 21.

6. Bemonnenue ymnpaxHenuit Ne3, 4 crtp. 26 yueOHmMKa «Premiumy, HampaBieHHBIC Ha
3aKperyieHue HACTOSIIEr0 BpEMEHH aHTJIMHCKOTO S3bIKA.

7. U3ydenue rpaMMaTHdecKoil Tembl «Present tensesy B yueOnuke «Premiumy ctp. 20.

3ansTue 2.

Hesn: Pa3BuTHe HABBIKOB ayTUpOBaHMS. 3aKpEIUICHHE JIEKCHYECKOT0 MaTeprana. Y CBOCHHE
rpaMMaTH4ecKoro Marepuara.

1. Bemonuenue ynpaxuenuii Ne 1, 2, 3 mo rpammarndeckoit Teme «Present tenses».

2. PabGora ¢ texctom «Lies, white lies...and psychologist» yueonuka «New Inside Out
Intermediate» ctp. 10.

3. Bemonnenue ynpaxuenuit Nel, 2, 3 yueOnuka «New Inside Out Intermediate» ctp. 10,
oTHocsuMecs K TekcTy «Lies, white lies...and psychologist»

4. TlpocnymuBanue aynuo3anucu u3 yaeOuuka «New Inside Out Intermediate» ctp. 92.



5. Bemonuenue ynpaxaenuit Ne 1, 2, 3 k ayaupoBanuto u3 yucOnuka «New Inside Out

Intermediate» ctp. 92.

3ausTue 3.

3aHsiTHEe MPOBOJAUTCSA B HHTEPAKTHBHOM pexkuMe B (popMe mpe3eHTanuii mo teme «My
ideal Family».

Heab: DopmupoBanue MNPOoPECCHOHATBHBIX KOMMYHUKATHBHBIX KOMIIETCHIIMA 10 TeMe
«Family».

['pynna genutcsi HA MUHH-TPYIIIBI 1O 2 4YeJOBEKa M B paMKaX CaMOCTOSTEIbLHON PabOThI
rotoBUT npe3eHTanuto (10-15 ciaaiiioB) U TEKCT BHICTYIUICHHS MO CIAEAYIOIIEH TeMAaTHKE:

1) Why do people get married?

2) If you were offered an excellent job opportunity abroad, would you consider leaving your
family for an indefinite period of time?

3) Describe a typical family unit and the importance of family in Russia.

4) Describe a typical family unit and the importance of family in USA.

5) Describe a typical family unit and the importance of family in Great Britan.

6) Describe a typical family unit and the importance of family in China.

7) Describe a typical family unit and the importance of family in UAE.

8) Ha 3aHATHU CTYACHTHI 3alIMIIAIOT CBOIO MPE3CHTALUIO MEPe] ayJAUTOPHEH M OTBEYAIOT
Ha BOIIPOCHI APYTUX CTYAEHTOB.

HpeHOI[aBaTeJ'IB OLICHUBACT MNPC3CHTALIUIO KaAXKIAOI0 CTyACHTA COIJIACHO KPUTCPHUAM,

YKa3aHHbBIM BO BBCACHUMU.

Tema 3. «Friends» (3 3ausaTHs)
3ansarue 1.

Hean: ®opmupoBanue npohecCUOHATHHON JIEKCUKO-TIOHATUWHON KOMIIETCHIIMH TI0 TEME
«Friends».

1. H3yyeHue mpodeccHoHaIbHOM JeKcuku 1o TeMe «Friends» Ha ocHOBe JEKCHYECKOTO
mMuHUMYMa B ydeOHuke «Total English Intermediate», crp. 5.

2. Pabora Ham texctom «Any friend of yours is a friend of mine» B yueOHuke «Total
English Intermediate», ctp. 10.

3. BrimonHeHue yrnpaxxHeHHH HaJ IPOYUTAaHHBIM TeKcToM cTp. 10-11 Ne6, 7, 8.



4. TlpocnymmBanue ayano-marepuana yueonuka «Total English Intermediate», ctp. 12.
5. 3anmonaenue Tabmuiel Nel ctp.12 ¢ UCOIB30BAaHUEM MPOCTYIIAHHOTO MaTepHaa.
6. Pabora Hax Tekctom «Brotherly Love» B yueOnuke «Total English Intermediate», ctp.13

Y BBINOJIHEHHE yripakHeHU Ne4, 5, 6, 7 M0 NpOYMTaHHOMY TEKCTY.

3ausrtue 2.

3aHsiTHE POBOIUTCH B HHTEPAKTHUBHOM pe:kuMe B ¢popMe MPOEKTOB 10 Teme «Friends».

Heab: ®DopmupoBaHue MPOPECCHOHATBHBIX KOMMYHHUKATHBHBIX KOMIICTCHIMHA 0 TeMe
«Friends».

VYcnoBus poBeieHHUS M pealiu3aliiy MpoeKkTa JaHbl B yueOHuke «Total English Intermediate
(Student’s Book)», ctp. 16. CTymeHThI IPOBOIAT MHHH-UCCIIECAOBAHKE U CO3/1al0T cBoe «Family
Treey» (CemeitHoe 1epeBo).

PesynbraT paboThl KaKIOTO CTYAEHTA OIEHUBACTCS COTJIACHO KPUTEPHUSIM, MPUBEICHHBIM BO

BBCJICHUU.

3ansartue 3.

3aHsiTHe NMPOBOAUTCA B MHTEPAKTHBHOM pe:kuMe B (GopMe YCTHBIX OTBETOB MO TeMe
«Friends».

Hean: dopmupoBanue mnpodeccuOHATBLHBIX KOMMYHUKATHBHBIX KOMIIETCHIIMM IO TeMe
«Friends».

CTyZleHT caMOCTOSITENIbHO BBIOMpAaeT OJHO W3 HIDKE MPEJIOKEHHBIX YTBEPXKICHHUH © B
paMKax caMOCTOSITEJIbHOM paboThl roToBUT mpe3eHTanuio (10-15 crnaiiioB) u BeIpaxkaeT cBOE
MHEHUE 10 CIEAYIOIIEH TEMATUKE:

1) “Don’t walk in front of me... I may not follow. Don’t walk behind me... I may not lead.

Walk beside me... just be my friend” — Albert Camus

2) “A friend is someone who knows all about you and still loves you.” — Elbert Hubbard
3) “Good friends, good books, and a sleepy conscience: this is the ideal life.” — Mark
Twain

4) “If I had a flower for every time I thought of you...I could walk through my garden

forever.” — Alfred Tennyson

5) “When someone loves you, the way they talk about you is different. You feel safe and

comfortable.” — Jess C. Scott, The Intern

6) “There is nothing better than a friend, unless it is a friend with chocolate.” — Linda
Grayson

7) “Iwould rather walk with a friend in the dark, than alone in the light.” — Helen Keller


http://www.goodreads.com/author/show/957894.Albert_Camus
http://www.goodreads.com/author/show/114059.Elbert_Hubbard
http://www.goodreads.com/author/show/1244.Mark_Twain
http://www.goodreads.com/author/show/1244.Mark_Twain
http://www.goodreads.com/author/show/13638502.Alfred_Tennyson
http://www.goodreads.com/author/show/2980674.Jess_C_Scott
http://www.goodreads.com/work/quotes/13855513
http://www.goodreads.com/author/show/854347.Linda_Grayson
http://www.goodreads.com/author/show/854347.Linda_Grayson
http://www.goodreads.com/author/show/7275.Helen_Keller

8) “I think if I've learned anything about friendship, it's to hang in, stay connected, fight for
them, and let them fight for you. Don't walk away, don't be distracted, don't be too busy or tired,
don't take them for granted. Friends are part of the glue that holds life and faith together.
Powerful stuff.” — Jon Katz

9) “Only a true best friend can protect you from your immortal enemies.” — Richelle

Mead, Vampire Academy

10) “When someone loves you, the way they talk about you is different. You feel safe and

comfortable.” — Jess C. Scott, The Intern

Pe3yabTaT padoThl  KakKAOr0 CTYAeHTa OLEHHBAETCS COIJIACHO KPHUTEPHUsIM,

NMpUBE€ACHHBLIM BO BBC/ICHUH.

MOAVYJIb 2. DAILY ROUTINE (8 3ansiTuii)
Tema 1. «Every day activity» (3 3ausTus)
3ansaTue 1.

Heab: dopmupoBanue MPoPECCHOHATHHON JICKCUKO-TIOHATUHHOW KOMIIETCHIIUH TI0 TeMe
«Do you work or study?». Beenenne rpaMMaTiHaecKoii Tembl «Prepositions».

1. OOGcyxaeHnue BOMpoOCoB, npeacraBieHHbie B yueouuke «learnenglishl.ru» crp. 20 Nel.

2. Baenenue rpammaruueckoii TeMsl «Prepositions» B yueonuke «learnenglishl.ru» crp. 21.

3. Bsemonnenue ynpaxuenuii Ne A, B, C B yueonuke «learnenglishl.rux» ctp. 22.

4. Bsexaenue u pabota ¢ nekcukoii mo teme «Daily Routine» B yueonuke «learnenglishl.ru»
ctp. 20.

5. Pabora ¢ Tekctom «Daily Routine» B yueOnuke «learnenglishl.rux» ctp. 22-23.

6. Bemmonnenune ynpaxuenuil mo tekcry «Daily Routine» B yuebnuke «learnenglishl.ru»
cTp. 23-24 Ne B,C, D, E, F.

3ausrtue 2.

KomOuHupoBaHHoe 3aHsiTHe. 3aKpensieHUe MNPOIIeHHOr0 MaTepuHaja NPOBOAMTCH B
MepBoil YacTH 3aHATHE.

Heab: ®opmupoBanre KOMMYHUKAaTHBHOM KOMITETEHIIMH 10 TeMe «Every day activity».

1. Pabora ¢ tekcrom «How we really spend our time» B yueonuke «New Cutting Edge
Intermediate» ctp. 9.

2. BemonHeHue ynpaxHeHHi 0 TekcTy B yueOHuke «New Cutting Edge Intermediate» ctp.
9 Ne 2, 3, 4 ¢ mocnenyrouiei IpoBepKO.

Bropasi yacTh 3aHATUS NMPOBOAUTCH B MHTEPAKTHBHOM pexnMe. CTylAeHTbI TOTOBST

YCTHBIH OTBET HA NMPeJIOKeHHYI0 TeMYy:


http://www.goodreads.com/author/show/36719.Jon_Katz
http://www.goodreads.com/author/show/137902.Richelle_Mead
http://www.goodreads.com/author/show/137902.Richelle_Mead
http://www.goodreads.com/work/quotes/335933
http://www.goodreads.com/author/show/2980674.Jess_C_Scott
http://www.goodreads.com/work/quotes/13855513

1. Are you happy with the way you use your time? Why/ Why not?
2. What would you like to spend more/ less time doing? Why/ Why not?
3. PesynbraT paboThl KaXKI0TO CTY/ICHTA OLIEHUBACTCS COTIACHO KPUTEPHUSAM, IIPUBEICHHBIM

BO BBCJCHHUU.

3ansTue 3.

3ansiTHe NMPOBOANTCS B MHTEPAKTHUBHOM pe:xXnMe B (hopMe NPOEKTOB No TeMe «Every
day activity».

Heanb: PopmupoBaHue NpophecCUOHAIbHBIX KOMMYHHMKAaTHBHBIX KOMIETEHLUH IO Teme
«Every day activity».

['pynna gemuTcst HAa MUHU-TPYHNBI 1o 2-3 yenmoBeka. CTyneHTaM mpeasiaraeTcst BbIOpaTh
U3BECTHOIO YEJIOBEKa M paccKa3aTb O €ro pexuMe, MCIOJIb3ysl CpelcTBa MacCOBOM
uHpopmanuu. CIMCOK U3BECTHBIX JIFOJICH:

PesynbTar paboThl KaXKA0ro CTYJEHTAa OLEHUBAETCSI COTJIACHO KPUTEPUSM, IPUBEIEHHBIM BO

BBCJICHUU.

Tema 2. «Leisure time» (3 3ausiTust)
3ansaTue 1.
3aHsiTHE IPOXOAUT B rPYyNNoBoii popme.
1. Bseaenume nexcuku 10 Teme «Hobbies» ¢ wucmomp3oBaHMEM JIEKCHKH C  CAMTHI:

https://quizlet.com/16083559/unit-4hobbies-sports-and-games-flash-cards/.

2. 3akperuieHue Jnekcukd. CTyneHTaM TNpeJiaraercsi Chirpatb B TEMaTHYECKYIO) HIpPY
«Alias» mo Tteme «Hobbiesy. IlpaBuna w dTambl Wrpel  ONMUCAHBl Ha  caiire:

http://www.igroved.ru/games/alias-series/alias/.

Pe3yJ'IBTaT pa6OTbI KaKI0ro CTyACHTa OLCHUBACTCA COTJIACHO KPUTCPUSAM, IPUBCICHHBIM BO

BBEJICHUM.

3ausTue 2.

He.m,: (DOpMI/IpOBaHI/IC KOMMYHHKaTHBHOﬁ KOMIICTCHIIUU 110 TEMEC «Movies».

1. Pabora ¢ Texctom «Women put away their handkerchiefs and turn to crime» B yueOHuKe
«Premium Upper-Intermediate (Work book)» ctp. 2.

2. Pab6ora ¢ tekcrom «I want to find Bond’s dark side» B yueOHuke «Premium Upper-
Intermediate (Work book)» ctp. 8-9.

3. BeImonHeHHE yIIpaXXHSHHI IO POYUTAHHOMY TeKCTY cTp.9 Ne 2, 3,4, 5, 6.


https://quizlet.com/16083559/unit-4hobbies-sports-and-games-flash-cards/
http://www.igroved.ru/games/alias-series/alias/

4. Pabora Hax jaekcukol. BrimonHenue ympaxkHenus Ne2 crp. 7 B yueOHHKE «Premium

Upper-Intermediate (Work book)».

3aunsartue 3.

3aHsiTHE IPOXOAUT B HHTEPAKTHBHOM PeKUME.

Hesan: ®opMupoBaHre KOMMYHHUKATHBHON KOMIIETCHIIUH 110 TeMe «Leisure time».

CryneHT BBIOMpaeT W3BECTHBIA QuibM sr000oro xkaHpa.  CaMOCTOATEIHLHO TOTOBHT
Mpe3eHTAMI0 10 (QHIBMY, TZI€ PacCKa3blBa€T O IeposiX, CIOKETe, MECTe U BPEMEHH, HO HeE
roBOpUT Ha3BaHue puibMa. OcTajabHble CTYAEHTHI JOHKHBI OTra1aTh (UIbM I10 ONHCAHUIO.

Crucok peKOMEeHI0BaHHbBIX (PMIIBMOB:

1) Harry Potter (2001-2011).

2) Pride and Prejudice (2005).

3) Survived (2015).

4) Gone with the wind (1939).

5) Lord of the Ring (2001-2003).

Pesynbrar paboThl KaxaA0ro CTYJACHTA OIICHUBAETCS COTJIACHO KPUTEPUSM, IMPUBEICHHBIM BO

BBCJICHUMU.

Tema 3. «At rest, at work» (2 3ansaTus)
3ansaTue 1.

Heab: ®opmupoBanue mpohecCHOHATHLHOM JTEKCUKO-TIOHATUHHON KOMITETEHITUH 10 Teme «At
rest, at work». Beenenue rpammaTrueckoro Matepuana «Modal verbs».

1. Bsenenue rpammaruueckoro matepuaia no teme «Modal verbsy B yueOnmke «New
Cutting Edge Pre-intermediate» ctp. 24.

2. Pabora ¢ texcrom «Early to bed, early to rise»s yuebnuke «New Cutting Edge Pre-
intermediate» ctp. 25.

3. TlpoBenenue aynupoBanusi B yueOHuke «New Cutting Edge Pre-intermediate» ctp. 29.
3anonHeHne TabIUIBI IO MPOCTYIIAHHOMY TEKCTY.

4. BeIMoTHEHUE YIPaKHEHUH, HATIPABJICHHBIE HA YCBOGHUE IPaMMAaTHYECKOT0 MaTepuaia B

yuebnnke «New Cutting Edge Pre-intermediate» ctp. 27.

3ausartue 2.
3aHsTHE MPOBOAUTCS B HHTEPAKTHBHOM pe:xkuMe B (popMe mpedeHTauuii mo teme «My
free time».

Heab: opmMupoBaHre KOMMYHUKATHBHOM KOMITETeHIMHU 110 Teme «My free time».
10



Ha 3aHsTiu CTy#eHTHl 3alIMINAI0OT CBOKO MPE3CHTAIMIO TEpEe]] ayJUTOPUENH M OTBEYAIOT Ha
BOIIPOCHI APYTUX CTyAEHTOB. KaKIbIil CTYyIEHT OTBEYAaeT HAa BOIPOCHI:

1) Do men and women spend their free time differently? How?

2) Do people’s leisure time activities change as they get older? How?

3) What did you do last summer vacation?

4) How do you like to spend your free time? going shopping? going to the cinema?
chatting? playing computer games going to the disco? playing sports?reading? relaxing?

5) What do you really hate having to do in your free time?

HpCHOI[aBaTeJ'IB OLICHUBACT pa60Ty KaXXJ0ro CTyacHTa COorjiaCHO KpUTCpHUAM, YKa3aHHBIM BO

BBCJICHUU.

MOJAYJb 3. JOB HUNTING. (9 3ansiTuii)
Tema 1. «Job Hunting» (3 3ansTus)
3ausrue 1.
Hesan: ®opMupoBaHue JIEKCUKO-TIOHATHIHHON KOMIIETEHIMH 110 Teme «Job Hunting».
1. W3yuenue npodeccHoHaNbHOM JeKcuku 1o TeMe «Job Hunting» Ha ocHOBeE JIeKCHYECKOTO
MuHHMYMa B yueOHuke «Learningenglishl.ru», ctp. 46.
2. Pabora c TekctOM «First day nerves» u3 yueonuka «Learningenglishl.ru» crp. 38-39.
3. CocraBnenue BbickasbiBanus 1o reme «Employee qualities and performance».

4. Pabora ¢ nekcukoi mo teme «Personal traits» yuedbnuka «Learningenglishl.ru» ctp.39.

3ansTue 2.
Hean: ®opmupoBanue mpodhecCUOHATHFHON JIEKCUKO-TIOHATUWHON KOMIIETCHIIMM TI0 TeMe
«Job Hunting».
1. Pabora ¢ tekcrom «Entrepreneurship», «Employment and job hunting» u3 yueGuuka
«Learningenglishl.ru» crp. 161-162, 165-166.
2. 3akpericHHe JIGKCHKM W TepMmuHOIoruu 1mo teme  «Job Hunting» ¢ momorsio
yrpaxxHeHui Ha ctp. 136-137, 138-139 yuyeOnuka «Learningenglishl.ru».
3. M3ydenne rpaMmaTryeckoit Tembl Future actions u BeimosHeHHe ynpaxHeHui ctp. 40-43 B

yueOnuke «Learningenglishl.ru».

3ausartue 3.
Hean: ®opmupoBanue mpohecCHOHATLHON KOMMYHUKATUBHOW KOMIIETEHIMH O TeMe «JOb

Hunting».
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1. CocraBnenne gaumajgoroB mo Teme «Job Hunting» crp. 40-43 B  yueOHHKE
«Learningenglishl1.ru».

2. Pabora ¢ texcramu u3 ydeOHmka Cotton D. Market Leader. Longman, 2006, Unit 5
«Employment» ctp. 39-41.

3. Ompoc u crada JIEKCHYeCKOro MHHEMYyMa 110 Teme «Job Hunting».

Tema 2. «Writing a Curriculum Vitae» (3 3ansiTus)
3aunsarue 1.

Hean: dopmupoBanue mnpodheccHOHATLHON KOMMYHMKATHBHOW JICGKCUKO-TIOHATHUHHON
kommeTeHuH mo Teme “Writing a Curriculum Vitae”.

1. OznakomiieHHe ¢ pe3tome Ha cTp. 45 yueOHuka «Learningenglishl.rux».

2. OTBeTHI Ha BOMPOCHI K TOTOBOMY pe3ioMe Ha ctp. 46 yueOHuKka «Learningenglishl.ru».

3. Uzyuenue CTPYKTYPHI pe3ome o CTaHJapTam Europass

(http://europass.cedefop.europa.eu/documents/curriculum-vitae)

3ansTue 2.
Heab: dopmupoBanue mpoPecCHOHATBPHON KOMMYHUKATHBHOM KOMIIETCHIMH IO TEeMe
«Writing a Curriculum Vitae».
1. Uzyuenne nekcuku mo teme «Writing a Curriculum Vitae» Ha ocHOBe JeKCHYECKOTO
MuHHMYMa B yueOHuke “English for International Tourism Intermediate”, ctp. 8.
2. Boimonnenne mpakThdeckoro 3amanus mo teme «Writing a Curriculum Vitae» wu3
yuebHuka “English for International Tourism Intermediate”, ctp. 8.
3. Oznakomnenue ¢ HarrcanueMm Cover Letter Ha ocHOBe mpakTHUecKuX 3amanuii 15 u 16 Ha
ctp. 12 yueOnuka “English for International Tourism Intermediate”.
4. Hanucanne Cover Letter ma ocHoBe mpumepa u3 ydeOnuka “English for International

Tourism Intermediate”, ctp. 12.

3aunsrtue 3.
Hean: ®dopmupoBanue npodheccuoHaTFHON KOMMYHUKATHBHOW KOMIIETEHIIMM IO TEMeE
«Writing a Curriculum Vitae».
1. BeimonmHeHne NpakTHUECKUX ynpaxkHeHuid Ha cTp. 10 yueOnuka “English for International
Tourism Intermediate”.
2. Hanmcanwue pe3roMe Ha OCHOBE 3ajaHus Ha cTp. 46 yueOHuKa «Learningenglishl.ru».

3. Omnpoc u crava Jiekcnyeckoro muanMyMma 1o Teme «Writing a Curriculum Vitae».
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Tema 3. “Job Interview” (3 3ansiTus)
3aunsrue 1.
Heab: DopmupoBanue MpoPecCHOHATHHON JEKCUKO-TIOHATUHHOW KOMIIETEHIIMU TI0 TeMe
“Job Interview”.
1. BeinojHeHHe MpaKTHYECKOro yrnpaxkuenus 9 Ha crp. 9 yuebnuka “English for International
Tourism Intermediate”.
2. BeimonHenue 3ajaHusi Ha roBopeHue Ha crp. 6 ydeOnumka “English for International
Tourism Intermediate”.
3. O3HaKOMJIEHHUE C JIGKCUYECKUM MUHUMYMOM, IIPE/ICTABICHHBIM B YIIpaXXHEHHs Ha cTp. 7-8

yueOnuka “English for International Tourism Intermediate”.

3ansrtue 2.
Iean: ®opmupoBanue MpoecCHOHATBLHOM KOMMYHHKATHBHON KOMITETEHIIUH M0 Teme “Job
Interview”.
1. BoinojHeHHEe MPAKTHYECKUX 3aJaHuii Ha cTp. 54 yueOnoro mocobus “Role Plays for
Today”.
2. CamocrositennbHass pabota. CocTaBieHHE BOIPOCOB Ui coOecenoBaHUs Ha pabOTy Ha

OCHOBE U3YYECHHOM JICKCUKH.

3ansaTue 3.
Heas: ®opmupoBanue nMpodecCHOHATBFHON KOMMYHUKATHBHON KOMIIETEHIIMHU 1Mo Teme “Job
Interview”.
1. BoinonHeHWe MPAKTHYECKUX 3aJaHUil Ha CcTp. 56 yueOHoro mocobus “Role Plays for
Today”.
2. Onpoc u caava ISKCHIecKoro MUHUMyMa 1o teme “Job Interview”.
3. CocraBnenue auanora Ha temy “Job Interview” Ha ocHoBe 3amaHuii Ha ctp. 40-43 B

yueOHuke «Learningenglishl.ru».

MOAYJIb 4. BEST PLACES TO LIVE (4 3ansiTus)
Tema 1. «Travel» (2 3ausaTus)
3aunsarue 1.
Hean: dopmupoBanue npodhecCHOHAIBHONW JIEKCHUKO-MOHATUIHHON KOMIIETEHLIMH 1O TeMe
«Travel».
1. Bsenenue nexcuku mo teme «Travel» B yueonuke «Market Leader Intermediate» ctp. 14-

15.
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2. Ilposenenue ayaupoBanus 1o teme «Travel» B yueOnuke «Market Leader Intermediate»
ctp. 16 NeA, B, C, D, E.

3. Pabora ¢ Tekcrom «Road ragers in the sky» B yueonuke «Market Leader Intermediate»
ctp. 17. BeimonHenue ynpaxuenui mo texcry crp.17 NeA, B, C, D.

4. Bsenenwe rpamMmmaTHuecKkoro Martepuana «Future tenses» B yueOnumke «Market Leader
Intermediate» ctp. 18.

5. Pabora nang rpammaruueckuMm marepuaioM. llpoBenenme ympaxnenuit NeA, B, C B

yueOnnke «Market Leader Intermediate» ctp. 19.

3ansaTue 2.

3aHsiTHE MPOBOIUTCS B HHTEPAKTHBHOM peskuMe B popMe Keiica mo Teme « Travel».

I_[e.m,: CDOpMI/IpOBaHI/Ie KOMMyHHKaTHBHOﬁ KOMIICTCHIIUU 110 TEMC «Travel».

CTy,Z[eHTBI ACJITCA Ha MHUHU-TPYIIIBI I10 2 4YeJloBeKa. CTy,I[eHTbI HU3y4ar0T CBOU pPOJIK B
yueOHuke «Market Leader Intermediate» ctp. 140, 147. IlpaBuia npoBeeHuUs Keiica MPOIHCaHbI
B yueOHnuke «Market Leader Intermediate» na ctp.20-21.

HpeHO,I[aBaTeJ'IB OLCHUBACT pa60Ty MHUHU-TPYIIIBI COIJIACHO KPUTCPHUAM, YKA3aHHBIM BO
BBCACHUMU.

Tema 2. «Places of interest» (2 3ansaTus)
3ansaTue 1.

Heﬂb: cDOpMI/IpOBaHI/IC HpO(I)eCCI/IOHaJ'ILHO-KOMMYHI/IKaTI/IBHOI\/'I KOMIIETCHIIMKX IIO0 TEMC
«Travel».

1. Pa6ora c TekctoMm “Why do people enjoy travelling”.

IIpumep Tekcra:

As for me | prefer to learn about the world travelling.

Millions people all over the world spend their holidays travelling. They travel to see other
countries and continents, modern cities and the ruins of ancient towns, they travel to enjoy
picturesque places or just for a change of scene. It's always interesting to discover new things
and different ways of life, to meet different people, to try different food, to listen to different
music.

Those who live in the country like to go to a big city and spend their time visiting museums
and art galleries, looking at shop windows and dining at exotic restaurants. City residents
usually like a quiet holiday by the sea and in the mountains with nothing to do but walk and
bathe and lay in the sun. Most travelers and holiday-makers take a camera with them and take
pictures of everything that interest them - the sights of a city, old churches and castles, views of

mountains, lakes, valleys, plains, waterfalls, forests, different kinds of trees, flowers and plants,
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animals and birds. Later, perhaps years later, they will be reminded by the photos of the happy
time they had.

People travel by train, by plane, by ship or boat and by car. All means of travel have their
advantages and disadvantages. And people choose one according to their plans and preferences.
The fasters way of travelling - is travelling by plane, but in my opinion the most comfortable is
travelling by ship and the cheapest is travelling on foot.

If we are fond of travelling, we see and learn a lot of things that we can never see or learn at
home, though we may read about them in books and newspapers and see pictures of them on TV.
The best way to study geography is to travel and the best way to get to know and understand the
people is to meet them in their own homes.

2. Pabota ¢ Texcrom “Italy”.

[Tpumep Tekcra:

Where is Italy? Italy is located in southern Europe. To the north, Italy is bordered by
France, Switzerland, Austria and Slovenia. To the south, the famous, boot-shaped Italian
peninsular extends out into the Mediterranean sea..

Understanding Italy is full of information to help you find out all about italy, italia, italian
people and italian life.

Finding out about Italy will provide a lifetime of interest and entertainment. It is a journey
that will examine the history of Italy, its complexpolitics and the whole spectrum of italian

culture. It will explore the wonderful, contrasting landscapes of the Italian countryside, the
unique pleasures of Italian food and Italian wine, and the extraordinary warmth and hospitality
of the Italian people.

Finding out about the history of Italy includes many of the most significant and memorable
events of European history such as: the rise and fall of the Roman Empire; the birth of
Christianity; the destruction of Pompei and Herculaneum by Mount Vesuvius; the emergence of
the Venetian superpower; Napoleon Bonaparte; Garibaldi's unification of Italy and the rise of
Fascism under Mussolini.

Finding out about the culture of italy is very rewarding. Italian culture is extraordinarily rich
and is recognised and celebrated around the world with the writings of Virgil, Plutarch and
Dante, the great paintings, sculptures and architecture of the Renaissance masters, the unique
genius of Leonardo da Vinci, Michelangelo and Galileo and the sublime music of Rossini, Verdi
and Puccini. But Italian culture is not all in the past... Today, Italy has a vibrant, home-grown
music industry and is a world leader in cinema, fashion design and engineering.

For tourists wanting to find out about Italy, Rome, with the wonderful sites of the Colosseum,

the Basilica of St Peter and the Trevi fountainguarantees an unforgettable holiday. Visitors
15



http://www.understandingitaly.com/profile-content/history.html
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http://www.understandingitaly.com/lazio-content/rome.html
http://www.understandingitaly.com/lazio-content/vatican.html
http://www.understandingitaly.com/lazio-content/trevi-fountain.html

going further afield to Lake Como, Venice, Siena, Amalfi, Naples and Sicily will experience the

stunning variety of scenery, and the many unique cultural sites that Italy has to offer. Italy has
more UNESCO World Heritage Sites than any other country in the world! You will find plenty of
information about italian tourist sites in our pages.

Traditional Italian food is an important part of Italian life and includes pasta, salami, pizza
and ice cream, olives, pesto and Sicilian Caponata as well as fresh fish and meat. Italian fruit
and vegetables are bursting with freshness, taste and smell, and the famous wines of

Italy:Chianti, Valpolicella and Barolo glow deep red in the Italian sunshine.

Italia is a land rich in culture, history and beauty. From the majestic mountains of Aosta, to
the sublime beaches of Calabria, it is an unmatchable experience that once experienced, will
never be forgotten. Explore our site and find out about the wonderful country of Italy!

3ausTne 2.

3anarue MPOBOAUTCHA B HUHTEPAKTHBHOM PEKUME B (])opMe npe3eHTaum71 mo TeMe
«Places of interest».

I_[e.m,: CDOpMI/IpOBaHI/Ie HpO(beCCI/IOHaJ'ILHO-KOMMYHI/IKaTI/IBHoﬁ KOMIICTCHIIMKX II0 TEMC
«Places of interest».

Crynentbl TOTOBAT mpe3eHTauuto o crpade (10-15 cnaiinoB). CTyaeHTbl ONUCHIBAIOT
BBIOpaHHYIO cTpaHy o cieayromem mynkram: 1) location, 2) historical events, 3) places of
interest, 4) cuisine, 5) culture.

CTpaHLI IJI TIPE3CHTAll UM

1) Russian Federation,

2) Spain

3) United States of America

4) Brazil

5) Mexico

6) United Arabian Emirates

7) Austria

8) France

9) China

10) Japan

HpeHOIlaBaTCJ'IB OLICHUBACT pa60Ty MHUHU-TPYHIIBI COTJIACHO KPUTCPHUAM, YKA3dHHBIM BO

BBCACHUU.
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MOAYJIb 5. URBANIZATION (12 3ansTuii)
Tema 1. «Urban and rural population» (4 3ansTus)
3ansaTue 1-2.

Hean: dopmupoBanue npohecCHOHATBHON JICKCUKO-TIOHATUHHON KOMIIETCHIIMM TI0 TEME
«Urban and rural population».

1. Uzyuenue npodeccroHanbHoit ekcuku 1o teme «Urban and rural population» Ha ocHoBe
JIEKCUYeCKOro MUHUMYyMa B yueOnuke Upstream Pre-Intermediate ctp. 16

2. Pabota c rekctamu u3 yueonunka Upstream Pre-Intermediate ctp. 16-17

3. Pabora ¢ aymuosamnmceio “Comparing places” B yue6uuke Upstream Pre-Intermediate na
cTp. 22

4. Pabota ¢ rekcrom “The 1900 house” B yuecOnuke The New Cutting Edge Pre-
Intermediate ua ctp.81

5. OcBoeHHe pa3roBOPHBIX HABBIKOB 10 TeMme “Giving directions’ ¢ MOMOIIBIO YIPaXHEHUI B
yuebnuke Upstream Pre-Intermediate na ctp. 19

6. 3akperieHHe JIEKCUKHA W TEPMUHOJIOTHH TI0 T€ME C MOMOINBI0 YIPaXKHEHUH B yYeOHHKE

Upstream Pre-Intermediate Ha ctp. 18
7. U3yuenue rpammarndeckoii tembr Comparatives and Superlatives
8. u BBINOJIHEHKE ynpakHeHHid B yueOHnke Upstream Pre-Intermediate na ctp. 20

9. Ompoc u caaya gekcuueckoro MuanMyMa o Teme «Urban and rural population.

3ansaTue 3.
3aHsiTHE MPOBOANTCS B MHTEPAKTHBHOM pe:knuMe B (hopme nedaTos no teme «Urban and
rural population»
Iean: ®opmupoBanue mpoheCcCHOHATBLHBIX KOMMYHUKATHBHBIX KoMmIeTeHIuin Teme «Urban
and rural population».
Bomnpocsr qist ne6atos:
1) Which factors that drove urbanization in recent history are equally relevant to
contemporary urban growth? Which ones are different?
2) Can contemporary developing countries 'learn’' from past experiences?
3) Why do some cities seem to ‘get it right’ while others appear to fail?
I'pynna genutcs Ha MUHU-TPYIIBI 10 3-4 YejaoBeKa U BHIOMpaeT TeMy AJsl 00CyKAeHus,
TOTOBUT BBICTYIUICHUC U BIHOCUT €T'O HA 06CY)K,Z[CHI/IC.
B pamkax camocrosiTenbHON pabOThl OCYILECTBISETCS IMOATOTOBKA COOOIIEHUS IO
BbIOpaHHOW TemaTuke. Ha 3aHATUM MUHU-TPYIIA IPEICTaBIsIeT CBOIO TEMY U OTCTauBacT ee B

dbopme nebdaToB.
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[IpenogaBaTens onleHUBAET pabOTy KaXKJIOTO CTYJEHTa COrJIACHO KPUTEPHSIM, YKa3aHHBIM

BO BBCACHHUU.

3aunsarue 4.

3aHsiTHEe NPOBOAUTCH B HMHTEPAKTHBHOM pexume B (GopMe mnpe3eHTAIMA MO TeMe
«Urban and rural population».

Heab: DopmupoBanue MNPOoPECCHOHATBHBIX KOMMYHUKATHBHBIX KOMIIETCHIIMA 10 TeMe
«Urban and rural population».

['pynmna genutcs Ha MUHU-TPYIIBI O 2 YelOBEKa U B paMKax CaMOCTOSITENIbHOM pPabOThI
rotoBUT npe3eHtanuto (10-15 cnaitioB) u TEKCT BBHICTYIUICHHUS MO CIAEAYIOIIEH TeMaTUKE:

1. The Urbanization process in Russia
The Urbanization process in Tatarstan

The Urbanization process in Europe

2

3

4. The Urbanization process in the UK
5. The Urbanization process in the USA
6. The Urbanization process in Canada
7

The Urbanization process in Australia

Ha 3aHATHM CTYAEHTHI 3allMLIAIOT CBOO NPE3EHTALUIO IIEpe]] ayAUTOPHEH U OTBEUYAIOT
Ha BOIIPOCHI IPYTHUX CTYJICHTOB.
IIpenogaBaTenbs OLEHUBACT MPE3CHTALMIO KaXKIOTO CTYIEHTa COIVIACHO KPUTEPUAM,

YKa3aHHbIM BO BBCACHUU.

Tema 2. «Urbanization problems» (4 3ansitus)
3ansaTus 1-2.

Hean: ®opmupoBanue npohecCUOHATHHON JIEKCUKO-TIOHATUWHON KOMIIETEHIIMH TI0 TEeME
«Urbanization problems».

1. U3yuyeHune nmpodeccHoHaTbHOM JTEeKCHKH Ha OCHOBE JICKCHYECKOTO MHHUMYMa B Y4eOHHKE
Across cultures Ha cTp. 138-139

2. BeimonHeHuWe 3alaHus 1Mo ayaupoBaHHio B yueOHWke Speakout Upper Intermediate Ha
ctp.110

3. Pabota c rekctamu U3 yuebHuka Across cultures ctp. 138-139

4. PaboTa ¢ ayauno3anuceio B yueOnuke Face2face Intermediate ctp. 64

5. 3akperuieHue JieKcukH U TepmuHosiorun o Teme  «Urbanization problemsy ¢ momorisio

ynpaxxHeHui B yueonuke Speakout Upper Intermediate ctp.114
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6. 3yuenue rpammarudeckoit Tembl Quantifiers W BBIMOJTHEHUE YIPAKHCHHH B y4eOHUKE
Face2Face Intermediate ctp.63.
7 OcBoeHHME pa3srOBOPHBIX HABBIKOB Mo Teme “Reporting an incident” ¢ mnomoiisio
yrnpaxkneHui B yueonuke Speakout Upper Intermediate ctp.111
8 Ompoc u caaya iekcuueckoro MuHIMyMa 1o Teme «Urbanization problems».
3ausrtue 3.
3aHsATHEe NPOBOAUTCS B WHTEPAKTHBHOM pexkumMe B d¢opme 1e0aTOB MO TeMe
«Urbanization problems».
Heanb: dopmupoBanue NpohecCHOHATBLHBIX KOMMYHHKATHBHBIX KOMIIETCHIIMH 10 TeMe
«Urbanization problems».
Bompocst quist ne6atos:
1. How do urban regimes in developing countries look like?
2 Has rapid urbanization affected our values?
3 Violence in cities: the limits of community and the reign of terror
4. Urban informality: the shifting locus of poverty
5

City futures: global predictions and local resurgence

I'pymnma aequTcs Ha MUHU-TPYIIGI 110 3-4 4elloBeKa U BHIOUpACT TeMy il 00CYKICHHUS,
TOTOBHUT BBICTYIUIEHHE U BEIHOCUT €r0 Ha 00CYKICHHUE.

B pamkax caMOCTOSATENFHONH pPabOTHI OCYIIECTBISCTCS TOATOTOBKA COOOIICHHS TI0
BbIOpaHHOW TemaTuke. Ha 3aHATUM MMHHU-TpYINA OPEICTaBIsIET CBOIO TEMY U OTCTauBacT €€ B
dbopme nebdaToB.

[IpenonaBaTens oleHUBAeT pabOTy KaXKIOTO CTYJACHTA COTJIACHO KPUTEPHSIM, YKa3aHHBIM

BO BBC/JCHHUU.

3ansTue 4.
Heanb: PopmupoBaHue MpohecCHOHATBHBIX KOMMYHHKATHBHBIX KOMIETEHLUH IO Teme
«Urbanization problems».
3ansTtue npoxoaut B popme pabotsl ¢ BuneomarepuanoM TED Talks: Alex Steffen: The

shareable future of cities o ciemyromnemy miany:

1. BBenenue 1eKcuKH, UCTIONb3YEMOM B BHI€03aIIUCH

2 [TpocMOTp BUEO C BHIMOJIHEHUEM 33JJaHUN Ha TIOHUMaHHUE COJIEPKaHUS

3. OTtpaboTKa JIEKCUKH, HCTIOJTB30BAaHHON B BUJICO3AITUCH

4 O6cyxnenue mpobiieMbl, OIMCAHHON B BUAEC03AIKCH B TPYIINAxX U B Mapax
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Tema 3. «Industrialization» (4 3ansiTust)
3ansaTue 1-2

Heab: DopmupoBanue MpoPecCHOHATHHON JIEKCUKO-TIOHATUHHOW KOMIIETEHIIUH TI0 TeMe
«World population.

1. Usyuenue mnpodeccuonanpuoit jgekcuku mo teme «World population» ¢ momorisio
ynpaxkneHui B yuebnuke Speakout Pre-Intermediate ctp.98

2. Pabora c TekcToM B yueOHUKE Across cultures ctp.134

3. Pabota ¢ ayaunosanuceio B yueOnuke Speakout Pre-Intermediate ctp.99

4. Pabota ¢ jekcukoi mo moareme «Complaining» B yuconuke Speakout Pre-Intermediate
ctp.102

5. Pabora ¢ Tekctamu «Immigration», «Citizenship» B yaeouuke Across cultures crp.136-137

6. BakperuieHue JieKCMKH u TepmuHoigorumu mo teme «World population» ¢ momornsio
ynpaxxHeHui B yaeonuke Speakout Pre-Intermediate ctp.102

7. N3ydenue rpammaTrudeckoid Tembl The Passive W BBHINOJTHEHHE YIPAKHCHUHB YIeOHUKE
Across cultures ctp.136-137

8. Cocrasnenue muanoros mo teme «Dealing with critical questions»s yueonuke Intelligent
Business Intermediate ctp. 125

9. PabGora c Tekcramu B yueOHUKe Across cultures ctp.135

10. Hammcanume nenoBOro NHChMAc IOMOINBIO YIpaXHeHW B yueOHHMKE Speakout Pre-
Intermediate ctp.99

11. Omnpoc u caava nekcudeckoro Muaumyma 1o teme «\World population».

3austue 3

3aHsiTHE NMPOBOJAUTCS B MHTEPAKTHBHOM pe:knMe B (popme nedaroB mo teme «World
population».

Hean: ®opmupoBanue npohecCUOHATHHON JIEKCUKO-TIOHATUWHON KOMIIETCHIIMH TI0 TEME
«World population».

Bomnpocs! 11 ne6aToB:

1. What comes to mind when you hear the word ‘population’?
2. How has your country’s population changed over the years?
3. The physicist Stephen Hawking said that if world population continues growing at its current
rate, then “by 2600 we would all be standing literally shoulder to shoulder”. Will this happen?

4. What do you think of the idea of an international population tax?
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5. Ex World Bank President Robert McNamara said: "Population growth is the gravest issue the
world faces. If we do not act, the problem will be solved by famine, riots, insurrection and war."
Do you agree?

6. What factors influence changing population patterns?

['pynma nenuTcss HAa MUHHU-TPYIIIHI 110 3-4 4eJIOBEKa U BBIOMpAET TeMy I 00CYXKICHHUS,
TOTOBUT BBICTYIUICHUC U BLIHOCUT €TI0 HA 06CY)KI[CHI/IG.

B pamkax camocTosTeNbHON pabOThl OCYIIECTBISETCS IOATOTOBKA COOOIIEHHS IIO
BBI6paHHOfI TeMmatuke. Ha 3aHstun MHUHU-TPYIIIIa OpeACTaBIACT CBOXO TEMY U OTCTaHMBacT €€ B
dbopme nedaToB.

[IpenoaBaTens oneHNUBAET pabOTy KaKJOr0 CTYJACHTA COTJIACHO KPUTEPHSIM, YKa3aHHBIM

BO BBCACHHUU.

3ansrtue 4. (KourposubHas padora)

CTyzeHT B paMKax CaMOCTOSATEIIFHON pabOThI OCYLIECTBIISICT MOBTOPEHHE TPOHAECHHOTO
JIEKCHYECKOTO M TpaMMaTHueckoro marepuana mo temam ««Urban and rural population»» u
«Urbanization problemsy, “World population”.

Ha 3aHsTHH CTYICHT BBINIOJIHSAET KOHTPOJIBHYIO PadoTYy.

Pe3ynbraT paboTHI KaKAO0TO CTYACHTA OLIEHUBAETCS COTJIACHO CIICAYIOIUM KPUTEPHSIM:
®  TpaMMaTHYECKas M JEKCHUYECKasi TOUHOCTB;

e  opdorpadus;

L4 MOJIHOTA BBIMOJIHEHUS 3aJaHUH.

MOJYJIb 6. MODERN SOCIETY (9 3ansiTuii)
Tema 1. «Modern living» (3 3ansiTusi)
3anstue 1-2

Hean: ®opmupoBanue mpohecCUOHATHHON JIEKCUKO-TIOHATUWHON KOMIIETEHIIMH TI0 TEeME
«Modern living».

1. U3yuenue mpodeccuoHanpHoi Jiekcukun 1o Teme «Modern living» Ha ocHoBe
nekcuveckoro muaumyma B yueOnuke New Total English pre-intermediate, Unit 4. Survival,
cTp.39

2. Pabora c¢ ayamosanuchio B yueOHuke New Total English pre-intermediate, Unit 4.
Survival, ctp.42

3. Pabora ¢ Tekcramu « Going up», « Going down», B yueonuke New Total English pre-

intermediate, Unit 4. Survival, ctp.40
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4. 3akperieHHe JIEKCUHKA U TEPMUHOJIOTHH C TIOMOIIBIO yrpakHeHui B yueOnnke New Total
English pre-intermediate, Unit 4. Survival, ctp.48

5. Paborta ¢ ayauo3amnuchio ¢ oMoIbpo yrpaxuenuii B yueonuke New Total English pre-
intermediate, Unit 4. Survival, ctp.45

6. OcBocHME pa3roBOpPHBIX HAaBBHIKOB 10 Teme «Agree on choices with other people» B
yueOnuke New Total English pre-intermediate, Unit 4. Survival, ctp.46

7. Uzyuenne rpammaruueckoi Tembl Comparative and Superlative adjectives u BoinonHeHue
ynpaxkuenuii B yueonuke New Total English pre-intermediate, Unit 4. Survival, ctp.43

8 Ompoc u caaya IeKCHYeCKoro MuHumMymMa 1o reme  «Modern living»

3ansaTue 3.
I_[e.m,: CDOpMI/IpOBaHI/Ie HpO(bGCCI/IOHaJ'ILHLIX KOMMYHUKATHBHBIX KOMHGTGHHI/Iﬁ 10 TEMCEC
«Modern living».
Bonpocs! st 1e6atos:

1. How has technology changed society?

2. What contributions have you made to society?

3. What kind of improvements would you like to see in your society?

4. What impact has the war on terror had on society?

5. Adam Smith said in his book "Wealth of Nations" (1776): "No society can surely
be flourishing and happy, of which the far greater part of the members are poor
and miserable." Do you agree?

6. Albert Einstein said: "All that is valuable in human society depends upon the
opportunity for development accorded the individual.” Do you agree with him?

I'pynna nenuTcst Ha MUHU-TPYMNIHI 110 3-4 yenoBeKa U BHIOMPAET TeMY ISl 00CYXKIEHUS,
TOTOBUT BBICTYIIJIEHUE U BBIHOCUT €r0 Ha 00CYX/IEHHUE.

B pamkax camocTosTenbHOW paboThl OCYIIECTBIISIETCS IMOATOTOBKA COOOIICHUS I10
BbIOpaHHON TemaTuke. Ha 3aHATHM MUHU-TPYyINNa NpeACTaBIseT CBOIO TEMY U OTCTauBaeT €€ B
dbopme nedaToB.

[IpenogaBaTens olleHUBAET pabOTy KaXKJI0TO CTYJAEHTA COrJIACHO KPUTEPHSIM, YKa3aHHBIM

BO BBCIACHUU.
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Tema 2. «Individual and Society» (3 3ausTus)
3ausartue 1

Heab: DopmupoBanue NpoPecCHOHATBHON JIEKCHKO-TIOHATUHHONW KOMIIETEHIIMH 10 TEME
«Individual and Society».

1. Usyuenune nekcuku Ha ocHoBe Tekcra «How well do you know your neighbours?» B
yueOHmke Speakout Intermediate ctp.92-93

2. Pabora c TekcToM B yueOHUKE Across cultures ctp. 142-143

3. Usyuenue npodeccroHanbHON JEKCUKH Ha OCHOBE JIEKCUYECKOTO MUHUMYMa B y4eOHHKE
Across cultures cTp. 142-143

4. 3akperuieHUe JIGKCHKU ¥ TEPMUHOJIOTUU C TIOMOIIBIO yIIpakKHEHUH B ydueOHuKe Speakout
Intermediate ctp.92

5. Pabora ¢ Texctom necuu Big Yellow Taxi ¢ momoripio yrpakHeHUH B yuyeOHHKE ACrosS
cultures ctp. 144

6. Omnpoc u caava nekcudeckoro Mmuaumyma o reme  «Individual and Society».

3ansaTue 2

Heanb: PopmupoBaHue MNpo(hecCHOHAIBHBIX KOMMYHHKAaTHBHBIX KOMIIETEHLUH IO TeMe
«Individual and Society».

1. Usyuenue nexcuku Ha ocHoBe TekcTa «My place in cyberspace» B yueGuuke Speakout
Intermediate ctp.94-95

2. Pabora c TekctoM B yueOHuke Speakout Intermediate ctp.94

3. OcBoeHMe yCTHBIX HABBIKOB MO TeMe “EXpressing your opinion” ¢ moMoIs0 yrnpaxxHeHUH
B yueOHuke Speakout Intermediate ctp.97

4. 3akpernieHHe JeKCUKU U TEPMUHOJOTHH C MOMOILBIO yIpakHEeHHH B yueOHHMKe Speakout
Intermediate ctp.96

5. U3yuenune rpammarnyeckoil Temsl: Relative clauses ¢ momonipio ynpaxHeHuil B yueOHUKe
Speakout Intermediate ctp.96

6. Omnpoc u caaua Jekcuueckoro MmuaumymMa 1o reme  «Individual and Society».

3aunsrtue 3.

Hean: dopmupoBanue mnpodeccCHOHATBLHBIX KOMMYHHUKATHBHBIX KOMIIETCHIIMA IO TeMe
«Individual and Society».

1 WM3yuenue nexcuku Ha ocHOBe TekcTa « Working mothers» B yueGHHKe Across cultures cTp.
140-141

2 PaGora c TekctoM B yueOHUKe Across cultures ctp. 140-141
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3 BrmonHeHue 3agaHus MO ayJIUPOBAHUIO C MOMOINBIO YIPAKHEHWH B y4eOHHMKE ACross
cultures ctp. 141

4 3axperuieHue rpamMMaTHyeckoil Tembl Relative clauses u BbimonHeHue ynpakHeHHH B
yuebnuke English Grammar in Use ctp. 184-185

5 Hammcanne camocrosTensHOM paboThI 10 TpaMMaThueckor TeMe Relative clauses.

Tema 3. «Problems of the Modern society» (3 3ansiTus)
3aunsarue 1.

Heanb: dopmupoBanue NpohecCHOHATBLHBIX KOMMYHHKATHBHBIX KOMIIETCHIIMH 10 TeMe
«Problems of the Modern society».

1 Wsyuenue nekcuku Ha ocHOBe Tekcta «Memories on trial» B yueOHuke Speakout Upper
Intermediate ctp.104-105

2 Pabota ¢ Texctom B yueOHrke Speakout Upper Intermediate ctp. 107

3 Pabora ¢ ayauosamuchl0 C TIOMOIIBIO yIpaKHeHWil B yueOHuke Speakout Upper
Intermediate ctp. 107

4 W3yuenue npohecCHOHAIBHOM JIEKCUKU C TOMOINBIO YIIpaKHEHUI B yueOHuKe Speakout
Upper Intermediate ctp. 106

5 3akperieHne JIEKCUKHA ¥ TEPMUHOJIOTHH C IOMOIIBIO YIpaXHEHUH B yueOHnke Speakout
Upper Intermediate ctp. 106

6. M3yuyenue rpammatuueckux TteM Ing form and infinitive u BeImoiHEeHHE ynpakHEHHH B
yuebHuke Speakout Upper Intermediate ctp. 105

7. Onpoc u ¢aaya iekcuaeckoro MmuanumymMma 1o teme «Problems of the Modern society».

3anstue 2
3aHsiTHEe MPOBOAUTCH B HHTEPAKTHBHOM pe:xxuMe B (popMe mpe3eHTtanui mo teme «Top 9
Issues Facing Our Youth Today».
Hean: dopmupoBanue npodheccuoHATBLHBIX KOMMYHUKATHUBHBIX KOMIIETEHIIMA IO TEMe
«Problems of the Modern society».
['pynma nenuTcst Ha MUHU-TPYIIIBI IO 2 YeIOBeKa M B paMKax CaMOCTOSITENIbHON paboThI

rotoBuT npe3enrtanuio (10-15 cnaiiioB) U TEKCT BBICTYIUICHHUS IO CIEAYIONIEH TeMaTHKe:

1. Single Parent Households
2 Drug/Alcohol Abuse

3 Violence in Schools

4. Materialism

5 Education Disparity
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Shifting Economy
Poverty
Erosion of National Pride/ldentity

© © N o

Ecological problems

Ha 3ansaTuu CTyAeHTHI 3allMIIAIOT CBOIO MPE3CHTALMIO Mepel ayJUTOPHE U OTBEYalOT
Ha BOIPOCHI IPYTUX CTY/IEHTOB.
[IpenonaBaTenb OILEHUBAET MPE3CHTAIMIO KAXJAOrO0 CTYJIEHTAa COIVIACHO KPUTEPHSIM,

YKa3aHHbIM BO BBCACHUMU.

3ansrtue 3. (KourpoubHas padora)

CTyaeHT B paMKax CaMOCTOSITEIbHOH pabOThl OCYIIECTBISET IOBTOPEHHE IPOMAECHHOTO
JIEKCHYECKOTO M TpaMMaTH4YecKoro MaTepuana no pasaenam «Modern living», «Individual and
society» u «Problems of the modern society».
Ha 3aHSTHN CTYIEHT BBINOJIHIET KOHTPOJIBHYIO paboTy.
Pe3ynbraT paboThl KaKA0TO CTYACHTA OLIEHHUBAETCS COTJIACHO CIIEAYIOIINM KPUTECPHSIM:
®  TIpamMMaTH4ecKas M JEKCUYeCKas TOYHOCTb;
e opdorpadus;

L4 MOJIHOTA BBIMOJIHEHUS 3aJaHUH.

MOAYJIb 7. EXPLORING FOREIGN COUNTRIES (8 3ausiTuif)
Tema 1. “Countries and Cities” (3 3ausTus)
3ausrue 1.
Hean: ®opmupoBanue mpohecCUOHATHHON JIEKCUKO-TIOHATUWHON KOMIIETCHIIMH TI0 TEME
“Countries and Cities”.
1. BbINONHEHHE TecTa Ha BbIABICHHE 3HAHMI O CTPaHaX M JIIOAIX Ha cTp. 27 yueGHuKa 3™
Cutting Edge Intermediate”.
2. Ha ocHOBe BBITIOJIHEHHOTO TecTa CiAeNaTh NpPAaKTHYeCKoe yrpaxkHeHune 1 Ha crp. 27
yue6Huka “3' Cutting Edge Intermediate”.
3. PasBurue HaBBIKOB aynupoBaHus. BeinoiHeHue 3aaanuii 3a u 3b Ha crp. 27 yueOHHMKA
“3' Cutting Edge Intermediate”.

4. W3ydenue jekcuueckoro MuHMMyMa o Teme “Countries and Cities”.

3ausartue 2.

25



Iean: ®opmupoBaHre U Pa3BUTHE HABBHIKOB ayIUPOBaHMs W roBopeHus mo teme “Countries
and Cities”.

1. Bomonnenue ynpakseHus la Ha crp. 31 yueGuuka “3" Cutting Edge Intermediate” ua
pa3BUTHE HABBIKOB ayIUPOBAHMUS.

2. Beimonnenue ympaxuenus 1b na crp. 31 yue6nuka “3" Cutting Edge Intermediate” na
pa3BUTHE HABBIKOB TOBOPEHHUSL.

3. Brumonnenue 3agamus 2a Ha cTp. 31 yueGmmka “3" Cutting Edge Intermediate” na
pa3BUTHE HABBIKOB TOBOPEHHUSI.

4. V3ydeHue NEKCUKHU U BBINOIHEHHE yrpaxkHenuii 1 u 2 Ha crp. 31 yueGuuxka “3™ Cutting

Edge Intermediate”.

3ansitue 3.
Heab: 3akpersieHue JeKCUKA M (HopMHpOBaHHE MPO(HECCHOHATBHOW KOMMYHHKATHBHON
KoMIieTeHnmH 1o teme “Countries and Cities”.
1. BoinonHenue 3ananuii 4a u 4b Ha ctp. 31 yue6Gnuka “3" Cutting Edge Intermediate”.
2. Omnpoc u caava jekcudeckoro MmuauMyma o reme “Countries and Cities”.

3. Tlomrororka mpesentanuu Ha Temy “Countries and Cities”.

Tema 2. «Sights» (2 3ansaTus)
3ansaTue 1.
Heanb: ®opmupoBanue MpohecCHOHATBHONW JIEKCUKO-IOHATUHHON KOMIETEHIMH IO TeMe
«Sights».
1. HW3yyeHue neKCHYECKOr0 MUHHMYMa 10 TeMe «Sights», BeimonHenue 3ananuii la, 1b u 2a
Ha cTp. 28 yueGuuka “3™ Cutting Edge Intermediate”.
2. Pa3BuTHe HABHIKOB UTEHHs, paboTa C TeKCTOM Ha cTp. 29 yueGHuka “3™ Cutting Edge
Intermediate”.

3. Cocrasienue MoHoJora Ha Temy «The most exciting place | have ever seen (visited)».

3ansaTue 2.
Hean: dopmupoBanue mnpodeccHoOHATPHOM KOMMYHUKATHBHOW KOMIIETEHIIMA IO TEMe
«Sights» u pa3BuTHE HaBBHIKOB TOBOPEHHS.
1. PaboTa ¢ TEKCTOM, BBINOJHEHME YHpakHeHHH 3 u 5 Ha cTp. 28 yuebuuka “3™ Cutting
Edge Intermediate”.
2. CocTaBIeHHE JUATOTOB HA OCHOBE yHpakHeHHMi | u 6 Ha ctp. 28 yuebrmka “3™ Cutting

Edge Intermediate”.
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3.

Omnpoc u caua JIEKCHIeCKOro MHHAMYyMa 110 TeMe «Sights».

Tema 3. “Travel Problems” (3 3ausTus)

3ausartue 1.

Hean: dopmupoBanue mpohecCHOHATBHON JEKCUKO-TIOHATUMHONW KOMIIETEHIIUA TI0 TeMe

“Travel Problems”.

1. HW3yyeHue NeKCHYECKOro MHHUMYMa U 1oJie3HbIX (pa3 o Teme “Travel Problems”.
2. TloaroroBka MOHOJOra HAa OCHOBE 3amaHuii la m 1b Ha cTp. 33 yue6bnuka “3™ Cutting
Edge Intermediate”.
3. CocraBieHue KapThl ¢ yKa3aHHEM MECT, KOTOpble MOXHO ITOCETUTHh B Bamem ropone, Ha
ocHOBe 3ajanwmii 2a u 2b Ha c1p. 33 yuebuuka “3™ Cutting Edge Intermediate”.
3ansrtue 2.

Heab: dopmupoBanue nmpodeccnoHATEHONH KOMMYHHKATHBHOW KOMIICTCHIIMUA II0 TEMeE

“Travel Problems” u pa3BuTre HaBBIKOB TOBOPEHHUSI.

1. Cocrarnenue moHosora mo teme “Travel Problems” na ocHoBe ympaxuenus la Ha cTp.
34 yueGuuka “3" Cutting Edge Intermediate”.
2. O3HakOMJICHHE C HEOOXOIUMOW JIGKCHMKOW Ha OCHOBE ympaxHeHUs 4 Ha crp. 34
yueGHuka “3' Cutting Edge Intermediate”.
3. CocrapieHyne AWANOrOB HA OCHOBE YHpaXHeHWil 5a m 5b ma crp. 34 yuebmmka “3™
Cutting Edge Intermediate”.
3ansaTue 3.

Hean: dopmupoBanue npodheccuoHaTbHOM KOMMYHUKATHBHOW KOMIIETEHIIMA TIO TEMe

“Travel Problems” u pa3BuTHe HaBBIKOB MHChMA.

1.

Pa6oTa ¢ TeKCTaMHU U BBITIOHEHHe 3a1aunii | 1 2 Ha crp. 35 yueGnuka “3™ Cutting Edge
Intermediate”.

Hamnucanue coO6cTBEeHHOTO 6J10Ta 0 MyTENISCTBUAX HA OCHOBE 3a1anuil 4a u 4b Ha ctp. 35
yueGHuka “3™ Cutting Edge Intermediate”.

BrImonHeHne 3anaHnii 5a n 5b mHa crp. 35 yueGuuka “3™ Cutting Edge Intermediate”
1I0CJIEe HAITUCAaHUsI 0JIora O MyTEeNICCTBUSMX.

Ompoc nekcuyeckoro MuHIMyMa 1o teme “Travel Problems”.
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MOJYJIb 8. CULTURE (9 3ansiTuii)
Tema 1. «Cultural diversity» (3 3ansiTust)
3ansaTue 1-2

Hean: dopmupoBanue mpodhecCHOHATBHON JICKCUKO-TIOHATUHHON KOMIIETCHIIMM TI0 TEME
«Cultural diversity».

1. N3ydenue npoheccHoHaNbHON JIGKCUKHA Ha OCHOBE JIGKCHYECKOI0 MUHUMYMa B yU4eOHHKE
New Market Leader Intermediate ctp.54-55

2. Pabora ¢ tekcramu (rmo rpymmam) mo yucouuky New Market Leader Intermediate ctp.57
(Group A), 142, 146 (Group B)

3. Pabora ¢ Tekcrom «Cultures and outsourcing» B yueOnuke New Market Leader
Intermediate Teacher's Book crp. 154

4. 3akperuieHue JIEKCUKU U TepMuHojioruu mo teme  «Cultural diversity» 1o yueOHUKY
New Market Leader Intermediate Practice File ctp.28

5. BeimonHenne 3amaHus 1Mo ayaupoBaHuio B yueOHuke New Market Leader Intermediate
cTp.55

6. OcBoenne HaBbIKOB 10 TeMe «Social English», coctaBnenue nuanorosno yueOHuky New
Market Leader cTp.59

7 W3ydenue rpammarndeckoit Tembl «The Modalsy u BeImoHeHHE yIpa)kKHEHUH B y4eOHHKE
New Market Leader Intermediate ctp.59

8 Ompoc u caaya gekcuueckoro MuaIMyMa o Teme «Cultural diversity»

9. I'pynma nenuTcss Ha MHHHU-TPYIIBI 1O 2 YellOBeKa M JICHCTBYIOT COTJIACHO CHUTYAllHH,

onucaHHol B yueOHuKe Business Result Pre-Intermediate ctp. 47.

3ansarTue 3
3ansTHe NMPOBOAUTCH B MHTEPAKTHBHOM pexuMe B (popme keiica mo teme «Cultural
diversity».
Hean: dopmupoBanue mnpodeccuOHATBLHBIX KOMMYHUKATHBHBIX KOMIIETCHIIMM IO TeMe
«Cultural diversity»
YcnoBus mpoBeAeHUS W peanu3aluu kedica maHel B yueOHuke New Market Leader
Intermediate ua ctp. 60-61.
Ha 3ansiTum cryseHTsl paboTaloT ¢ KeicoM COIIaCHO BBIOPAHHOM pOJM, ONMUCAHHOW B
yueOHUKe, IPEACTaBISIIOT, ¥ OTCTaWBAIOT CBOIO MO3MIIMIO IO MTOCTABJICHHON B Kelice mpobiieme.
Pesynbrar paboThl KaKJOr0 CTYAEHTa OLEHMBAETCS COIJIACHO KPUTEpPHUSM, MPUBEACHHBIM BO

BBEJICHUM.



Tema 2. «Culture shock» (3 3ansaTusn)
3ausartue 1

Heab: DopmupoBanue MpoPecCHOHATHHON JIEKCUKO-TIOHATUHHOW KOMIIETEHIIUH TI0 TeMe
«Culture shock»

1. N3ydenune npodheccCHOHABLHOM JIGKCHKHA Ha OCHOBE JIGKCHYECKOTO MUHUMYMa B YUCOHHKE
New Market Leader 3d edition ctp.67

2. BrimonHenue 3agaHus 1o ayaupoBanuio B yueOHnke New Market Leader 3d edition ctp.67

3. Pabora ¢ rekcrom «Standard bank overcomes culture shock» no yueOnuky New
Market Leader 3d edition ctp.69

4. 3akperuieHue JICKCUKY U TepMuHoioruu o teme  «Culture shock» mo yueOnuky New
Market Leader 3d edition ctp.68

5. Usyuenne rpammarundeckoii Tembl «Advice, obligation, necessity» wu BbIIONTHEHHE
ynpaxHenuit B yaeonuke New Market Leader 3d edition ctp.70

6. Omnpoc u caaya jekcuueckoro MuauMyma 1o reme «Culture shock»

3ansaTue 2

Heab: PopmupoBanue npopecCHOHATBHON JICKCHKO-TIOHATUIHHON KOMIIETCHIIMH IO TeMe
«Culture shock»

1. V3yuenue npodeccuoHanbHON JIEKCUKH Ha OCHOBE JIEKCUYECKOT0 MUHUMyMa B y4eOHUKE
The New Cutting Edge Pre-Intermediate ctp.70

2. Pabota ¢ texctom «Geographical features» mo yuebnuky The New Cutting Edge Pre-
Intermediate ctp.74-75

3. BakpernieHue JEKCUKH U TepMHHOIOTUU 1o Teme  «Culture  shock» ¢ momormbro
ynpaxHenuit B yaeOuuke The New Cutting Edge Pre-Intermediate ctp.71

4. OcBoeHNe HAaBBIKOB OOBSICHEHUs Noporu/HampasieHus no yueOHuky The New Cutting
Edge Pre-Intermediate ctp.77-78

5. Onpoc u caaya jekcuueckoro MuauMyma o teme «Culture shock»

3ansarTue 3

3aHsiTHE NMPOBOAMTCH B MHTEPAKTUBHOM pe:kuMe B ¢opme keiica mo teme «Culture
shock».

Heab: dopmupoBanue MNPoPecCHOHANBHBIX KOMMYHUKATUBHBIX KOMIIETEHIIMH 10 TeMe
«Culture shock»
VYcnoBust mpoBeeHUs U peann3aiuu keiica qansl B yaeonnke New Market Leader 3d edition nHa

cTp. 72-73.
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Ha 3ansTum cTyneHThl paboTaroT C KEHCOM COTJIacHO BBIOPAHHOM POJIM, OTIMCAHHON B
y4eOHUKE, PEACTABIISIOT, U OTCTaWBAIOT CBOIO MO3MIIMIO IO IOCTaBJIEHHOH B Keiice mpobieme.
PesynbraT paboThl KaXJOTO CTYAEHTAa OLEHHBAETCS COTJIACHO KPHUTEPHSM, MPHUBEICHHBIM BO

BBCACHUU.

Tema 3. «Business across cultures» (3 3ansiTus)
3ausartue 1

Hean: dopmupoBanue mpodhecCHOHATBHON JICKCUKO-TIOHATUHHON KOMIIETCHIIMM TI0 TEME
«Business across cultures»

1. Uzyuenue npodeccrHoHaIbHOI JIEKCHKH 110 Teme «Business across cultures» no yueOHuky
In Company Intermediate ctp. 23

2. Pabota ¢ aymuo no yuebuuky In Company Intermediate ctp. 26

3. Pabora ¢ Tekctom «Transatlantic crossing» B yueouuke In Company Intermediate crp.
25

4. 3akperuieHue JICKCUKH U TEPMUHOJIOTHY 1o Teme  «Business across cultures» na ocHoe
Jekcuveckoro MuHuMyMa B yueonuke In Company Intermediate ctp. 27

5. Usyuenne rpammaruyeckoii Tembl Polite requests and enquiries » u BBINOJHEHHE
ynpaxHeHui B yaeonuke In Company Intermediate crp. 24

6. Ompoc 1 cnayua IeKCHIeCKOro MUHUMYMa 110 TeMe «Business across culturesy

3ansaTHe 2
3aHsiTMe MPOBOAWTCS B MHTEPAKTHBHOM pekuMme B ¢opMme keiica no teme Business
across cultures».
Heab: PopmupoBaHue MNpohecCHOHATBHBIX KOMMYHHKATHBHBIX KOMIETEHLHUH IO Teme
«Business across cultures»
VYcnoBus mpoBeneHUs M peanu3anuu keiica aaHbl B ydeOHuke Intelligent Business
Intermediate Ha cTp. 88.
Ha 3anatum cryneHTsl paboTaloT C KeWCOM COIJIACHO BBIOpAaHHOW pOJIM, OMHMCAHHOW B
yueOHUKe, IPEACTABIISIIOT, ¥ OTCTaWBAIOT CBOIO MO3MIIMIO IO MOCTaBIEHHOU B Kelice mpobiieme.
Pe3ynbrar paboThl KaXXIOro CTYyAEHTa OLEHUBAETCS COTJIACHO KPUTEPHUSM, NMPHUBEIECHHBIM BO

BBEJCHUM.

3ausaTue 3
3aHsiTHE MPOBOAUTCA B MHTEPAKTHBHOM pexuMe B (opMe poJieBOii UIPHI MO TeMe

«Business across cultures».
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Heanb: dopmupoBanne MpohecCHOHATBFHBIX KOMMYHHKATHBHBIX KOMITETCHIIMH 110 TEME
«Business across cultures»

['pynma nenutcs Ha MUHU-TPYNIBI IO 2 YENIOBEKa W JCHCTBYIOT COTJIACHO CUTYAIIHH,
onmcanHoi B yueOHuke In Company Intermediate Ha ctp .24 (“The nightmare journey”).

Ha 3anstim MuHU-rpynma B TedeHue 5-10 MUHYT TOTOBUT apryMEHTHPOBAaHHBIC
BBICKA3bIBAHUS COTJIACHO POJIU B CUTYAIlMH, U PA3bITPHIBAIOT €€, HMUTHPYS MPOPEeCCHOHATBHOE
oOLIeHHeE.

[IpenonaBaTens oleHUBAaET PabOTy KaXIOTO CTYICHTA [0 KPHUTEPHUSM, YKa3aHHBIM BO

BBCACHUU.

MOAYJb 9. LIFESTYLE (8 3ausiTus)
Tema 1. «My life» (2 3ausTsn)
3ansarue 1.

Heab: @opmupoBanue NPoPECCHOHATHHON JICKCUKO-TIOHATUHHOW KOMIIETCHIIUH TI0 TeMe
«My life».

1. Bsenenue nekcuku 1o reme «My lifey B yuebuuke «Premiumy ctp.27.

2. Tlposenenus aymupoBanus «It’s your lifey mo teme «My lifey» B yueOnuke «Premium»
cTp. 28.

3. BrmonHeHnue ynpaxaeHui mo aynupoBanuio Ne 2, 3.

4. Pabota nax Tekctom «l will if you will» B yuebuuke «Premiumy crp. 32-33.

5. Pab6ora nag tekcrom «Communal living» ctp.34.

3ansaTue 2.
3ansiTHEe NPOBOAUTCH B HHTEPAKTHBHOM pe:XKnMe B popMe 321U ThI IPOEKTOB.
Iean: popmupoBaHie HABBIKOB MHchbMa 10 TeMe «Lifestyle».
CTyaeHThI CaMOCTOSITEIBHO MUIITYT 3CCE HA JTIO0YIO U3 TEM:
1) Life is better without technology.
2) Living in the countryside is boring.
3) You can have more fun in the city.
4) The countryside is more peaceful than the city.
Hpenoz[aBaTenL OLCHUBACT 3CCE€ CTYACHTOB B COOTBETCTBHUH C KPHUTCPUAIMHU, KOTOPLIC

omucaHbl B yueOHuKe «Premiumy ctp. 35.
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Tema 2. «The place of living» (3 3ausaTus)
3aunsrue 1.

Hean: GopmupoBanue mMpohecCHOHATFHO-KOMMYHHKATHBHOW KOMIIETCHIMU M0 Teme «The
place of living».

1. Bseaenue nexcuku 1o Teme «The place of living» B yuebuuke «Premiumy crp.20-21.

2. Pabora Hax Tekcrom «Bill Gate’s house» B yueObnuke «Premiumy ctp.20-21.

3. BblinonHeHue yrnpaxHEHUH HaJ MPOYMTAHHOM TEKCTOM B ydeOHHKe «Premiumy» ctp. 21
Ne1,2,3.

4. Pab6ora nax texcrom «Using feng shui to clear the clutter» B yueOGuuke «Premiums ctp.
22-23.

3ansrtue 2.

ean: popMupoBaHre KOMMYHUKAaTHBHON KomieTeHuu 110 TeMe «The place of living».

1. BsencHume rpaMMaTH4ecKoro martepuaga mo Teme «CTelmeHd MpHIaraTeabHbIX» B
yueOHuKe «Premiumy ctp. 22.

2. Pabora ¢ TekctoMm «Living on boat» B yue6Huke «Premiumy ctp. 24-25.

3. BrimonHeHue ynpaxHeHU 10 TeKCTy cTp. 24-26 Ne 3, 4, 5.

4. Pabora ¢ Tekctom «The Dutch garden house» B yuebuuke «Premiumy ctp. 27.

3ansaTue 3.

3aHsiTHE POBOIUTCA B HHTEPAKTHBHOM peskuMe B opMe 3aIMThI POEKTOB.

Hean: GpopmupoBanue npodheccHoHaTbHO-KOMMYHHKATHBHON KOMITETEHIIMU 1Mo Teme «The
place of living».

CTyleHTBl CaMOCTOSTENILHO TOTOBAT MUHH-TIPOEKT mo Teme «The best place to live...» u
3aIIMIIAIOT €r0 C UCTIOJIb30BAHUEM MIPE3CHTAIHH.

IIpenogaBaTensb OIEHUBAET pabOTy CTYJAEHTOB COIJIACHO KPHUTEPUAM, YKa3aHHBIM BO

BBEJICHUM.

Tema 3. «Change» (3 3ansTus)
3ansTue 1.

Hean: ®opmupoBanue mpohecCHOHATHHON JEKCUKO-TIOHATHHHON KOMIIETCHIIMH TI0 TEME
«Change».

1. Bseacnue nexcuku mo teme «Change» B yueOnuke «Market Leader Intermediate»

ctp.30.



2. Pabora ¢ texctom «US department stores launch counter-attack» » B yue6uuke «Market
Leader Intermediate» ctp. 32.
3. Bemonnenue ayaupoBanus B yueOHuke «Market Leader Intermediate» ctp. 33.

4. Pabora ¢ nekcukoii ctp. 33, 172 yuebnuka «Market Leader Intermediate».

3ansaTue 2.

Heab: ¢opmupoBanue npodecCHOHATHPHO-KOMMYHUKATUBHON KOMIIETEHIIUU [0 TeME
«Change».

3aHsiTHEe MPOBOAUTCS B HHTEPAKTHBHOM pexumMe B ¢opme 00Cy:KIeHHsI MO0 TeMe
«Change».

CTyneHTsI IesITCs Ha MUHU-TPYIIIIBI IO 3-4 4eioBeKa U 00CYKIAI0T CIIEIYIONINE TEMBI:

1) You read in the paper that your company will probably be merging with another
company.

2) You keep your job after a merger, but you are in a less powerful position.

3) Your company has to relocate to the other site of the city.

4) You are asked to relocate to a dangerous foreign country.

5) You are promoted but are now in charge off a hostile workforce.

6) You have to move from an open plan office to sharing your boss’s office.

3ansaTue 3.

3aHsiTHE POBOANTCSI B HHTEPAKTUBHOM pexxuMe B popme Keiica mo Teme «Change».

Iean: QopmupoBanne MpodheccCHOHATPHO-KOMMYHUKATHBHON KOMIIETEHIIMH 10 TEMe
«Change».

CTyneHTBl AeNATCS Ha MHHHU-TPYNINBI 10 3-4 denoBeka. CTyAEHTHI U3Y4arOT CBOM POJU B
yueOnuke «Market Leader Intermediate» ctp. 135. IpaBuia mpoBeaeHus Keiica NPOIMKMCAHbI B
yueOnuke «Market Leader Intermediate» na ctp.35-36.

[IpemogaBaTesb OIECHUBAET PabOTy MUHH-TPYIIBI COTJIACHO KPUTEPHUSIM, YKa3aHHBIM BO

BBCACHUU.

MOJYJIb 10. EDUCATION (9 3ausTmii)
Tema 1. «Higher Education in Russia» (3 3ansitus)
3ansTue 1.
Heab: @opmupoBanue npoPecCHOHATBHON JTEKCUKO-TIOHATUWHON KOMIETEHIIMH TI0 TeMe

«Higher education in Russia».
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1. Usyuenwme mpodeccroHanbHOU sekcukn 10 Teme «Higher education in Russia» na
OCHOBE JISKCHYECKOT0 MUHIMYyMa B yueOHuKe «Learningenglishl.ru», crp. 132.

2. PabGora c Tekcramu u3 yueOnuka «Learningenglishl.ru» ctp. 125-126, 129-130.

3. Pabora ¢ tekctom “Credits” yuebuuka «Learningenglishl.ru» ctp. 156-157.

4. 3akperuvieHHEe JCKCHKH W TepMmuHoimoruu mo teme «Higher education in Russia» ¢
HIOMOIIBIO yIpakHeHHi Ha cTp. 127-129 yuebnuka «Learningenglishl.ru».

5. HMsyuenue rpammaruueckoir Tembl «Present tenses», «Phrasal verbs» u BbimonHeHue
yrnpaxkunenuit crp. 14-15, 127-128. B yuebuuke «Learningenglishl.ru»

6. Omnpoc u ciava gekcuueckoro MuauMyma o teme «Higher education in Russiax.

3ansTue 2.
3aHsiTHE TPOBOJUTCS B MHTEPAKTHBHOM pexuMe B ¢opme aedatoB mo teme «Higher
education in Russia».

Heab: dopmupoBanue MpodeccnoHATBHBIX KOMMYHUKATHBHBIX KOMIICTCHIIMHA TIO TEeME
«Higher education in Russia».

Bormpocs! 1ist 1e6aToB:

1) What is the importance of getting higher education?

2) Do all countries have the same higher educational system?

3) What are some of your best (worst) memories of elementary and high school?

4) How does being at college/university differ from being at school?

5) What are the advantages and disadvantages of continuing your education rather than
getting a job?

['pynna genuTcs HA MUHM-TPYHIBI 10 3-4 yesoBeKa W BHIOMpAET TeMy ISl OOCYXACHMUS,
TOTOBUT BBICTYIUICHUC U BBIHOCUT €TI0 HA O6CY)K,Z[CHI/IC.

B paMKax CaMOCTOSTEIILHOU pa6OTBI OCYHICCTBJIACTCA IMOATOTOBKA COO6H_I6HI/ISI 110
BbIOpaHHOW TemaTuke. Ha 3aHATUM MUHU-TPYINA OPEICTaBIsIeT CBOIO TEMY U OTCTauBacT €€ B
dbopme nedaToB.

HpeHOIlaBaTeJ'IB OLCHHUBACT pa60Ty KaKI0ro CTyACHTa COrNIaCHO KPUTCPUAM, YKa3aHHBIM BO

BBCACHUU.

3ansTue 3.
3aHsiTHEe NPOBOAMTCH B HHTEPAKTHBHOM pekuMe B (opme mnpe3eHTanuii 1Mo teme
«Higher education in Russia».
Hean: dopmupoBanue mnpodeccHoHaTBLHBIX KOMMYHHUKATHBHBIX KOMIIETCHIIMA IO TeMe
«Higher education in Russia».
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['pynna genutcst HA MUHH-TPYIIBI 1O 2 4YellOBEKa M B paMKaX CaMOCTOSATEIIbHOW padOThI
rotoBUT npe3eHTanuto (10-15 caaiiioB) U TEKCT BBICTYIUICHHS MO CIAEAYIOIIEH TeMAaTHKE:

1) The system of Higher education in Russia.

2) The foundation of the first Russian Universities.

3) Moscow State University.

4) St Petersburg State University.

5) Michail Lomonosov and his contribution to the system of Higher Education in Russia.

6) Kazan Federal University.

7) The basic types of Higher Education Institutions in Russia.

Ha 3aHsTHH CTYIEHTHl 3alMIIAIOT CBOKO NMPE3CHTALMIO NEpPE] ayAUTOPUEN U OTBEYAOT HA
BOIIPOCHI APYTUX CTYAEHTOB.

HpeHO,I[aBaTeJ'IB OLCHUBACT IMPC3CHTALIUIO KaAXIAOI0O CTYACHTA COIJIACHO KPUTCPHUAM,

YKa3aHHbIM BO BBCACHUU.

Tema 2. «Higher Education in the United Kingdom» (3 3ansitus)
3ansTue 1.

Heas: ®opmupoBanie mpoecCHOHATBHON JEKCUKO-TIOHATHHHON KOMIIETCHIIMU 110 TeMe
«Higher education in Britain».

1. Usyuenue npodeccroHanbHoi jekcuku 1o teme «Higher education in Britainy na
OCHOBE JIEKCHYEeCKOro MUHIMYMa B yueOHuKe «Learningenglishl.ru», ctp. 145.

2. Pabota c Tekcramu u3 yuebumka «Learningenglishl.ru» ctp. 134-135, 136, 137-138.

3. Pabora ¢ Texctom «Money & Banks» yueonuka «Learningenglishl.ru» crp. 158-159.

4. 3akperuieHHe JEKCHKA W TepMuHonoruu mo teme «Higher education in Britainy ¢
HOMOIIBIO yITpakHeHu#t Ha cTp. 136-137, 138-139 yuyeOnuka «Learningenglishl.ru».

5. H3syuenune rpammaruueckoii Tembl: Past tenses, Questions, Prepositions of time,
Comparison, Comparative constructions. Beimonnenue ynpaxuaeHuii ctp. 26-27, 28-29, 20-21,
140-142 B yueOnuke «Learningenglishl.ru».

6. Omnpoc u ciaya jekcuueckoro MuHUMyMa o Teme «Higher education in Britainx.

3ansTne 2.
3aHsiTHE TPOBOIUTCSI B MHTEPAKTHBHOM pexkuMe B ¢opme nedatoB mo teme «Higher
education in Britain».

Heasb: PopmupoBanue MpohecCHOHATBHBIX KOMMYHHKATHBHBIX KOMIETEHLUH 10 Teme
«Higher education in Britain».

Bompocs! muist ne6aTos:
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1. What is the difference between the system of higher education in Russia and in Britain?

2. What are the advantages of each system?

3. What are the disadvantages of each system?

4. What are the potential benefits for the graduates of each system?

5. What are the competitive advantages of each system graduates?

['pynna nenuTcst HA MHUHHU-TPYIIBL 10 3-4 yeloBeKa W BHIOMpAeT Temy uid 0O0CYyXAeHUs,
TOTOBUT BBICTYIUICHUC IJIA IIG6OTOB 1 BBIHOCHUT €€ Ha O6CY)KI[€HI/IG.

B paMKax CaMOCTOSITEIbHOHN pa6OTBI OCYLICCTBIIACTCA IMOATrOTOBKA COO6HI€HI/I$I 110
BBI6paHHOfI Tematuke. Ha 3amstun MHUHHU-TPYIIIIa OpEACTABIACT U OTCTAUBACT CBOKO TOYKY
3peHus.

[IpenogaBatens OIEHMBAET PadOTy KaXJOro CTyJIEHTa IO KPUTEpPUSAM, YyKa3aHHBIM BO

BBCJICHUMU.

3ansaTue 3.

3anaTue NMPOBOAUTCHA B HHTEPAKTHUBHOM PEKUME B Q)opMe npe3eHTaum”l mo TeMe
«Higher education in Britain».

I_[e.m,: CDOpMI/IpOBaHI/IC HpO(beCCI/IOHaJ'ILHLIX KOMMYHUKATHBHBIX KOMHeTeHHI/Iﬁ 10 TEMCEC
«Higher education in Britain».

['pynmna penutcs Ha MUHU-TPYNIBI O 2 YelOoBEKa U B paMKax CaMOCTOSITENIbHOM paboThI
roToBuT mpe3entaiuio (10-15 cnaiii0B) U TEKCT BBICTYIUICHHSI MO CIIECAYIONICH TeMaTHKE:

1. The system of Higher education in Britain.

2. Cambridge University.
Oxford University.
London School of Economics.
Birmingham University.
Edinburgh University.
Glasgow University.

Manchester University.

© © N o g kW

The basic types of Higher Education Institutions in Britain.

Ha 3aHsTiH CTyIEeHTHl 3alIMINAI0T CBOK MPE3CHTAIUIO TEpPE] ayJUTOPUENH M OTBEYAIOT Ha
BOIIPOCHI IPYTUX CTYICHTOB.

HpeHOIlaBaTeJ'IB OLCHUBACT MPE3CHTANUIO KaXXA0I'0 CTYACHTA IO KPUTCPUAM, YKA3aHHBIM BO

BBCACHUU.

36



Tema 3. “Higher Education in the United States of America” (3 3ansTus)
3aunsrue 1.
Heab: DopmupoBanue MpoPecCHOHATHHON JIEKCUKO-TIOHATUHHOW KOMIIETEHIIUH TI0 TeMe
«Higher Education in the United States of America».
1. OsnakomsieHHE C JIEKCHKOM M BBIIOJHEHHE JIEKCHMUECKHX yIpaxkHeHui mo Teme «Higher
Education in the United States of America» mo yue6uuky «Learningenglishl.ru», ctp. 147-
148
2. O3HaKOMIIEHHE C TEKCTOM O cucTeMe obpasosanust B CIIIA na ctp. 148-150 yueGHuKA
«Learningenglishl.ru».
3. BrinonHenue 3a1aHuii nocne Tekcra Ha crp. 150-151 yuebuuka «Learningenglishl.ru».

4. Omnpoc nexcuveckoro MuHMMyMa 110 Teme “Education”.

3ansaTue 2.
3aHsiTHE MPOBOAUTCS B MHTEPAKTUBHOM pexnMe B (opme nedatoB mo teme «Higher
education in the USA».
I_[e.m,: CDOpMI/IpOBaHI/Ie HpO(bGCCI/IOHaJ'ILHLIX KOMMYHUKATHBHBIX KOMHeTeHHHﬁ 10 TEMC
«Higher education in the USA».
Bomnpoce! st ne6aTos:
1. What are the main features and peculiarities of the higher education in the USA?

2. What are the advantages and disadvantages of the education system?

3. What are the admission steps to be enrolled to the university?

4. What kinds of higher education institutions exist in the USA?

['pynna nenutcs Ha MUHM-TPYONBI 10 3-4 4enmoBeKa W BbIOMpaeT TeMy I 00CYXKIeHus,
TOTOBUT BBICTYIUICHUC IJIA I[G6OTOB 1 BBIHOCHUT €€ Ha O6Cy>K)I€HI/I€.

B paMKax CaMOCTOSITEIILHOU pa6OTBI OCYHICCTBIIACTCA INOATOTOBKA COO6IJ.I€HI/I$I o
BLI6paHHOfI TemaTuke. Ha 3ansatun MHUHU-TPYIIIIA OPECACTABIIACT U OTCTAUBACT CBOKO TOYKY
3pEHHs.

[IpenonaBarensb oreHUBAET pabOTY KaXKIOTO CTY/ICHTA M0 KPUTEPHSIM, YKa3aHHBIM BO BBEJICHUH.

3ansrue 3.

3aHsiTHE NPOBOAMTCH B HHTEPAKTHBHOM pekuMe B (opme MNpe3eHTaluil 10 TeMme
«Higher education in the USA».

Heanb: PopmupoBanue MpohecCHOHATBHBIX KOMMYHHKATHBHBIX KOMIETEHLUH 10 Teme

«Higher education in the USA».
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['pynmna genutcs Ha MUHU-TPYNIBI O 2 YellOBEKa U B paMKax CaMOCTOSITENIbHOM paboThI

rotoBut npe3entanuto (10-15 cinaiiioB) M TEKCT BBICTYIICHHS IO CIICAYIONICH TeMaTHKE:

1.
2.

© ®© N o g b~ w

The system of Higher education in the USA.
Massachusetts Institute of Technology (MIT).

Harvard University.

Stanford University.

California Institute of Technology (Caltech).
University of Chicago.

Princeton University.

Yale University.

University of Pennsylvania.

10. The basic types of Higher Education Institutions in the USA.

Ha 3anstuu CTYACHTHI 3allUINAa0T CBOK IMPE3CHTALUIO IICPECT ay,I[HTopHeﬁ N OTBCYAIOT Ha

BOIIPOCHI APYIr'UX CTYIACHTOB.

[IpenogaBaTenb OLEHUBAET MPE3EHTALMIO KaXKI0T0 CTYJEHTa [0 KPUTEPUAM, YKa3aHHBIM BO

BBCJICHUU.

MOAVYJb 11. MOTIVATION (8 3ansiTuii)

Tema 1. “Your Choice” (3 3ausaTus)

3ausarue 1.

Heas: dopmupoBaHHE JIEKCHKO-MOHATUHHON KoMmImeTeHIMH 1o Teme “‘Motivation”,

Pa3BUTHC HABBIKOB ayIUPOBAHUS.

1.

BhITIONHEHNE U 0OCYXKICHNE ypaxkHeHns Ha ctp. 116 B yueGuuke “3™ Cutting Edge
Intermediate”.

W3yuenune Jnexkcuueckoro MuHHMyMa 1o Teme “Your Choice” wu BbImONHEHHE
ynpaxkuenuit 1 u 2 co crp. 120 B yueGruke “3' Cutting Edge Intermediate”.
Brinonuenne ynpaxseruit 1, 2, 3 u 4 ma ctp. 118 yueGmmka “3™ Cutting Edge
Intermediate”.

BHITIONIHEHNE MHTEPAKTHBHOTO 3ajaHus 5 Ha crp. 118 yuebmuka “3™ Cutting Edge
Intermediate”. Heo0OxoauMo pa3fenuTh CTYACHTOB Ha TPYNIbl W [1aTh BpeMs Ha

06CY)K,Z[CHI/IC npeajaracMbIix BOIIPOCOB.
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3ausrtue 2.
Heas: PopmupoBanue npopecCHOHATLHON KOMMYHUKATHBHON KOMIIETEHIIMM II0 TEMe
“Your Choice” u pa3BuTHE HABBIKOB TOBOPCHHSI.
1. O3nakomieHHE C JEKCUKOW M BBITIOJIHEHHE yrpakHeHHH 4, 5 u 6 Ha cTp. 110 yueOHuKa
“New Total English Intermediate”.
2. BruimonHenue ympakHeHMH 8 M 9 Ha pa3BUTHE HABBIKOB ayaupoBaHus Ha ctp. 110
yueOnuka “New Total English Intermediate”.
3. BeImonHeHre WHTEpaKTUBHOrO ympaxkHeHus 10 wa crp. 111 yueOGumka “New Total

English Intermediate”.

3ansTue 3.

Iean: dopmupoBaHre NPO(HECCHOHATHHON KOMMYHHKATHBHON KOMIIETEHIIMH II0 TEME
“Your Choice” u pa3BuTHE HABHIKOB TOBOPEHUSI.

1. Omnpoc nekcuueckoro MuHEMYyMa 1o teme “Your Choice”.

2. TloaroroBka cTymeHTaMHu BbICKa3biBaHHs Ha Temy “Your Choice”.

Tema 2. “How to make decisions” (3 3ansitus)
3ansTue 1.
Hean: ®dopmMupoBaHHe JEKCUKO-TIOHATHHHOW KoMmImeTeHImu mo Teme “How to make
decisions”.
1. TIpouTenue u pabora ¢ TeKcToM Ha cTp. 121 yue6Gruka “3" Cutting Edge Intermediate”.
2. PaboTa ¢ TeKCTOM U BHITIONHEHHE yIpakHeHuit 2 u 3 Ha ctp. 120 yuebruka “3™ Cutting
Edge Intermediate”.
3. BomonHenue ynpaxsenuii | u 4 ua ctp. 121 yueGuuka “3' Cutting Edge Intermediate”,

MOATOTOBKA BBHICKA3bIBAHUM U O6CY)KI[€HI/I}I B I'pynIiax.

3ansaTue 2.
Hean: dopmupoBanue mnpodheccuoHATPHON KOMMYHUKATHBHOW KOMIIETEHIIMA TIO TEMe
“How to make decisions”, pa3BuTHe HaBBIKOB ayMPOBAHHS U TOBOPCHUSI.
1. Bemonnenue 3amanuii 4a u 4b Ha mpocnymmBanue Ha ctp. 113 yyeOHmka “New Total
English Intermediate”.
2. CocraBiieHHe quajora Ha OCHOBE ympaxHeHus 3 Ha ctp. 112 yueOnuka “New Total

English Intermediate”.
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3. HHTepakTuBHOE 3amaHue B popMe Ipe3eHTalnii Ha ocHoBe ynpaxkHenust 10 Ha ctp. 114

yueOnuka “New Total English Intermediate”.

3aunsartue 3.

3aHAiTHEe NPOBOAUTCS B HHTEPAKTHBHOM pe:xkuMe B (opmare KpYIJIoro croja H
00CyK/IeHHsI BOIIPOCOB HAa OCHOBe yNpakHeHHii Ha crp. 122-123 ywe6nuka “3" Cutting
Edge Intermediate”.

Hean: PopmupoBanue npoheccuoHaIbHON KOMMYHUKATHBHON KOMITETCHIIMH 110 Teme “How
to make decisions”.

[IpenogaBaTenpb cieayeT 3aaanusM, JaHHbIM B paszene “Task. Discuss Dilemmas”.

Tema 3. “Make Up Your Mind” (2 3ausiTus)
3ansTue 1.
Hean: dopmupoBaHue JICKCHKO-TIOHATHITHON KoMmmeTeHnuu mo teme “Make Up Your
Mind”.
1. PabGora c nexkcukoi U BbIMOJIHEHHE yrnpaxHeHuit 1 u 2 Ha cTp. 44 yuebnuka “Face2Face
Intermediate”.
2. BpimonHeHne 3aJaHWil Ha TPOCIYIIMBaHUE, yrnpakHeHHs 3 u 4 Ha cTp. 44 ydyeOHHMKA

“Face2Face Intermediate”.

3ansaTue 2.

3aHsiTHEe NPOBOAUTCH B HHTEPAKTHBHOM pe:xxnuMe B hopmarte 00CyKaeHUS

Hean: ®dopmupoBanue npodhecCHOHATFHON KOMMYHUKATHBHOM KOMIIETEHIIMH TI0 TEMeE
“Make Up Your Mind”.

Beimonnenue ynpaxuenust 11 Ha ctp. 45 yueOnuka “Face2Face Intermediate”. Heo6xoanmo
pa3ieauTh CTYAEHTOB Ha IpYMIbl MO TPU YEIOBEKa M CJIEJ0BAaTh MHCTPYKIUSAM, JaHHBIM B

3aJaHuun.

MOJYJIb 12. UP THE SUCCESS LADDER (9 3ansiTuii)
Tema 1. «The secret of success» (3 3ansiTus)
3ansarTue 1
Hean: ®opmupoBanue mpodhecCHOHATHFHON JICKCUKO-TIOHATUWHON KOMIIETCHIIMH TI0 TEME

«The secret of success»
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1. Nzyuyenue npodeccuoHaIbHOM JIGKCUKA HAa OCHOBE JIEKCHUECKOT0 MUHMMYMa B YYCOHHKE
Speakout Intermediate ctp.80

2. Aynuposanue “What is the secret of success?” B yueOnuke Speakout Intermediate ctp.81

3. BakperuieHHe JEKCHKH M TEPMHUHOJIOTHH 10 TeMe «The secret of success» B ydeOHHKE
Speakout Intermediate ctp.82

4. Nzyuenne rpammarudeckoi Tembl Present Perfect Simple vs. Continuous» u BeinonHeHHE
yrpaxxHeHuit B yaeonuke Speakout Intermediate ctp.82

5. Omnpoc u cnaua nexcuueckoro Munumyma 1o teme «The secret of success»

3austue 2

Heab: dopmupoBanue NpoPecCHOHATHHON JICKCHKO-TIOHATHHHONW KOMITETCHIIMH I10 TeMe
«The secret of success»

1. V3yuenue npodeccuoHaNbHON JIEKCUKH Ha OCHOBE JIEKCHYECKOTO MUHHUMYyMa B yueOHUKE
Speakout Intermediate ctp.86

2. Pabora ¢ Tekcrom “The human camera” B yueOnuke Speakout Intermediate ctp.83

3. BakperuieHue JIEKCUKU U TEPMUHOJIOTHH 110 TemMe  «The secret of success» mo yueOHHKY
Speakout Intermediate ctp.87

4. N3ydenne rpammaTtiueckoi TeMbl « Present and past ability» u BeimonHeHue ynpaxHeHui
B yueOHuke Speakout Intermediate ctp. 84

5. OHpOC " ¢Java JICKCUYECKOI'o MUHUMYMaA I10 TEMC «The secret of success»

3ansaTue 3
3aHsiTHe MPOBOAMTCH B MHTEPAKTUBHOM pe:xkume B popme keiica mo teme «The secret of
SUCCEeSS».
Hean: ®opmupoBanue NpodeccHOHANBHBIX KOMMYHHKAaTUBHBIX KOMIEeTeHIUH o Teme «The
secret of success»
YcnoBust mpoBeeHUs U peasin3aiuy keica nanbl B yueOnuke The Business Intermediate
Ha cTp. 54-55.
Ha 3anatum cryneHTsl paboTaloT ¢ KeWCOM COIJIACHO BBIOPAHHOW pOJIM, OMHMCAHHOW B
yueOHUKe, IPEJCTABIIAIOT, U OTCTAauBAIOT CBOIO MO3UIIMIO 110 IOCTABJICHHON B Kelice mpobiieme.
Pe3ynbrar paboThl KaXKIOro CTYAEHTAa OLIEHWBAETCS COIJIACHO KPUTEPHUSM, NMPUBEICHHBIM BO

BBCACHUU.
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Tema 2. «<Ambitions and dreams» (3 3ansiTus)
3ansaTue 1-2

Heab: DopmupoBanue MpoPecCHOHATHHON JIEKCUKO-TIOHATUHHOW KOMIIETEHIIUH TI0 TeMe
«Ambitions and dreams».

1. Usyuenue npodeccronanpHol Jekcuku o yueonuky New Cutting Edge Pre Intermediate
cTp.62

2. Pabora c rekcramu B yueOnuke New Cutting Edge Pre Intermediate ctp.66

3 Pab6ota ¢ Temoii «Present Perfect and Past Simple» ¢ momoIpio yrpakHEHHE B yaeOHHKE
New Cutting Edge Pre Intermediate ctp.65

4. 3akperuieHue JIGKCUKU M TepMUHOJIOTHH 10 Teme «Ambitions and dreams» no yueOHUKY
New Cutting Edge Pre Intermediate ctp.69

5. Ompoc u caya JeKCHYecKOro MUHUMYyMa 1o Teme «Ambitions and dreams»

3ansaTue 3

Hean: PopmupoBanue npohecCHOHATBFHBIX KOMMYHHKATHBHBIX KOMIIETCHLMH 10 TeMe
«Ambitions and dreams».

1. N3ydenue npoeccuoHabHON JIEKCUKH Ha OCHOBE JIEKCHYECKOI0 MUHUMYMa B yueOHHKE
Speakout Intermediate ctp.88

2 Paborta ¢ Buaeosamuceio «Water Ski Challenge» mo yueonuky Speakout Intermediate
cTp.88

3. 3akpernieHre JeKCUKU ¥ TEPMUHOJIOTUH 1O TeMe «Ambitions and dreams» 1o y4eOHHUKY
Speakout Intermediate ctp.90

4. OcBoeHHWE pa3rOBOPHBIX HaBBIKOB 1Mo Teme «My recent achievements»y mo y4eOHHKY
Speakout Intermediate ctp.89

5. Omnpoc u ciaya JIeKCHYeCKOro MMHUMYyMa 1o TeMe «Ambitions and dreams»

Tema 3. «Achieving your goals» (3 3ansitus)
3ansaTue 1

Heasb: PopmupoBaHue MpohecCHOHATbHBIX KOMMYHHKATHBHBIX KOMIETEHLUH 10 Teme
«Achieving your goals»

1. V3yuenue npodeccuoHanbHON JIEKCUKH Ha OCHOBE JIEKCUYECKOT0O MUHHUMYyMa B yueOHUKE
Face2face Intermediate cTp.92

2. Pabora c aynuo3anuceto B yueOnuke Face2face Intermediate ctp.92

Pab6ora ¢ Tekcrom «David Blane: the new Houdini?» B yueonuke Face2face Intermediate

cTp.97
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4. 3akperuieHue JEeKCUKH U TepMUHOIOruy Mo Teme  «Achieving your goals» Face2face
Intermediate ctp.93

5. Uzyuenne rpammaruueckoii Tembl «Reported speech» w BbImomHEHWE YNMpaKHEHHH 10
yuebnuky Face2face Intermediate ctp.93-94

6. Ompoc u caayda JIEKCHYECKOro MUHUMYMa 110 TeMe «Achieving your goals»

3ausrtue 2-
3aHsiTHE MPOBOJIUTCS B HHTEPAKTHBHOM pe:kume B dopme aedaros nmo teme «Achieving
your goals».
Heab: dopmupoBaHHe MPOPECCHOHATBHBIX KOMMYHUKATHBHBIX KOMIICTCHIMIA TI0 TeMe
«Achieving your goals»
urate! muis ne6aToB:
1. “Nothing can stop the man with the right mental attitude from achieving his goal;
nothing on earth can help the man with the wrong mental attitude.” Thomas
Jefferson
2. “The greater danger for most of us lies not in setting our aim too high and falling
short; but in setting our aim too low, and achieving our mark.” Michelangelo
3. “The difference between average people and achieving people is their perception
of and response to failure.” John C. Maxwell

4. “Students achieving Oneness will move on to Twoness.” Woody Allen

['pynna nenuTcst Ha MUHU-TPYMIHI 10 3-4 yenoBeKa U BHIOMpAET TeMY Ml 00CYXKACHUS,
TOTOBUT BBICTYILJIEHUE M BBIHOCUT €TI0 Ha 00CYXICHHUE.

B pamkax camocTosTensHOW paboOTBhl OCYIIECTBIISIETCS IMOATOTOBKA COOOIICHHUS II0
BbIOpaHHOW TemaTuke. Ha 3aHATUM MUHU-TPYIIA MPEICTaBIseT CBOIO TEMY U OTCTAaUBaeT €€ B
dbopme nedaToB.

[IpenogaBaTens olleHUBAET pabOTy KaXKIOTO CTYJAEHTA COrJIACHO KPUTEPHSIM, YKa3aHHBIM

BO BBCIACHHUU.

3austue 3 (KonTposabHas padora)

CTyneHT B paMKax CaMOCTOSITEIbHON pabOThI OCYIIECTBISET MOBTOPEHNUE MPONHIEHHOTO
JIEKCUYECKOT0 ¥ rpaMMaTHuYecKkoro Matepuana no pasaeny «Up the success ladder».

Ha 3aHsTHH CTYyICHT BBIIOJHSAET KOHTPOJIBHYIO paboTy.

PesynpTaT paboThI Ka)XKJ0T0 CTYJICHTa OLICHUBACTCSI COTTTACHO CIIEAYFOLINM KPUTEPHUSIM:

L TpaMMaTH4YCCKasa U JICKCHYCCKasd TOUHOCTD,
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e  opdorpadus;

° IIOJIHOTA BBIITOJITHCHU S SaHaHHﬁ.

2 KYPC

MOJYJIb 1. ORGANIZATIONS AND CULTURE (9 3ansiTuid)
Tema 1. “Types of Organizations” (3 3ausaTus).
3aunsarue 1.

Heab: DopmupoBanue MpoPecCHOHATHHON JIEKCUKO-TIOHATUHHOW KOMIIETEHIIUH TI0 TeMe
«Types of Organizations».

1. U3yuenue mpodeccuoHanbHON Jekcukn 1o Teme «Types of Organizations» Ha ocHOBe
JIEKCHYeCKoro MUHIUMyMa B yueOHuKe “Business Vocabulary in Use”, Unit 11, ctp. 30, Unit 12,
ctp. 32.

2. BrimosHeHHe MpakTUUECKUX 3ajaHuil u3 ydeOHuka “Business Vocabulary in Use”, Unit
11, ctp. 31, Unit 12, cp. 33 Ha OCHOBE U3YYEHHOM TECOPHUH.

3. Pabora ¢ TekcToMm Ha cTp. 6 yueOHuka “Learningenglish2.ru”.

3ansTue 2.

Heanb: dopmupoBanue npodhecCHOHAIBHONW JEKCUKO-MOHATUIHON KOMIIETEHLIUH 1O TeMme
«Types of Organizations».

1. PaGora ¢ tekctom «Success can be a game with many players» u3 y4ueOnuka ‘“Market
Leader Intermediate”, Unit 4 «Organization» ctp. 38.

2. Pa0ora c 3a1aHMsIMH K TeKCTy Ha cTp. 38-39 yuebHuka “Market Leader Intermediate”, Unit
4 «QOrganization».

3. Ompoc u caaya JeKkcu4eckoro MuHIMyMa o teme «Types of Organizations».

3ansTue 3.

3anAiTHEe NPOBOAUTCA B HHTEPAKTHBHOM pexnMe B ¢opme Kkelica 1mo Teme
«QOrganizations».

Hean: dopmupoBanue mnpodeccHOHATBFHBIX KOMMYHHUKATHBHBIX KOMIIETCHIIMA IO TeMe
«Types of Organizations»

VYciioBus IPOBEACHUS U peau3aliu Kekica ganbl B yueOnuke “Market Leader Intermediate”
Ha cTp. 42-43

Ha 3anstuu cryneHThl paboTalOT C KelcoM COrJIacCHO BBIOpPAHHOM pOJM, OMHCAaHHOW B

yueOHUKe, PEJCTABIIAIOT, U OTCTAauBAIOT CBOIO MO3UIIMIO 110 IOCTABJIEHHOMN B Kelice mpobiieme.
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Pesynbrar paboThl KaXKIOTO CTYAEHTA OLIEHWBAETCS COTJIACHO KPHUTEPHUSM, MPHUBEACHHBIM BO

BBCJICHUU.

Tema 2. “Cultures” (3 3anusaTus)
3ansarue 1.

Heab: DopmupoBanue MPoPecCHOHATHHON JIEKCUKO-TIOHATUHHOW KOMIIETEHIIUU TI0 TeMe
“Cultures”.

1. Usyuenue npodeccroHanbHON jekcukn 1o Teme “Cultures” Ha OCHOBE JIEKCHYECKOI'O
MUHHMyMa B yueOHuke “Business Vocabulary in Use”, Unit 45, ctp. 98, Unit 46, ctp. 100, Unit
47, ctp. 102.

2. BrimosiHeHHe MpakTUYECKUX 3ajaHuil 3 ydeOHuka “Business Vocabulary in Use”, Unit
45, ctp. 99, Unit 46, ctp. 101, Unit 47, ctp. 103 Ha OCHOBE H3Yy4CHHOM TCOPHUH.

3. Pabora ¢ ycroitumBbIMH BbIpaxkeHusMH 1o Teme “Business Culture” na ocHoBe

ynpaxuenuit A, B, C, D, E na ctp. 68 yueOnuka “Market Leader Intermediate”.

3ansTue 2.

Heab: dopmupoBanue mnpodeccHOHATbHONH KOMMYHUKATHBHOW KOMIICTCHLIUH 110 TEeMe
“Cultures” u pa3BuTHE HABBIKOB ay/IMPOBAHHUS U TOBOPCHHUSL.

1. BeimonHenue ynpakHeHuil Ha ayaupoBanue “Cultural Differences” na ctp. 67 yueOHuMKa
“Market Leader Intermediate”.

2. Pabora ¢ TEKCTOM M BBINOJHEHHE YHNPAKHEHUH K TEKCTy Ha cTp. 69 yueOHmka “Market
Leader Intermediate”.

3. Pabora B mapax, cocraBineHue auanora Ha temy “Culture Shock”.

3ansTue 3.

3aHsiTHE POBOANTCSI B HHTEPAKTUBHOM pexxuMe B popme Keiica mo Teme «Cultures».

Heanb: PopmupoBaHue MNpohecCHOHATBHBIX KOMMYHHKATHBHBIX KOMIETEHLUH 10 Teme
“Cultures”.

VYcioBus MpOBEACHUS M peaiu3aluu Keiica aanel B yueOnuke “Market Leader Intermediate”
Ha cTp. 72-73.

Ha 3anatum cryneHTsl pa®oTaioT ¢ KEHCOM COIJIaCHO BBHIOpaHHOM pOJIM, ONMUCAHHOM B
yueOHUKe, IPECTABIIAIOT, U OTCTAauBAIOT CBOIO MO3UIIMIO 110 IOCTABIEHHOMU B Kelice mpobeme.
Pe3ynbrar paboThl KaXXIOr0 CTYAEHTa OLEHUBAETCS COTJIACHO KPUTEPHUSM, NMPHUBEIECHHBIM BO

BBCACHUU.
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Tema 3. “Ethics”. (3 3ansaTus)
3aunsrue 1.

Hean: dopmupoBanue mpodhecCHOHATBHON JICKCUKO-TIOHATUHHON KOMIIETCHIIMM TI0 TEME
“Ethics”.

1. Uzyuenue mpodeccuonanbHoit gekcuku 1o teme “Cultures” Ha ocHOBE JIEKCHYECKOTO
MHHHUMYMa B ydeOHuKe “Business Vocabulary in Use”, Unit 41, ctp. 90.

2. BolmonHeHHE MpakTHYECKUX 3aaaHuil u3 ydeOHuka “Business Vocabulary in Use”, Unit
41, ctp. 91.

3. Pabota ¢ nekcukoii u ynpaxaenusmu A, B, C, D, E na ctp. 97 yuebnuka “Market Leader

Intermediate”.

3ansTue 2.

Hean: dopmupoBanue MpohecCHOHATFHOW KOMMYHHKAaTHBHON KOMIIETEHIIMM TI0 TEeMe
“Ethics” u pa3BUTHE HABBIKOB ayJMPOBaHKsI U TOBOPCHHSI.

1. PaboTa ¢ TEKCTOM M JaHHBIMH K HEMY yIpaXXHEHHsMU Ha cTp. 98-99 yueOnuka “Market
Leader Intermediate”.

2. BeimonHeHne ynpakHEHHWH Ha ayaupoBaHue Ha cTp. 99 yueOnuka “Market Leader
Intermediate”.

3. Pabora B mapax, cocTaBlIeHHE JUAJIOTOB C UCIIOIB30BaHUEM BhIpakeHHH U3 3a1aHus C Ha

ctp. 101 yueonuka “Market Leader Intermediate™.

3ansTue 3.

3aHsiTHE IPOBOANTCSI B HHTEPAKTHBHOM pexxuMe B (popme Keiica mo teme “Ethics”.

Heanb: PopmupoBaHue MpohecCHOHATBHBIX KOMMYHHKATHBHBIX KOMIETEHLUH IO Teme
“Ethics”.

VYciioBus MPOBEACHUS M peaiu3aluu Keiica ganesl B yueOnuke “Market Leader Intermediate”
Ha cTp. 102-103.

Ha 3anatum cryneHTsl pa®oTaioT ¢ KEHCOM COIJIaCHO BBHIOpaHHOHM pOJIM, ONMUCAHHOM B
yueOHUKe, IPEJCTABIIAIOT, U OTCTAauBAIOT CBOIO MO3UIIMIO 110 IOCTABJICHHON B Kelice mpobiieme.
Pe3ynbrar paboThl KaXKIOro CTYAEHTAa OLIEHWBAETCS COTJIACHO KPHUTEPHUSM, NMPUBEICHHBIM BO

BBCACHUU.
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MOAYJIb 2. ALLIANCES (8 3ausiTuii)
Tema 1. “Company Structure” (3 3aHsTHS)
3aunsrue 1.

Hean: dopmupoBanue mpodhecCHOHATBHON JICKCUKO-TIOHATUHHON KOMIIETCHIIMM TI0 TEME
“Company Structure”.

1. U3yuyenune mnpodeccuoHanbHO JNekcuku mo Teme “Company Structure” Ha ocHOBe
JeKkcuveckoro MuHuMyMa B yueonuke «New Insights into Business», Unit 1 ctp. 4

2. Pabora ¢ JIeKCHYECKMMH YIpaXHEHHSIMH Ha cTp. 7-8 yueOnumka «New Insights into
Business».

3. Pabora ¢ TekcTom Ha ctp. 13 yueOHuka “Learningenglish2.ru”.

3ansTue 2.

Hean: dopmupoBanue MnpodecCHOHAIBHOW JEKCHKO-TIOHATUHHON KOMIIETCHIIMU TI0 TeMe
“Company Structure”, pa3BuTre HaBBIKOB ayJAMPOBAHUS 1 TOBOPEHUSI.

1. BeinmonHeHue ynpakHeHu# Ha ayaumpoBanue Ha ctp. 10-11 yueOnuka «New Insights into
Business».

2. BoimoniHenue yrnpaxHeHW Ha roBopeHue Ha crp. 12 yuebnmka «New Insights into
Business».

3. Pabota ¢ Tekctom Ha cTp. 6-7 yueouuka «New Insights into Business».

3ansaTue 3

Hean: dopmupoBanue mnpodheccuoHATBLHBIX KOMMYHUKATHBHBIX KOMIIETCHIIMM IO TeMe
“Company Structure”.

1. Ompoc u caaya Jekcuueckoro MUHMMYyMa 1o teme “Company Structure”.

2. Pa0ota B mapax u cocTaBjeHHE AUAI0roB Ha Temy “Company Structure”.

3. BrInonHeHne MMChMEHHBIX 3a1aHuii Ha cTp. 13 yueOHuka «New Insights into Business».

Tema 2. “Mergers and Acquisitions” (3 3ansTns)
3ansarTue 1.

Hean: ®opmupoBanue mpohecCUOHATHFHON JICKCUKO-TIOHATHUWHON KOMIIETCHIIMH TI0 TEME
“Mergers and Acquisitions”.

1. O3HakoMIIeHHE C JIEKCHYECKMM MHHHMYMOM Ha OcHOBe ydyeOHHKa “Business Vocabulary
in Use” Unit 34, ctp. 76.

2. BrimonHenue ynpakHeHHI Ha OCHOBE TEOpUH 1o yueOHuKy “Business Vocabulary in Use”
Unit 34, ctp. 77.



3. Usyuenne nekcuku mo Teme “Mergers and Acquisitions” u BBINOJIHEHHE MPAKTHYCCKUX

ynpaxHenuit Ha ctp. 119-120 Unit 12 yueOuuka «New Insights into Business».

3ausnrtue 2.

Heab: @opmupoBanue MpoPecCHOHATHHON JIEKCUKO-TIOHATUHHOW KOMIIETEHIIMH TI0 TeMe
“Mergers and Acquisitions”, pa3BuTre HaABHIKOB ayIHPOBAHHUS H TOBOPECHHS.

1. Pa6ora ¢ TekcTtoM Ha ctp. 17-18 yuebnuka “Learningenglish2.ru”.

2. BpInonHeHHE MPAKTUYECKUX 33JaHUN K MPOYMUTAHHOMY TEKCTy Ha crp. 18-19 yueOnuka
“Learningenglish2.ru”.

3. BeimonHenue ynpakHeHui Ha ayaupoBanue Ha crp. 122 Unit 12 yuebnuka «New Insights
into Business».

4. BoInioNHEHHE yIpaXHEHUI Ha roBopenue Ha crp. 123 Unit 12 yuebonuka «New Insights

into Business».

3ansTue 3.

3aHsiTHE MPOBOIUTCSI B MHTEPAKTHBHOM pe:kuMe B (popme keiica mo Teme “Mergers and
Acquisitions”.

Heanb: PopmupoBaHue MNpohecCUOHAIbHBIX KOMMYHHKAaTHBHBIX KOMIETEHLHUH 10 Teme
“Mergers and Acquisitions”.

VYcnoBus MpOBENICHHUS M peaii3alliy 3aHsATHS JTaHbl B ynpakHeHusx 1, 2, 3 Ha ctp. 124 Unit
12 yueonuka «New Insights into Business».

Ha 3aHATHUM cTyneHThl paOOTalOT C 3aJaHUEM COIJIaCHO BBIOPAHHOM POJIM, ONMUCAHHOW B

y‘Ie6HI/IKe, MMPEACTABIIAKOT, U OTCTAUBAIOT CBOIO IMO3UITUIO 1O IMOCTaBJICHHOU npo6neMe.

Tema 3. “Joint Ventures” (2 3ansTus)
3ansTue 1.

Heanb: dopmupoBanue npodhecCHOHAIBHONW JEKCUKO-MOHATUIHON KOMIIETEHLIUH 1O TeMe
“Joint Ventures”.

1. O3HakOMJIEHHE C JICKCHYECKUM MHUHHUMYMOM, JaHHBIM B yueOHuKe “Learningenglish2.ru”
Ha cTp. 20-21.

2. BoimonHenue mnpaktudyeckux ympaxHenuid B, C, D, E ma crp. 21 B yueOHuke
“Learningenglish2.ru” na 3akperuieHue JCKCUKH.

3. OTBeTHI Ha BOMPOCH B 33JIaHWU F W BBIMIOJTHEHHE MpakTHYeckoro 3amanus G Ha cTp. 22

yueOHuka “Learningenglish2.ru” ua 3akperuieHue JeKCHYECKOr0 MUHIMYMa.
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3ansTue 2.

Heab: ®opmupoBanue npoheccuoHANbHOW KOMMYHUKATUBHOW KOMIIETCHIIUH 0 Teme “Joint
Ventures”.

1. Pa6ora ¢ TekcTtoM Ha ctp. 19-20 yueOnuka “Learningenglish2.ru”.

2. BrinonHeHue ynpaxxHeHUs B mepen TEeKCTOM Ha cOCTaBIEHHE BOIIPOCOB K TEKCTY Ha CTP.
19-20 yueOHnuka “Learningenglish2.ru”.

3. Ompoc u caaya JeKCHYecKoro MUHUMyMa 1o Teme “Joint Ventures”.

4. CocraBjieHHe IUAIOroB Ha ocHOBe 3aaanus H Ha ctp. 22 yueOuuka “Learningenglish2.ru”.

MOAYJb 3. MANAGERS VERSUS LEADERS (9 3ansiTwii)
Tema 1. Leadership (3 3ausTus)
3ansaTue 1

Heanb: ®opmupoBanre NpohecCUOHATHLHON JIEKCUKO-TIOHITUHHON KOMITETEHITUH 110 TEME
«Leadership»

1. N3yuenue npodeccruonanbHoil nexcuku 1o reme «Leadership» Ha 0ocHOBE JEKCHUECKOTO
muHEMyMa B yueOHuke Intelligent Business Intermediate ctp. 15

2. Pabora c aynuo3anuceto o yueonukylntelligent Business Intermediate ctp. 19

3. Pabora ¢ rekctom «When to terrorize talent» o yueouuky Intelligent Business
Intermediate ctp. 17

4. 3axpernieHUe JJEKCUKH U TEPMUHOJIOTMU C TIOMOIIbIO YIPA)KHEHUH 10 yYEOHUKY
Intelligent Business Intermediate ctp. 20

5. Pabora ¢ Tekcrom «The Art of Delegation» ¢ momoripko ynpaxxHeHHI B yueOHUKE
Intelligent Business Intermediate ctp. 18

6. Onpoc u caava Jekcuaeckoro MuHUMyMa 1o Teme «Leadership»

3ansaTue 2.
3ansTHEe NPOBOAUTCH B HHTEPAKTHBHOM pe:xxnuMe B (hopme 1e0aToB 110 Teme
«Leadership».
Hean: dopmupoBanue mnpodheccuoHATBLHBIX KOMMYHUKATHBHBIX KOMITETEHIIMA IO TEMe
«Leadership».
Bonpocsr 1ist 1e6atos:
1. What makes a great leader?
2. What are the qualities or characteristics that every leader should have? What
characteristics does a bad leader have?

3. Natural leaders vs. natural followers
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['pynma genutcs Ha MUHU-TPYIIBI 1O 3-4 YejoBeKa U BHIOMpAET TeMy s 00CyKIACHUS,
TOTOBUT BBICTYILICHUE M BBIHOCHUT €r0 Ha 00CYXICHHE.

B pamkax camocTosTensHONW paboOThl OCYIIECTBIISETCS IMOATOTOBKA COOOIICHHUS I10
BBIOpaHHOM TeMaThke. Ha 3aHATHU MUHU-TPYIINA MPEACTaBISIET CBOIO TEMY U OTCTaMBaeT €€ B
dbopme nedaToB.

[IpenogaBaTens ONEHUBACT PAOOTY KAXIOTO CTYJEHTA COTJIACHO KPUTEPHUSIM, YKa3aHHBIM

BO BBCACHHUU.

3ansTne 3

3anarue MNPOBOAUTCA B UHTEPAKTUBHOM PEXKUME B (1)0pMe pO.J'ICBOifI UI'PbI IO TEME
«Leadership».

I_[e.m,: CDOpMI/IpOBaHI/Ie HpO(beCCI/IOHaJ'ILHLIX KOMMYHUKATHBHBIX KOMHGTGHHI/Iﬁ II0 TEMC
«Leadership»

I'pynna nenurtes Ha MUHU-TPYIIBI IO 2 YeloBeKa U JEHCTBYIOT COTJIaCHO CUTYallUU:

Situation:

Each team needs to put together a Business. The business type will be given to them (i.e.
a coffee shop, website company, construction company etc.)

The team must elect a style of leadership and work out how they're going to make
decisions.

The leadership must then assign roles to the team. There must be a marketing team who
will work out a good marketing strategy, a HR team who will work out growth and positions and
a vision team (probably the leadership) who work out where the company is going and what
they're going to do.)

All the teams must work cohesively to bring one presentation together at the end to
explain the company, the roles and the results of all the teams.

Ha 3anstum wmuHM-rpynna B TedeHue S-10 MHUHYT TOTOBUT apryMEHTHpPOBaHHBIE
BBICKA3bIBAHUA COTJIACHO POJIM B CUTyallMU, U Pa3bIrpbIBAIOT €€, UMUTUPYS HpO(beCCI/IOHaJ'II)HOG
oOmeHue.

HpCHO,Z[aBaTCJ'IL OLCHHUBACT pa60Ty KaXKA0ro CTyACHTa IO KpPUTCPUSAM, YKA3aHHBIM BO

BBEJCHUM.

Tema 2. «Management» (3 3aHsATHS)
3ansrTue 1
Hean: dopmupoBanue mpohecCUOHATHFHON JIEKCUKO-TIOHATUWHON KOMIIETCHIIMH TI0 TEME

«Management»
50



1. U3yyenue mpodecCHOHAIBHOW JIeKCMKKH 1o Teme «Management » Ha OCHOBE
JeKkcudeckoro MmuHuMyMa B yueonuke «English for students of economicsy, wacts 2, ctp 30-31.

2. Pabora c Tekcramu u3 yueonuka «English for students of economicsy , wacts 2, ctp. 31-
33, 35-36

3. 3akperuieHue JIEKCMKM M TepMUHOiormu 1o Teme «Managementy ¢ momomsio
ylpaxHeHui Ha ctp. 33-34 yueOnuka «English for students of economicsy , acts 2.

4. Pabora ¢ texcrom «Leadership qualities» w3 yueOnuka Market Leader, Unit 14
«Leadership» ctp. 112

5. U3zyuenne rpammartudeckux TeM «Dynkiun «What» «Which» u rmarona «Do» crp. 93,
95, BBINOJIHEHUE yIpaXHEHHI Ha cTp. 94, 96 B yueOnuke «English for students of economics» ,
4acTh 2.

6. OHpOC " ¢ava JICKCUYCCKOI'0O MUHUMYMaA I10 TEMC «Management».

3ansaTue 2
3aHsiTHe NPOBOJMTCA B MHTEPAKTHBHOM pe:kumMe B ¢dopme Keiica mno Teme
«Management».
Heanb: PopmupoBaHue MNpohecCHOHATbHBIX KOMMYHHMKATHBHBIX KOMIETEHLHUH 10 Teme
«Management»
YcnoBust ipoBeAieHUs U peanu3anuu keica nansl B yaeonuke Cotton D., Falvey D., Kent
S. Market Leader (I) Longman, 2007 na ctp. 116-117.
Ha 3anatum cryneHTsl paboTaloT C KeWCOM COIJIACHO BBIOPAaHHOW pOJIM, OMMCAaHHOW B
yueOHUKE, IPEJCTABIIAIOT, U OTCTAaUBAIOT CBOIO MO3UIIMIO 110 IOCTABIEHHOW B Keiice mpobieme.
Pesynbrar paboThl KaXJOTO CTyAEHTa OICHMBAETCS COTJIACHO KPUTEPHUSM, MPUBEACHHBIM BO

BBCACHUU.

3ansaTne 3
3anarue MNPOBOAUTCHA B HUHTEPAKTUBHOM PEKUME B (bopMe pO.J'IeBOﬁ UI'PbI IO TEME
«Management».
He.m,: q)OpMI/IpOBaHI/Ie HpO(I)eCCI/IOHaJ'ILHLIX KOMMYHHKATUBHBIX KOMHCTCHI.II/IIZ 10 TEME
«Management»
['pynna nennurcs HAa MUHU-TPYIIIBI IO 2 YEJIOBEKA U IEUCTBYIOT COIVIACHO CUTYalUu:
Situation:
You are the personnel manager of a company which was created only 5 years ago and is
rapidly expanding. At the moment your company needs a production manager (possible variants:

sales manager, purchasing manager, assistant general manager, public relations manager,
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research and development manager, marketing manager).Conduct an interview with an applicant
for the post of the production manager (and possible variants).Explain the nature of the job. Ask
questions about the applicants’ personal background, his\her personal and business
characteristics, find out why the applicant applies for the job, what salary he\she expects.

Ha 3anstum muHu-rpynna B TedeHwe 5-10 MHUHYT TOTOBUT apryMEHTHpPOBAHHBIE
BBICKA3bIBAHUA COTJIACHO POJIM B CUTyalluU, U Pa3bIr'pbIBAOT €€, UMUTUPYS HpO(bGCCI/IOHa.HBHOG
oO1IeHue.

HpenonaBaTenL OLICHUBACT pa60Ty KaXXa0ro CTyac€HTa Imo KpUTCPUsAM, YKa3aHHBIM BO

BBCACHUU.

Tema 3. «Team work» (3 3ansTus)
3ansaTue 1

Heas: PopmupoBanue MpohecCHOHATBHON JICKCHKO-IOHSATUIHOW KOMIIETCHIIMU 0 TEeMe
«Team work»

1. Uzyuenue mpodeccuoHalbHOM Jekcuku mo teme «Team work» New Market Leader 3d
edition Upper-Intermediate crp.74

2 Pabota ¢ Texctom «Recepies for team building» mo yuebuuky New Market Leader 3d
edition Upper-Intermediate ctp.77

3. 3akperuieHre JEKCHKH W TEPMHUHOJIOTHH IO TeMe «Team WOrk» ¢ moMomnipio yrnpaxHeHHi
B yueOHrke New Market Leader 3d edition Upper-Intermediate ctp.75

4. Uzyyenue rpammatudeckoir Tembl «Modal Perfect» no yueonnky New Market Leader 3d
edition Upper-Intermediate ctp.78

5. Onpoc u caava gexcuiyeckoro MuHuMyma 1o reme «Team work»

3ausaTue 2
Hean: dopmupoBanue npodheccuoHATBHBIX KOMMYHUKATHUBHBIX KOMIIETEHIIMA IO TEMe

«Team work»

1 Ognagenue HaBbikamu 1o Teme “Resolving conflict” mo yueonuky New Market Leader 3d
edition Upper-Intermediate ctp.79

2 I'pynma penwtcs Ha MUHH-TPYIIBI 1O 2 4YeJOBEeKa M JEHCTBYIOT COTJIACHO CHUTYAIlWH,
onrcanHoil B yueOHuke New Market Leader 3d edition Upper-Intermediate na ctp.74.

3 Bomonnenune 3amanus mo ayauposaHuio B yueOHuke New Market Leader 3d edition

Upper-Intermediate ctp.76
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4 Paborta ¢ TekctoM «Teams of one hundred and teams of five hundred” mo yue6auKy New
Market Leader 3d edition Upper-Intermediate Teacher’s book ctp.144
5 OcBoeHKE HABBIKOB HAITMCAHUS JICTIOBOTO AJIEKTPOHHOTO nrchMa B yueOHuke New Market

Leader 3d edition Upper-Intermediate Teacher’s book ctp.211

3ausrtue 3
3aHsiTHE POBOIUTCH B HHTEPAKTHUBHOM pe:kuMe B ¢popMme Keiica mo Teme «Team worky.
Heas: PopmupoBanue npodeccnoHanbHIX KOMMYHHKaTHBHBIX KOMIIETCHIUI 110 TeMe
«Team work»
VYcioBust IpoOBEACHUST M peanu3anuu Keiica nanbsl B yueOHuke New Market Leader 3d
edition Upper-Intermediate xa ctp.80-81.
Ha 3aHsaTHH CTyAeHTHI pabOTAlOT ¢ KEHCOM COIJIaCHO BBIOPAHHOM POJIH, OMHMCAHHOW B
y4eOHUKE, IPEICTABISIOT, H OTCTAUBAIOT CBOIO IMO3MIIMIO 10 MOCTABJICHHO B Kelice mpobiemMe.
PesynbpraT paboThl KaXJIOrO CTYACHTA OIICHUBACTCS COTJIACHO KPUTEPHSM, IPUBEICHHBIM BO

BBCJICHUU.

MOJAVYJb 4. CAREERS (4 3ansTus)
Tema 1. «Work to live» (2 3ansiTus)
3ansTue 1.

Iean: popmMupoBaHie KOMMYHUKATHBHOI KOMIICTEHIIUH.

1. Bsenenue nekcuku mo Teme «Work to live» B yueOnuke «Market Leader Pre-
intermediate» ctp.6-7.

2. Pabora c Tekcrom «Ten ways to improve your career» B yueOuuke «Market Leader Pre-
intermediate» ctp. 8.

3. TlpoBenenue aynupoBanus B yueOnuke «Market Leader Pre-intermediate» ctp. 9.

4. TlpoBenenue ayaupoBanus B yueOnuke «Market Leader Pre-intermediate» ctp. 11.

3ansTue 2.

3aHsATHE NMPOBOIUTCS B MHTEPAKTHBHOM pe:kuMe B (popme keiica mo teme «Work to
live».

Heab: hpopMupoBaHHEe KOMMYHHKATUBHON KOMITETCHIIUH.

CTyaeHTBl NeNATCs Ha MUHH-TPYNNbl 1mo 2 d4enoBeka. CTyOeHTHI M3y4alOT CBOM POJIH B
yueOHuke «Market Leader Pre-intermediate» ctp. 133. [IpaBuia npoBeaeHus Keica MPOMHCaHbI

B yueOHuke «Market Leader Pre-intermediate» na ctp.12-13.
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[IpenogaBatens oleHHUBAET PaOOTYy MHUHHU-TPYIIIBI COTJIACHO KPUTEPUSM, yKa3aHHBIM BO

BBCJICHUU.

Tema 2. «Selling online» (2 3ansTus)
3ansarue 1.

Heab: popMupoBaHrEe KOMMYHHKATUBHON KOMITCTCHIIUH.

1. Bsenenue nekcuku mo teme «Selling online» B yueOnuke «Market Leader Pre-
intermediate» ctp.14-15.

2. Pabora ¢ texctom «Worry for retailers» B yueonuke «Market Leader Pre-intermediate»
cTp. 16.

3. IIposenenue ayaupoBanus B yueOHuke «Market Leader Pre-intermediate» ctp. 16-17.

4. TlpoBenenue ayaupoBanus B yueonuke «Market Leader Pre-intermediate» ctp. 18.

5. Pab6ora ¢ tekcrom «Worry for retailers» B yueonuke «Market Leader Pre-intermediate»

crp. 18.

3ansTue 2.

3aHsiTHE POBOANTCSI B HHTEPAKTHBHOM pexXuMe B opme Keiica 1o Teme

Iean: popmMupoBaHHEe KOMMYHUKATHBHON KOMITCTCHIIHH.

CTymeHTBI JNENATCS HA MUHH-TPYMIBI 1m0 4 demoBeka. CTYICHTBHI M3yd4arOT CBOW POJH B
yueOnuke «Market Leader Pre-intermediate» ctp. 130. IIpaBuia npoBeneHus keiica IpOMHCaHbI
B yueOHuke «Market Leader Pre-intermediate» na ctp.20-21.

[IpermogaBaTesb OIEHUBAET PAabOTy MUHH-TPYIIBI COTJIACHO KPUTEPHUSIM, YKa3aHHBIM BO

BBEJICHUM.

MOAYJb 5. EMPLOYMENT (9 3ansTuii)
Tema 1. «kEmployment» (3 3ausitus)
3ausrue 1.
Hesan: ®opMupoBaHHe JIEKCUKO-TIOHATHIHONW KOMITETEHIIMK 110 Teme «Employment».
5. Uzyuenwe mnpodeccuoHambHOW Jiekcuku — mo Teme «Job Hunting» Ha ocHoBe
JIEKCHUYECKOro MUHIMyMa B yueOHuke «Learningenglishl.ru», crp. 46.
6. Pabora c TekcTOM «First day nerves» u3 yuebnuka «Learningenglishl.ru» crp. 38-39.
7. CocraBnenue Bbicka3biBaHus 1o Teme «Employee qualities and performance».

8. Pabora c nekcukoii mo Teme «Personal traits» yaeonuka «Learningenglishl.ru» crp.39.
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3ausrtue 2.

Heab: DopmupoBanue MpoPecCHOHATHHON JIEKCUKO-TIOHATUHHOW KOMIIETEHIIUH TI0 TeMe
«Job Hunting».

4. Pabora ¢ tekcrom «Entrepreneurship», «Employment and job hunting» u3 yueGumka
«Learningenglishl.ru» crp. 161-162, 165-166.

5. 3akpericHue JIEKCUKHM M TepMUHOJOTMU 1o Teme  «Employment» ¢ momornsio
yrpaxHeHui Ha ctp. 136-137, 138-139 yuyeonuka «Learningenglishl.ru».

6. Usydyenme rpammarndeckoii TeMbl Future actions u BeimosHeHHe yrpakHeHui cTp. 40-43

B yueOuuke «Learningenglishl.ru».

3ansTue 3.

Heas: PopmupoBanue mpodeccuoHaTbHON KOMMYHUKATUBHON KOMIIETEHIUH 110 Teme «JOob
Hunting».

4. CocraBienue jguainoroB 1o Tteme «Employmenty crtp. 40-43 B  yueOHuKe
«Learningenglishl.ru».

5. Pabora ¢ tekcramu u3 yueOnumka Cotton D. Market Leader. Longman, 2006, Unit 5
«Employment» ctp. 39-41.

6. Hanwucanue pestome ctp. 44-45 B yueonuke «Learningenglishl.ru».

7. Omnpoc ¥ caava JIEKCUUeCKoro MUHUMyMa 110 Teme «Employment».

Tema 2. «<Famous Brands» (3 3ansitusi)
3ansTue 1.

Hean: ®opmupoBanue npohecCUOHATHHON JIEKCUKO-TIOHATUWHON KOMIIETEHIIMH TI0 TEME
«Famous Brands».

1. Wsyuenue mnpodeccuoHanbHOU Jiekcukn 1o Teme «Famous Brands» Ha ocHoBe
JeKcuueckoro MuHUMyMa B yueOnuke «Market Leader Intermediate», ctp. 6.

2. IlpoBenenue aymupoBanusi mo teme «Famous Brands» B yueOnuke «Market Leader
Intermediate», ctp. 7.

3. Pabora c rexctom «Made in Europe» B yueOnuke «Market Leader Intermediate», crp. 8.

4. Pabora ¢ ympaxkHeHusmu 1o Teme «Famous Brands» B yueOnuke «Market Leader
Intermediate», ctp.7 NeA, B, C.

3ansrue 2.
3aHsiTMe MPOBOAMTCS B MHTEPAKTHBHOM pexuMe B (popMe Keiica mo teme «Famous

Brands».



Iean: ®opmMupoBaHre KOMMYHHKATHBHON KOMIICTEHITUH 110 Teme «Famous Brands».

CTyneHThl IesaTcsl Ha MUHHU-TPYIIBI 1Mo 2 4yenoBeka. [IpaBuia kelica onucaHbl B y4eOHHKE
«Market Leader Intermediate», ctp. 10.

[IpenogaBatens oleHUBAeT PabOTy MHUHHU-TPYIIIBI COTJIACHO KPUTEPUSM, yKa3aHHBIM BO

BBCACHUU.

3ansarue 3.

Hean: ®dopmupoBaHue NpodecCHOHATLHON KOMMYHUKATHBHOM KOMIIETCHIIMM TIO TeMe
«Famous Brands».

3ansiTMe NMPOBOAMTCS B MHTEPAKTHBHOM pexuMe B (popMe Kkeiica mo teme «Famous
Brands».

CTy,Z[eHTBI ACJTCA HAa MUHHU-TPYIIIBI 110 3-4 yenoBeka. HpaBI/IJ'Ia Kelica OnHUCcaHbl B y‘{€6HI/IKe
«Market Leader Intermediate», ctp. 12-13.

[IpenogaBarens ouEeHHUBAET PAOOTY MHUHHU-TPYIIIBI COIJIACHO KPUTEPUSM, yKa3aHHBIM BO

BBCJICHUU.

Tema 3. «Advertising» (3 3ansTus)
3ausrue 1.

3aHsiTHE NPOBOIMTCS B HHTEPAKTHBHOM pexknMe B hopme Keiica o teme «Advertising.

Hean: ®dopmupoBanue MNpohecCHOHATBLHBIX KOMMYHHKATHBHBIX KOMIIETCHIIUH 10 TeMe
«Advertising»

VYcnoBus mpoBeieHHs M pean3aliu Keiica nanbl B yueonuke Cotton D., Falvey D., Kent S.
Market Leader (I) Longman, 2007 ua ctp. 36-37.

Ha 3aHATMU CTyIeHTHI pabOTalOT ¢ KEHCOM COTJIaCHO BBIOPAHHOM pPOJIHM, ONUCAHHON B
y4eOHHUKE, TIPECTABIISIFOT U OTCTAMBAIOT CBOKO MO3UIIMIO O IMOCTABJICHHOM B Kelce Mmpooiieme.

PesynbraT paboThl KaKA0TO CTYIECHTA OIIEHUBACTCS COTVIACHO KPUTEPHSM, MPUBEIACHHBIM BO
BBEJICHUU.
3aunsrtue 2.

3aHsiTHe NPOBOIUTCS B HHTEPAKTHBHOM pexnMe B (opme aedaToB 1m0 TeMme
«Advertising».

Hean: dopmupoBanue mnpodhecCHOHATHFHBIX KOMMYHUKATHBHBIX KOMIIETCHIIMM IO TeMe
«Advertising».

Bomnpoce! st 1e6aToB:

e Using children in advertisements.

e Using nudity in advertisements.
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e  Adbvertising raises prices.

e People remember advertisements not products..

['pynna penutcs Ha MUHU-TPYNNBI MO 3-4 4eloBeKa W BBHIOMpAECT TeMy IS JAMCKYCCHH,
TOTOBUT BBICTYIIICHUC U BELIHOCUT €I'0 HA 060y>KI[€HI/Ie.

B pamkax caMoCTOSTENbHON pPa0OThl OCYIIECTBISIETCS MOJATOTOBKA COOOIIEHUS IO
BbIOpaHHOW Temaruke. Ha 3aHATMM MMHU-TpyNna OpeACTaBiIsS€T U OTCTAUBAET CBOIO TOUKY
3pEHUs.

HpeHO,I[aBaTeJ'IB OLICHUBACT pa60Ty KaXXA0ro CTyAaACHTa II0 KPUTCPpUAM, YKAa3aHHBIM BO

BBCJICHUU.

3anstue 3 (KonTpoabnas padora).

CTy,Z[eHT B paMKax CaMOCTOSITEIBHON pa6OTbI OCYHICCTBJIACT IMOBTOPCHUC HpOﬁ,Z[eHHOFO
JIEKCUYECKOTr0 M TpaMMaTHYeCKOoro wmartepuainia 1o pasaenam 3 «Opranuzamuum» u 4
«MapKeTuHI».

Ha 3anatuu CTYACHT BBIIIOJIHACT KOHTPOJIbHYHO pa60Ty.

PGSYJ'IBTB.T pa6OTbI KaxXKJa0ro CTyaAcHTa OHCHHUBACTCA COTJIACHO CICAYIOIIHUM KPUTCPHUAM:

o rpaMMaTru4dCeCKad U JICKCUYCCKasd TOYHOCTb,

e  opdorpadus;

L IIOJIHOTA BBIITOJIHCHUSA BaﬂaHHﬁ.

OO0pa3en KOHTPOJIBbHOM PadOTHI

1. Read the text about Australia’s economy and do the task after it.

AUSTRALIA'S economy can boast more than two decades of uninterrupted annual growth,
low inflation and low unemployment. This is largely thanks to structural reforms made in the
early 1980s and strong demand from Asia, particularly China, for the country's mineral and
energy resources. The export-led mining boom has helped to strengthen the Australian dollar. So
too have relatively high interest rates and a triple-AAA (safe haven) status. Since early 2009 the
dollar has risen by two-thirds against the American dollar, to $1.05. But commodity prices have
fallen and Australia's economy is now slowing. The country's terms of trade (the price of exports
relative to the price of imports) remain well above their long-term average, but they have
deteriorated in recent quarters. The strong exchange rate has harmed non-mining tradable
sectors like tourism and manufacturing. The mining boom might peak next year. Other sectors
will need to pick up the slack. The OECD, a mostly rich-country think-tank, encourages
Australia to push ahead with structural reforms, keep labour markets flexible and improve
education and training. The economy is strong, but must adapt in order to benefit from Asia's

growth.
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Decide whether these statements are true, false, not given in the text:

1) Australia overcame economic reforms in 1980s.

2) Asian countries are interested in Australia as in main energy resources' supplier.

3) Australian exports equal its imports.

4) Australia is advised to improve all social spheres.

5) Australia's economy has to be flexible to be able to compete with Asian countries.

2. Put the correct preposition: IN,ON,AT

a) My native town is situated ... a very picturesque place.

b) Many new settlements were discovered by Russian explorers ... the islands they visited.

c) Our republic is ... the top in oil production and machine building not only ... CIS countries
but abroad as well.

d) Welcome at our exhibition! Here ... the right you an see the displays of latest optical
devices, further ... the left there are the aircraft engines and many others interesting exhibits.

e) We had to wait ... very long queue to get to that ancient church of Cyprus.

f) Having vacations ... any village or town of our republic you will certainly find a possibility
to swim ... rivers or lakes. We have plenty of them here.

g) We met our tour guide ... the corner of the street.

3. Rewrite the following sentences into Passive Voice:

a) We cultivated 67% of our land last year.

b) They say that such services as banking, insurance and business services have the largest
proportion of GDP.

¢) The bank of England coordinates interest rates’ moves with the European Central Bank.

d) The UK has almost exhausted its oil and gas resources.

e) They had already taken measures to stimulate the economy when the crisis started.

f) The country used extensive waterways to shape the economic growth over the years.

g) California made its "Silicon Valley" a source of technical innovation.

h) US government seeks to maintain high levels of employment and stable prices.

4. Choose the correct form of Participle I,11.

a) Many students are (interesting, interested) in the Internet.

b) Nigel's classes are always (interesting, interested).

c) Don't bother to read that book. It's (boring, bored).

d) I'm (boring, bored). Let's go to the cinema.

e) Young children think that animals are (fascinated, fascinating).

f) 1 was very (embarrassed, embarrassing) by that question.

g) | read a (shocking, shocked) report yesterday. | was really (shocking, shocked).
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5. Write the following numbers in letters:

a) 27 % e) 3.8 min
b) 122 hectares c) 100,000 years ) 0.143
d) August, 30, 1990 g) 21/85

MOJYJIb 6. EMPLOYEE RELATIONS (2 3ansitus)
Tema 1. «Managing people» (2 3ansiTus)
3ansTue 1.

Hean: dopmupoBanue mpohecCHOHATBLHON JIEKCUKO-TIOHATUHHON KOMIIETCHIIMM TI0 TEME
«Managing people».

Wzyuenne mnpodeccuoHanbHoi Jsiekcukun — mo Teme «Managing people» Ha ocHoBe
JIeKCH4ecKoro MuHUMyMa B yueonuke «Market Leader Pre-Intermediate», ctp. 76.

1. Pabota ¢ tekctom “Clever tactics for brilliant young managers” u3 yueOnuka «Market
Leader Pre-Intermediate», ctp. 81.

2. Pab6ora ¢ Tekcrom “The way we do things” yueonuka «Market Leader Pre-Intermediate»,
ctp. 82.

3. 3akperuieHue JEKCHUKH M TepMuHOiormu mo teme «Managing people» ¢ momorsio
ynpaxHenuit Ha Ne 2, 3 ctp. 83 yueOnuka «Market Leader Pre-Intermediate».

4. Ompoc u cava JISKCHIeCKOro MHHIMYyMa 1o Teme «Managing people»

3ansTne 2.

3aHsiTHE MPOBOAMTCSH B MHTEPAKTHBHOM pe:kuMe B ¢opme Keiica mo teme «Managing
people».

Ieab: opmMupoBaHre KOMMYHHKATHBHOM KOMITeTeHIHH 110 Teme «Managing people».

CryneHThl AensTcs Ha MUHU-TpYNIbI o 3-4 yenoseka. [IpaBuia keiica onucaHbl B yueOHUKe
«Market Leader Pre-Intermediate», ctp. 84-85.

[IpenogaBaTens oleHMBAEeT PAabOTy MHUHHU-TPYIIIBI COTJACHO KPUTEPUSAM, YyKa3aHHBIM BO

BBCACHUU.

MOAYJIb 7. HUMAN RESOURCE DEVELOPMENT
Tema 1. «<Marketing» (3 3ausaTus)
3ansTue 1.
Heas: dopmupoBanue npodhecCHOHAIBHOW JEKCUKO-MOHATUIHHON KOMIIETEHLIMH 1O TeMe

«Marketing».
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1. HWsyuenme npodeccruonanbHoi ekcuku 1o teme «Marketing» Ha ocHOBeE JIEKCHYECKOTO
muHHMYMa B yueOHuke «English for students of economicsy, wacts 2. ctp 20-21.

2. Pabora c Tekcramu u3 yueOnuka «English for students of economics» , gacts 2. ctp. 21-
23.

3. 3BakperuieHue JISKCUKU B TepMUHOIIOTHH 110 TeMe «Marketing» ¢ momolipio ynpaxxHeHuil

Ha cTp.25-26 yueOHuka «English for students of economicsy , gacts 2.

3ansTue 2.

Hean: dopmupoBanue mnpohecCHOHATBHON JICKCUKO-TIOHATHUHHON KOMIIETCHIIMM TI0 TEME
«Marketing».

1. Pab6ora ¢ Tekcrom «Defining quality» u3 yueonuka Market Leader., Unit 16 «Quality»
ctp. 128.

2. MWzyuenume rpammarmyeckoit Tembl «®Dynkimu «that»» crp.89-91, BBIIIOJIHEHUE
yrpaxHeHuit Ha ctp. 92-93 B yueonuke «English for students of economicsy , sacts 2.

3. Ompoc u caaya JeKcH4eckoro MuHUMyMa 1o Teme «Marketing».

3ansrtue 3.

3aHsiTHE MPOBOJMUTCS B HHTEPAKTHBHOM pexxnMe B popme Keiica mo Teme «Marketing».

Hean: dopmupoBanue mnpodeccuOHATBLHBIX KOMMYHUKATHBHBIX KOMIIETCHIIMM IO TeMe
«Marketing».

VYcnoBust MpoBeieHHs U pean3aliiy Keica nanbl B yueonuke Cotton D., Falvey D., Kent S.
Market Leader. (Ul), Longman, 2007 ua ctp. 20-21.

Ha 3ansTum crymeHThl paboOTalOT C KEeMCOM COIVIaCHO BBIOPAHHOM pOJM, ONMHCAaHHOW B
yueOHUKe, PECTABIAIOT, U OTCTauBaeT CBOIO MO3UIIMIO MO TIOCTaBICHHOH B Kelice mpobieme.

Pesynbrar paboThl KaXaA0ro CTYACHTA OIICHUBAETCS COTJIACHO KPUTEPHUSM, PUBEICHHBIM BO

BBEJICHUM.

Tema 2. «Marketing Components» (3 3ansiTus)
3ansarTue 1.
Hean: ®opmupoBanue mpohecCUOHATHFHON JICKCUKO-TIOHATHUWHON KOMIIETCHIIMH TI0 TEME
«Marketing mix».
1. Wsyuenme mnpodeccuoHanbHON sekcukn 1o Teme «Marketing mix» Ha ocHoBe
Jekcudeckoro MuHuMyMa B yueonuke «English for students of economicsy, gacts 2. ctp 20-21.
2. Pabora ¢ texcramu u3 yueonuka «English for students of economicsy , wacts 2. ctp. 23-

24.
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3. 3akperuieHHe JIEKCHKA W TepMHHONOrHH 1o Teme «Marketing mix» ¢ momoinsio

yIpaxHeHui Ha ctp. 27, 29 yueonuka «English for students of economicsy , wacts 2.

3aunsartue 2.

Hean: dopmupoBanue mnpohecCHOHATBHON JICKCUKO-TIOHATHUHHON KOMIIETCHIIMM TI0 TEME
«Marketing mix».

1. PabGora c Tekcrom «Fashion piracy» u3 yueOnuka Market Leader., Unit 2 «Brands» ctp.
16.

2. Usyuyenme rpammaTtmueckux TeMm «®Dynknumu  «should»,  «would»»  c1p.96-98,
BBINIOJIHEHUE ynpaxkHeHud Ha ctp. 99-102 m «Conditionalsy crtp. 102-102, u BbIOIHEHUE
ynpaxHenui Ha ctp. 103-106 B yueOnuke «English for students of economicsy , yacts 2.

3. Ompoc u caaya JeKCH4eckoro MHHUMyMa o Teme «Marketing mix».

3ansTue 3.

3aHsiTHE MPOBOIUTCS B HHTEPAKTHUBHOM pe:knMe B popMme Keiica mo Teme «Brands».

Hean: dopmupoBanue MNpohecCHOHATBHBIX KOMMYHHKATHBHBIX KOMIIETCHIIMH 10 TeMe
«Marketing mix».

VYcnoBus mpoBeieHNs ¥ peanu3aiyu Keiica nanbl B yueonuke Cotton D., Falvey D., Kent S.
Market Leader (I) Longman, 2007 ua ctp. 20-21

Ha 3aHATHMM cTyneHThl paloTaloT ¢ KEHCOM COIJIacCHO BBIOpaHHOM pOJM, OMUCAHHON B
y4eOHHUKe, IPEACTABIISIIOT U OTCTAUBAIOT CBOIO MO3UIIMIO MO MTOCTABJICHHON B Kelice mpobiieme.

PesynbraT paboThl KaXIOTO CTYJISHTa OIICHWBAETCS COTJIACHO KPUTEPHUSM, YKa3aHHBIM BO

BBEJICHUM.

MOAYJIb 8. REWARD AND REMUNERATION (12 3ausiTuii).
Tema 1 Salaries. (4 3ansiTus)
3ansaTue 1-2

Heab: ®opmupoBanre npohecCUuOHATHEHON JTEKCUKO-TTIOHATUHHON KOMITIETEHITUH TI0 TEME
«Salaries»

1. U3yuenue npodeccuoHaIbHOMN JICKCHKH TI0 TeMe «Salariesy Ha 0ocHOBe JIEKCHUYECKOT0
muHEMyMa B yueOnuke Market leader Upper Intermediate ctp.44

2. Pabora c rekcrom «Mariott Hotels International» B yueonuke Market leader Upper
Intermediate ctp.47

3. BakperuieHue JISKCHKH U TEPMUHOJIOTHH C TIOMOIIBIO YIpakHeHUH B yueOHmke Market

leader Upper Intermediate ctp.45
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4. TpeHrpOBKa HaBBIKOB JICIOBBIX Pa3roBopoB 1o Tenedony mo yueounuky Market leader
Upper Intermediate ctp.49

5. Usyyenue rpammatudeckoit TeMsl «The Passives» mo yueonuky Market leader Upper
Intermediate ctp.48 u BeIMOIHEHHE YITPAKHCHHIM

6. BrimonHeHue 3a1anus 10 ayaupoBanuio o yueouuky Market leader Upper Intermediate
cTp.46

7 Pabora c Tekcramu «A job satisfaction survey» u «Flexibility» mo yueonuky Market leader
Upper Intermediate Teacher’s book (Text bank) ctp.130-133

8 Ompoc u caaya JIeKCHIeCKOro MUHUMyMa 1o Teme «Salaries»

3ansTue 3.
Heab: dopmupoBanue MNpoPECcCHOHANBHBIX KOMMYHUKATHBHBIX KOMIIETEHIIMI MO TeMme

«Salaries»
[Tpocmotp Buneomatepuana TED Talks: Why Do We Keep Our Salaries Secret? - David Burkus
Y BBINOJIHEHUE 33JIJaHUM 110 CJIEAYIOIIEMY IIJIaHY:

1. O3HakoMIIeHHE C JIEKCHKOH, UCTIOIb30BaHHOM B BUJIEO

2. IIpocmotp BHIEO

3. OtpaboTKa JTEKCHYECKOT0 U TPAMMAaTHYECKOTO MaTepraa

4. BeinmomHeHWe 3a/1aHUN Ha TOHUMAaHUE COCPKAaHUS BUICO3AICH

5. OOcyxneHue mpobiemMbl, MOTHATON B BHJICO3AlHCH, BBIPA)KEHHE CBOEro MHEHHs (B

rpynmnax)

3ansTue 4.

3ansTHE NPOBOAUTCH B HHTEPAKTHBHOM pe:xxnMe B (hopme Keiica mo teme «Salaries».

Heasb: PopmupoBaHue MpophecCHOHATbHBIX KOMMYHHMKATHBHBIX KOMIIETEHLMH IO Teme
«Salaries»
VYcnoBus npoBeAeHUs U peann3anuu keiica nanel B yueoHuke Market leader Upper Intermediate
Ha cTp.50-51.

Ha 3anatum cryneHTsl paboTaloT ¢ KeWCOM COIJIACHO BBIOPAHHOW pOJIM, OMHMCAHHOW B

yueOHUKe, IPECTABIIAIOT, U OTCTAauBAIOT CBOIO MO3UIIMIO 11O MTOCTABIIEHHOW B Keiice mpobieme.
Pe3ynbrar paboThl KaXXIOr0 CTYAEHTa OLEHUBAETCS COTJIACHO KPUTEPHUSM, NMPHUBEIECHHBIM BO

BBCACHUU.
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Tema 2. Rewards (4 3ansiTus)
3ansaTue 1-2

Heab: DopmupoBanue NpoPecCHOHATBHON JICKCHKO-TIOHATUHHONW KOMITETCHIIMH TI0 TEME
«Rewards»

1. U3yuenue npodecCHOoHaIbHOM JIeKCUKH 1o TeMe «Rewards» Ha OCHOBE JIEKCHYECKOTO
muHuMyMma B yuebnuke English for Human Resources ctp.42

2. Pabora c aymuo no yueonuky English for Human Resources crp.43

3. Beimonnenwue 3aganuu 1o ayauposanunio B yueonuke English for Human Resources ctp.46

4. 3akperieHHe JCKCHKH ¥ TEPMHUHOJIOTHH C MOMOIIBIO yIpakHeHui B yueouuke English for
Human Resources ctp.44-45

5. Uzyuenue rpammaTryeckoii Tembl «Adjectives and adverbs » u BbilogHEHUE YIIPaKHEHUN
no yueouuky English Grammar in Use ctp.200-203

6. Padora ¢ tekcrom “Dissatisfaction over benefit packages” mo yuebnuky English for
Human Resources ctp.49

7 OrtpaboTka pa3roBOPHBIX HABBIKOB Mo Teme «Saying numbers and figures» ¢ momorisio
ynpaxHenui B yaeonuke English for Human Resources ctp.48

8 OHpOC " ¢ava JICKCUYCCKOI'0O MUHUMYMaA I10 TEMC «Rewards»

3ansaTue 3.

3ansATHe NPOBOAUTCH B HMHTEPAKTHBHOM pexuMe B (opMe npe3eHTAnMid MO TeMme
«Rewards and remuneration systems in different companies».

Hean: dopmupoBanue npodheccHOHATHLHBIX KOMMYHUKATHBHBIX KOMIIETCHIIMM 10 TEeMe
«Rewards»

I'pynna genutcs Ha MUHU-TPYIIBI IO 2 YeJIOBEKAa M B PAMKaX CaMOCTOSITENIbHOW paboThl

rotoBuT npe3enTtanuio (10-15 cnaiiioB) u TEKCT BBICTYIUICHHUS IO CIEAYIONIEH TeMaTHKe:
. Rewards and remuneration systems in Royal Dutch Shell
. Rewards and remuneration systems in Unilever
. Rewards and remuneration systems in Microsoft
. Rewards and remuneration systems in Google
. Rewards and remuneration systems in Pfizer
. Rewards and remuneration systems in Procter and Gamble
. Rewards and remuneration systems in Samsung

. Rewards and remuneration systems in Wal-Mart stores
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. Rewards and remuneration systems in Johnson and Johnson

10. Rewards and remuneration systems in Nestle.



11. Rewards and remuneration systems in IBM
12. Rewards and remuneration systems in Toyota Motors.

Ha 3angatun CTYACHTHI 3alIWIIAr0T CBOIO IPEC3CHTALUIO IICPECI ay;[HTopHeﬁ 1 OTBCYHAKOT
Ha BOIIPOCHI APYIUX CTYAEHTOB.

HpenonaBaTenL OLCHUBACT MPE3CHTAINIO KaXAOI'0 CTYACHTA COITIACHO KPUTCPHAM,

YKa3aHHbIM BO BBCACHUMU.

3aunsnrue 4.

3aHsiTHE MPOBOJAUTCS B MHTEPAKTUBHOM pe:xkumMe B (popme Keiica o teme «Rewardsy».

Heab: ®opmupoBanre NpohecCHOHATHLHBIX KOMMYHUKATHBHBIX KOMITETEHITUH 110 TEME
«Rewards»
YcnoBus mpoBeaeHUS U peann3alny Keiica qansl B yueobnuke Intelligent Business Intermediate
Ha cTp.134.

Ha 3ansTuu cryseHThl paboOTalOT C KEMCOM COIVIACHO BBIOPAHHOM pOJiM, ONUCAaHHOW B

y4eOHHUKE, TIPEACTABIISIIOT, U OTCTaWBAIOT CBOIO MO3HIIMIO TI0 TIOCTaBJICHHOHN B Keiice mpobieme.
Pe3synbrar paboThl KaXXIOr0 CTYACHTAa OLIEHWBAETCS COTJIACHO KPHUTEPHUSM, MPHUBEACHHBIM BO

BBCJICHUMU.

Tema 3: Benefits. (4 3ansiTus)
3anstue 1-2

Heanb: dopmupoBanue npodhecCHOHAIBHONW JIEKCUKO-MOHATUIHON KOMIIETEHLIUH 1O TeMme
«Benefits»

1. V3yuenue npodeccuoHanbHON JIGKCUKH Ha OCHOBE JIEKCHYECKOTO0 MUHMMYyMa B Y4eOHUKe
Check your English vocabulary for Human Resources ctp.52

2. Pabora c tekcramu B yueOHuke Market Leader Pre-Intermediate ctp.8

3. Pabota ¢ mpumepamu nenoBbIX MokymMeHTOB «Cover Letter» mo ydeOHukyThe Business
Upper Intermediate ctp.14

4. 3akpernieHHe JEKCUKH U TEPMHHOJIOTUH, BBITIOJTHEHUE YIIPaKHEHHH B yueOHUKe
Check your English vocabulary for Human Resources ctp.53-54

5. Brainstorming - obcyxaenue B rpynmax mo y4ue6Huky The Business Upper Intermediate
cTp.15

6. Pabota c aynuosanuceto o yueonuky The Business Upper Intermediate ctp.11

7 Pabota c TexcTom B yueOHuKe Business Result Pre-Intermediate ctp.30

8 OrpaboTka ycTHBIX HaBBIKOB 10 TeMe «Giving Reasons in Interviews C  TOMOIIBIO

ynpaxHeHui B yaeonuke The Business Upper Intermediate ctp.12
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9 I'pynmna genuTcss HA MHHU-TPYIIBI MO 2 YeIOBEKa M JICHCTBYIOT COIJIACHO CHUTYAllWH,
onrcanHoi B yueOHuke The Business Upper Intermediate Ha ctp.13.

10 Onpoc u ciava JIeKCHUeCKoro MuHIMyMa 1o teme  «Benefits»

3ansarTue 3

3aHsiTHE MPOBOAUTCS B HHTEPAKTUBHOM pe:xknMe B popme keiica nmo Teme «Benefitsy.

Heab: dopmupoBanue MPOPECCHOHATHHBIX KOMMYHUKATHBHBIX KOMIICTEHIIMH IO TeMe
«Benefits»
YcnoBust IPOBEICHUS M pealn3allii Keiica naHsl B yueOHnke Business Result Pre-Intermediate
Ha cTp.35.

Ha 3ansTum cryseHTsl paboTalOT C KEiCOM COrIacHO BbIOpaHHON pOJIM, ONMCAHHOH B

yueOHUKe, MPECTABIIAIOT, U OTCTAUBAIOT CBOIO MO3UIIMIO 110 IOCTABICHHON B Kelice mpobieme.
Pesynbrar paboThl KaXXIOTO CTYAEHTa OLEHUBAETCS COTJIACHO KPUTEPHUSM, MPHUBEICHHBIM BO

BBCJICHUU.

3anstue 4 (KonTposabHas padora)

CTyzneHT B paMKax CaMOCTOSTEIbHONU PabOThI OCYILECTBISET MOBTOPEHUE MPONHIECHHOTO
JIEKCHYECKOTO ¥ TPaMMaTHUYECKOTo MaTepHaia o pasaeny «Rewards and Remunerationy.

Ha 3ansTiu cTyIeHT BBITIOJIHIET KOHTPOJIBHYIO padoTy.

Pe3ynbpTar paboThl KaXK10T0 CTY/I€HTA OLIEHUBAETCSI COTJIACHO CIIEAYIOUIMM KPUTEPUSIM:
®  TIpaMMaTHuecKas M JEKCHUYECKasi TOUHOCTb;
e  opdorpadus;

L4 MOJIHOTA BBIMOJIHEHUS 3aJaHUH.

MOAYJIb 9. INDUSTRIAL RELATIONS (9 3ansTuii).
Tema 1: Professional associations. (3 3ausitus)
3ansaTue 1

Hean: ®opmupoBanue mpodecCHOHATEHON JTEKCUKO-TIOHATUHHON KOMITETEHIINH 110 TEME
«Professional associations»

1. Uzyuenune npodeccuonansHol nekcuku no Teme «Professional associations» mo yueOHuKy
English for human resources ctp.50

2. Pabota ¢ Texctom o yueouuky English for human resources ctp.51

3. 3akperuieHHe JISKCHKU U TEPMUHOJIOTUH C TIOMOIIBIO yIpakHeHuH B yueOnuke English for
human resources ctp.53-54

4. BrInionHEHHE 3a/1aHKsI 110 ayiMpoBaHuio B yueOuuke English for human resources ctp.52
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5. Nzyuenune rpaMmaTrdeckoil KOHCTpYKIHH co cioBoM «Unless » mo yueOHuKyY Essential
Grammar in Use

6. Omnpoc u caaya Jekcu4eckoro MuHUMyMa 1o Teme «Professional associations»

3aunsartue 2.

Heab: dopmupoBanue MPOPECCHOHATHHBIX KOMMYHUKATHBHBIX KOMIICTEHIIMH IO TeMe
«Professional associations»
ITpocmotp Buacomatepuana TED Talks: Dan Ariely: What makes us feel good about our work?
Y BBITIOJTHEHUE 33/IaHUH 110 CIICIYIOIEMY TUIaHY:

1. OsnakomiieHHE C JIEKCUKOW, UCIIOJIL30BaHHON B BUIEO

2. TlpocmoTp BHIIEO

3. OtpaboTKa JIEKCUYECKOro U TPAaMMAaTHYECKOT0 MaTepraa

4. BbINoJHEHNE 3aJaHUI HA TIOHUMAaHUE COJICPIKAHMSI BUICO3aITUCH

5. OO6cyxneHue npoOiembl, MOAHITON B BUJECO3AlMCHU, BBIPAXKEHHWE CBOErO0 MHEHMS (B

rpynmnax)

3ansaTue 3.

3auarue NMPOBOJAUTCH B HHTCPAKTUBHOM PEKUME B (bopMe l'[pe3eHTaII]/ll71 10 TEME
«Professional associations in different countries».

Heﬂb: cDOpMI/IpOBaHI/IC HpO(I)eCCI/IOHaJ'ILHLIX KOMMYHHKATUBHBIX KOMHGTCHI_II/II\/'I 110 TEMC
«Professional associations» .

I'pynna nenautcst Ha MUHU-TPYIIIBI IO 2 YeJIOBEKa M B paMKax CaMOCTOSITEIbHON paboThl
rotoBuT npe3eHranuio (10-15 cnaiinoB) M TEKCT BBICTYIUIEHHUS 10 CIEAYIOLIEH TeMaTUKe:
. Professional associations in Russia
. Professional associations in Tatarstan
. Professional associations in the USA
. Professional associations in the UK
. Professional associations in Germany
. Professional associations in France

. Professional associations in Australia
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. Professional associations in Canada

Ha 3apgaTtun CTYACHTHI 3alllUIIAr0T CBOIO IMPE3CHTAIUIO TICPECI ayﬂHTOpHeﬁ " OTBCUAKOT
Ha BOIIPOCHI IPYTUX CTYJIECHTOB.
HpenonaBaTenL OLCHUBACT MPE3CHTAONIO KaXAOTO0 CTYACHTA COIJIACHO KPUTCPHAM,

YKa3aHHBIM BO BBCACHUMU.
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Tema 2: The art of negotiating. (3 3ansiTus)
3ansaTue 1

Hean: ®opmupoBanue npodecCHOHATBHON JTEKCUKO-TIOHATUHHON KOMITETEHIIUH 10 TEME
«The art of negotiating».

1. Uzyuenue npodeccuonaibHol Jiekcuku 1o Teme «The art of negotiating» Ha ocHoe
Jekcuveckoro MmuHuMyMa B yueonuke New Market Leader Pre-Intermediate crp.104

2. Pabora ¢ Tekcrom o yueonuky New Market Leader Pre-Intermediate ctp.107

3. 3akperuieHue JISKCUKHN U TEPMUHOJIOTUH € TIOMOIIBIO YIpakKHEeHHH B yueOHuke New
Market Leader Pre-Intermediate ctp.105

4. TpeHupoBKa HaBBIKOB JICTIOBBIX pa3roBopoB «Negotiating. Dealing with conflicts» o
yueouuky New Market Leader Pre-Intermediate ctp.109

5. Usyuenue rpammarudeckoit Tembr «Conditionals» ¢ moMorpio ynpakHeHUH B
yueOnnke New Market Leader Pre-Intermediate ctp.108

6. Omnpoc u caaya Jekcuueckoro MuaMMyMa o Teme « The art of negotiating»

3ansrtue 2.

3aHsiTHE MPOBOIUTCS B HHTEPAKTHUBHOM peskuMe B gopme keiica mo teme «The art of
negotiating».

Heab: PopmupoBanue MpodhecCHOHATBHBIX KOMMYHHKATHBHBIX KOMITETCHITUH 10 Teme «The
art of negotiating».
VYcnoBusi mpoBefeHUsT W peanu3anud Keidca gaHel B yueOHuke New Market Leader Pre-
Intermediate Ha ctp.110-111.

Ha 3ansTum crymeHTbl paboTalOT C KECOM COTrTacHO BBIOPAHHOW pPOJIM, OMHMCAHHON B

y4eOHUKe, IPEACTaBIISIIOT, U OTCTaWBAIOT CBOIO MO3MIIMIO IO OCTaBIEHHOH B Keiice mpobieme.
Pesynbrar paboThl KaXJOTO CTyAEHTa OIICHMBAETCS COTJIACHO KPUTEPHUSM, MPUBEACHHBIM BO

BBEJICHUM.

3ansaTue 3.
Heab: ®opmupoBanue MpodeccHOHATBHBIX KOMMYHHKATUBHBIX KOMIIETEHIIUH 110 Teme «The
art of negotiating».
[Tpocmotp Buneomarepuana TED Talks: William Ury: The walk from "no" to "yes" - David
Burkus u BeImoHeHNE 3aJaHUH 110 CIIEAYIOIIEMY IUIaHY:
1. O3HakoMJiIeHHE C JIEKCHKOM, UCITOJIb30BAHHOM B BHJIEO

2. IIpocmotp BUACO
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3. OtpaboTKa JEKCUYECKOT0 U TPaMMaTHIECKOTO MaTepuasa
4. BeinoaHeHue 3a/1aHU Ha IOHUMAHUE COACPKaHUS BUICO3aITUCH
5. OO6cyxnenune mpoOIeMbl, MOAHITON B BUICO3AMKCH, BBIPAXKEHUE CBOETO MHEHHS (B

rpyIax)

Tema 3: Health and safety. (3 3ansaTus)
3ansaTue 1

Hean: ®opmupoBanue npodecCHOHATBHON JTEKCUKO-TIOHATUHHON KOMITETEHIIUH 10 TEME
«Health and safety»

1. Uzyuenue npodeccuonanbHoM ekcuku 1o teme «Health and safety» nmo yue6uuky Check
your English vocabulary for Human Resources ctp.63

2. Pabora c Tekctom B yueObnuke Market leader ctp.85

3. 3akperuieHHe JEKCUKU U TEPMHUHOJIOTHH C IOMOIIBIO yripakHeHuil B yueOnuke Check your
English vocabulary for Human Resources ctp.63

4. TpeHnpoBKa HaBBIKOB JICJIOBBIX MIEPErOBOPOB 10 yueOHuKy Market leader ctp.87

5. N3yuenue rpammarudeckoit KOHCTpYKIHMH «In case» no yue6HuKy Essential Grammar in
Use ctp. 228-229

6. Ompoc u caaya JiIeKCHYeCKoro MuHuMymMa 1o teme «Health and safety»

3ansTue 2.

3ansTHEe NPOBOAUTCH B MHTEPAKTHBHOM pexknme B ¢opme nedaToB no teme «Health and
safety».

Hean: dopmupoBanue mnpodheccuOHATBLHBIX KOMMYHUKATHBHBIX KOMIIETCHIIMM 110 TeMe
«Health and safety»

Bonpocsr qist 1e6atos:

1. How does health and safety improve overall business performance?
2. Sunday work is a danger to our health and safety
3. Debate: Are you responsible for your employee's health?.

I'pynna aenutcs Ha MUHU-TPYIIBI 10 3-4 YejoBeKa U BBIOMpaeT TeMy AJsl 00CyKAeHus,
TOTOBUT BBICTYIIUVICHUC U BELIHOCUT €TI0 HA 06CY)K,HGHI/Ie.

B pamkax camocrosiTenbHON pabOThl OCYILECTBISETCS IMOATOTOBKA COOOIIEHUS IO
BLI6paHHOI71 TeMaTuke. Ha 3ansatun MHUHU-TPYIIIIA NpCACTABIACT CBOXO TEMY U OTCTAaHWBACT €C B
dbopme nebdaToB.

[IpenogaBaTens olleHUBAET pabOTy KaXKJI0T0 CTYJAEHTA COrJIACHO KPUTEPHSIM, YKa3aHHBIM

BO BBC/JICHHNU.
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3ansTue 3.
Heasb: PopmupoBanue MNpo(hecCHOHATBHBIX KOMMYHHKATHBHBIX KOMIICTCHLIUH IO TeMe
«Health and safety»

CTyneHT B paMKax CaMOCTOSITEIIbHON pabOThl OCYHIECTBISICT MOBTOPEHUE IPOUICHHOTO
JEKCHYECKOTO W TpaMMaTthdyeckoro wmarepuana mo TemaM «Professional Unions» u
«Negotiationsy, “Health and safety”. Ha 3aHsiTin CTyIeHT BBIIIOJIHSIET KOHTPOJIBHYIO PadoTy.

Pe3ynbpTar paboThl KXKI0TO CTYIEHTA OIICHUBAETCS COTJIACHO CIICAYIOIIMM KPUTCPUSIM:
®  TIpaMMaTHYECKas M JCKCHYECKasi TOYHOCTb;

e  opdorpadus;

o ITIOJIHOTA BBIIIOJIHCHUA SaﬂaHHﬁ.

MOAYJb 10. GLOBALIZATION (5 3ausaTuii)
Tema 1. “International Organizations” (2 3aHsTHS)
3ausrtue 1.

Hean: ®opmupoBanue mpodhecCUOHATBLHON JIEKCUKO-TIOHATUWHON KOMIIETCHIIMH TI0 TEME
“International Organizations”.

1. O3nakoMiIeHHE ¢ JIEKCHMYeCKUM MHHUMyMOM 1o Teme “International Organizations” na
ocHoBe ynpaxnenuid A u C Ha ctp. 74-75 yueOnuka “Learningenglish2.ru”.

2. Pabora ¢ TekctoM Ha cTp. 74-75 yueOnuka “Learningenglish2.ru”.

3aunsrtue 2.
3aHsiTHEe MPOBOAMTCS B MHTEPAKTUBHOM pe:kuMe B (popme nmpe3eHTaIUIA.
Hean: ®opmupoBanne MpoPECCHOHATBPHOW KOMMYHHUKATUBHOM KOMIIETEHIIMM TIO TeMe
“International Organizations”.
B pamkax caMmocTosATenbHONW pabOThl KaXAbIH CTYIOEHT TOTOBUT mpeseHtanuto (10-15
CJaiIOB) W TEKCT BBICTYIUICHHS MO CIEAYIONIEH TeMaTHUKe:
. Royal Dutch Shell.
. Unilever.

. Microsoft.

1

2

3

4. Google.
5. Pfizer.
6. Procter and Gamble.
7. Samsung.

8. Wal-Mart stores.
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9. Johnson and Johnson.
10. Nestle.
11. IBM.
12. Toyota Motors.
Ha 3apgartun CTYACHT 3alumacT CBOIO IIPE3CHTALUIO IIEPECI ayzu/ITopI/Ieﬁ U OTBCYACT Ha
BOITPOCHI IPYTUX CTYJACHTOB.
Hpenoz[aBaTenb OLCHUBACT IMPE3CHTAUIO KAXKA0I'0 CTYACHTA IO KPUTCPHUAM, YKA3aHHBIM BO

BBCACHUU.

Tema 2. “Globalization” (3 3ansTus)
3ansTue 1.

Heas: PopmupoBanue MpohecCHOHATBHON JIEKCHKO-IIOHSATUIHOW KOMIIETCHIIMU 0 TEeMe
«Globalization».

1. Uzyuyenue mpodeccroHanbHoil ekcuku 1o teme «Globalization» B yueonuke “Cutting
Edge Advanced” na ctp. 7 no ynpaxxHeHusm 2, 3.

2. Pabora c rekctoM “A Changing City” Ha ctp. 7-9 yuebHuka “Cutting Edge Advanced”.

3. BakperuieHre JIEKCHKH W TepMmuHoioruu mo teme  «Globalization» ¢ momorisio

yrnpaxHeHuii 4, 5, 6 va ctp. 7 yueonuka “Cutting Edge Advanced”.

3ansaTue 2.

Heanb: dopmupoBaHue npodeccCHOHAIBHOW JEKCUKO-MOHATUIHHON KOMIIETEHLIUH 1O TeMme
«Globalization».

1. Pa3zBuTre HaBBIKOB ayAMpPOBAaHUS U TFOBOPEHUS Ha OCHOBE ympakHeHWi Ha cTp. 10-11
yuebnuka “Cutting Edge Advanced”.

2. Pabora ¢ TekctoM Ha ctp. 75-76 yuebHuka “Learningenglish2.ru”.

3. Ompoc u cnaya gekcudeckoro MuanmMyma o teme «Globalisation».

3ansrtue 3
3aHsiTHE NPOBOAMTCS B MHTEPAKTHBHOM pe:xxuMe B ¢Qopme [1e0aTOB IO TeMme
«Globalisation».
Hean: dopmupoBanue mnpodeccCHOHATBLHBIX KOMMYHHUKATHBHBIX KOMIIETCHIIMA IO TeMe
«Globalisation»
Bonpocsr mist 1e6atos:
. Globalization as a recent trend.

o Global companies do more harm than good.
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. Globalization lowers people’s living standards.

['pynmna nenurtcs HA MHHH-TPYIIBI MO 3-4 4eloBeKa W BBIOMpACT TEMy U OOCYXKICHHS,
TOTOBUT BBICTYIUICHUC U BLIHOCUT €TI0 HA 06CY)KZ[CHI/IG.

B pamkax caMoCTOSTENbHOH pPa0OThl OCYIIECTBISIETCS MOJArOTOBKA COOOIIEHUS IO
BBIOpaHHOW TeMaThKe. Ha 3aHSTHM MUHHU-TPYIIA MPEACTABISET U OTCTauBaCT CBOKO TOYKY
3pCHHSL.

[IpenogaBatens omeHHBAET PabOTy KaXKIOTO CTYIEHTAa MO KPUTEPHSIM, MPUBEACHHBIM BO

BBCJICHUU.

MOAYJIb 11. INNOVATION (6 3anaTuii).
Tema 1. Inventions and Innovations (3 3ansitus)
3ansaTue 1

Heuan: ®opmupoBanue NpopeccuoHaIbHON JIEKCUKO-TIOHATUHHONW KOMIIETEHIIUU 110 TEME
«Inventions and Innovations»

1. Mzyuenue npodeccuonanbHoi Jekcuku Teme «Inventions and Innovationsy» #a ocHoBe
Jekcuveckoro MmuHuMyMa B yueonunke New Market Leader Intermediate 2006 ctp 109

2. Pabora c Texctom mo yueOnuky New Market Leader Intermediate 2006 ctp 110-111

3. 3akperuieHHe JIEKCUKHU U TepMHHOJIOTUH 110 Teme «Inventions and Innovations» mo
yueonuky New Market Leader Intermediate 2006 ctp 112

4. TpeHupoBKa HABBIKOB MTPOBECHNUS Mpe3eHTalumi mo yueonuky New Market Leader
Intermediate 2006 ctp 112-113

5. U3yyenue rpaMmMaTH4YecKOi TeMbl «Passivesy ¢ moMoIIpio ynpakHeHuid B yueOHrke New
Market Leader Intermediate 2006 ctp 111

6. Omnpoc u caaya ekcuueckoro MuHEMMyMa 1o Teme «Inventions and Innovations»

3ansrTue 2.

3aHsTHEe NPOBOAUTCH B HHTEPAKTHBHOM pexkume B (popme nedaToB no reme «Inventions
and Innovations».

Hean: dopmupoBanue mnpodhecCHOHATHLHBIX KOMMYHHUKATHBHBIX KOMIIETCHIIMA T10 TeMe
«Inventions and Innovations»

1. What are the best and the most useful inventions of the mankind in the 20th and 21st
centuries?

2. How did the invention of the Internet change people's life? How did the Internet influence

such things as communication, correspondence, access to information?
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3. What is the use of space exploration? What technologies has space exploration brought to
our daily life?
4. What would you invent if your a scientist?

['pynma nenuTcss HAa MUHH-TPYIIIBI 110 3-4 YeJIOBEKa U BBIOMpAET TeMy I 00CYXKICHMUS,
TOTOBUT BBICTYILICHUC U BEIHOCUT €I'0 HA 060y)KI[eHI/Ie.

B pamkax camocTosITeNIbHON pabOThl OCYILECTBISETCS IOATNOTOBKA COOOILEHUS IO
BbIOpaHHOW TemaTuke. Ha 3aHATUM MUHU-TPYIIA IPEICTaBISIET CBOIO TEMY U OTCTaUBAaET €€ B
dbopme nedaToB.

HpenonaBaT €JIb OLICHUBACT pa60Ty KaXXa0ro CTyacHTa COrjiaCHO KpUTEPHUIM, YKa3aHHBIM

BO BBCACHHUU.

3ansaTue 3.

3aHsiTHEe IPOBOAMTCH B MHTEPAKTUBHOM pe:XuMe B (popme nmpe3eHTalnuii o reme
«Innovations in companies».

Heab: dopmupoBanue MNPOPECCHOHATHHBIX KOMMYHUKATHBHBIX KOMIICTCHIIMH IO TeMe
«Inventions and Innovations»

prnna ACJIUTCS HAa MUHU-TPYIIIILI 11O 2 YeJIoBEKa U B paMKax CaMOCTOSITEIbHOUN pa6OTbI

rotoBuT npe3eHTanuio (10-15 ciaailoB) U TEKCT BBICTYIUICHHS MO CIAEAYIOIIEH TeMAaTUKE:
1. Innovations in Royal Dutch Shell
2. Innovations in Unilever
Innovations in Microsoft
Innovations in Google
Innovations in Pfizer
Innovations in Procter and Gamble
Innovations in Samsung

Innovations in Wal-Mart stores
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Innovations in Johnson and Johnson
10. Innovations in Nestle.
11. Innovations in IBM
12. Innovations in Toyota Motors.
Ha 3aHsaTHM CTYyIEHTHI 3alMINAIOT CBOK IMPE3ECHTALUIO MEpe] ayIUTOPHEN U OTBEYAIOT
Ha BOIIPOCHI APYTHUX CTYACHTOB.
HpeHO,Z[aBaTeJ'IL OLCHUBACT MPE3CHTAINIO KaAXIOTIO CTYACHTA COIIACHO KPUTCPHAM,

YKa3aHHBIM BO BBCACHUMU.
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Tema 2. Modernizing Your Business (3 3ansiTus)
3ausartue 1

Heab: ®opmupoBanre NpohecCUuOHATHLHON JTEKCUKO-TIOHATUHHON KOMITETEHITUH 110 TEME
«Modernizing Your Business»

1. Beenenue B TeMy, 00cykacHue BompocoB o yueouuky New Market Leader Intermediate
2006 ctp 30

2. Pabora c TekcTOM U H3y4eHHe NPoQecCHOHATBHON JIEKCHKH 1o yueOHnKy New Market
Leader Intermediate 2006 ctp 31-32

3. 3akperuieHue JIEKCUKH U TEPMUHOJIOTHHC TOMOLIBIO YIIPaXKHEHUN B yueOHUKe New
Market Leader Intermediate 2006 ctp 33

4. TpeHHpPOBKA HABBIKOB YYaCTHs B JCIOBBIX BCTPEYaX C TIOMOIIBIO YIPAKHEHUHN B yIeOHUKE
Market Leader., ctp 35

5. Ompoc u caaya gekcudeckoro MuauMyma mo teme «Modernizing Your Business»

3ansTue 2.

3ansATHe NPOBOAUTCH B MHTEPAKTHBHOM peXuMe B (popMe 1eJIOBOM HIPBHI IO Teme
«Modernizing Your Business».

Hean: PopmupoBanue MNpo(hecCHOHAIBHBIX KOMMYHHKATHBHBIX KOMIIETCHIMH IO TeMe
«Modernizing Your Business»

I'pynna nenurcs Ha MUHH-TPYNIBI IO 2 YEJIOBEKAa U JEHCTBYIOT COIJIACHO CHUTYAllMH,
onucaHHol B yueOHuke Intelligent Business Intermediate Ha ctp.135.

Ha 3anstum wmunHM-rpynna B TedeHue S5-10 MHUHYT TOTOBUT apryMEHTHpPOBaHHBIE
BBICKA3bIBAaHUS COTJIACHO POJIM B CUTYallMM, U Pa3bIIPHIBAIOT €€, UMUTHUPYs MPo(eccCHOHAIbHOE
oO1ieHue.

[IpenonaBaTens oneHUBaeT pabOTy KaXAOTO CTYJEHTA MO KPHUTEPHSIM, YKa3aHHBIM BO
BBEJICHUHU.
3ansTue 3.

3aHsiTHEe NPOBOAUTCH B HHTEPAKTHBHOM pe:xxnMe B popme kelica mo teme «Modernizing
Your Business».
Hean: dopmupoBanue mnpodheccuoHaTBLHBIX KOMMYHUKATHBHBIX KOMITETEHIIMA TIO TEMe
«Modernizing Your Business»
VYcnoBus mpoBeeHUS U peanu3anuu keiica qansl B yaeOHuke New Market Leader Intermediate
2006 ctp 114-115.
Ha 3ansiTum cryseHThl paboTalOT C KecOM COIIAaCHO BBIOPAHHOM pOJIM, ONMUCAHHOW B

yueOHUKe, PECTABIIAIOT, U OTCTAauBAIOT CBOIO MO3UIIMIO 110 IOCTABJIEHHOMN B Kelice mpobiieme.
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Pe3ynbrar paboThl KaXKIOro CTYAEHTAa OLIEHWBAETCS COTJIACHO KPUTEPHUSM, MPHUBEACHHBIM BO

BBCJICHUU.

MOAYJIb 12. INTERNATIONAL TRADE (9 3ausiTmii)
Tema 1. “Trading” (3 3ansiTus)
3ausrue 1.

Heab: DopmupoBanue MpoPecCHOHATHHON JIEKCUKO-TIOHATUHHOW KOMIIETEHIIUU TI0 TeMe
“Trading”.

1. Usyuenue mpodeccroHanbHOU JeKCHKH 1o Teme “Trading” Ha OCHOBE JIEKCHYECKOTO
MHHHUMYMa B ydeOHuKe “Business VVocabulary in Use” Unit 37 ctp. 82.

2. BpInomHeHHE MPAKTUYECKUX YIPAKHEHHUH N0 3aKPEIICHUIO N3YYEHHOH JIEKCHKH 10 TeMe

“Trading” B yueOnuke “Business Vocabulary in Use” Unit 37 ctp. 83.

3ausrtue 2.

Heab: dopmupoBanue MPoPECCHOHATHHON JICKCUKO-TIOHATUHHOW KOMIIETCHIIUH TI0 TeMe
“Trading”.

1. Pabota ¢ TekcTom Ha cTp. 78-79 yueOHuka “Learningenglish2.ru”.

2. BpInomHeHHE MPaKTHYECKUX YIPAKHEHUH HA OCHOBE MPOYUTAHHOTO TeKCTa Ha cTp. 79-80
yueOHuKa “Learningenglish2.ru”.

3. Pabora B mapax, COCTaBJe€HHE auaiora Ha OCHOBe 3amanus Speaking Ha ctp. 80 yyeOHMKa

“Learningenglish2.ru”.

3ansTue 3.
3aHsiTHEe NPOBOAMTC B MHTEPAKTHBHOM pe:xxuMe B ¢Qopme [1e0aTOB MO TeMme
«International trade».
Hean: dopmupoBanue mnpodeccuoHaTbHBIX KOMMYHUKATHBHBIX KOMIIETCHIIMM IO TeMe
«International trade».
Bompocs! 111 nebatos:
e Protectionism and free trade.
e Comparative advantages of Russia.
e WTO: for and against.
['pynna nenutcs Ha MUHHU-TPYONBI 10 3-4 4enoBeka W BBIOMpaeT TeMmy Uil 0OCYXIeHUS,

TOTOBUT BBICTYIUICHUC U BBIHOCUT €TI0 HA 06CY)K,Z[CHI/IC.
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B pamkax camocToATenbHON pabOThl OCYIIECTBISAETCS MOArOTOBKA COOOILEHUS IO
BbIOpaHHOW Temaruke. Ha 3aHATMM MMHU-Tpynna OpeACTaBisieT M OTCTaUBAE€T CBOK TOUKY
3pEHUS.

[IpenonaBatens OLEHMBAET PabOTy KaXJOro0 CTYAEHTAa IO KPUTEPUSM, IPHUBEICHHBIM BO

BBCACHUU.

Tema 2. “International Markets” (3 3ansTus)
3ansTue 1.

Hean: dopmupoBanue mnpohecCHOHATBHON JICKCUKO-TIOHATHUHHON KOMIIETCHIIMM TI0 TEME
“International Markets”.

1. O3HakOMJICHHE C JIEKCHYSCKMM MHHHMYMOM 10 Teme “International Markets” na ocHose
3ajanuii Ha cTp. 83 yueOnuka “Market Leader Intermediate”.

2. BeimonHeHWe MPaKkTUYECKUX YOPAXHEHHM Ha 3aKkperjieHue JIeKCUKH 10 TeMe
“International Markets” na ctp. 83-84 yueOnuka “Market Leader Intermediate”.

3. BeimonHenne 3amaHuii Ha roBopeHue (paboTa B mapax B 3aBHCUMOCTH OT WHCTPYKIIHU

3amanusi) Ha Temy “International Markets” ua ctp. 82 yuebnuka “Market Leader Intermediate”.

3ansTue 2.

Hean: ®opmupoBanue npohecCUOHATBLHON JIEKCUKO-TIOHATUWHON KOMIIETCHIIMH TI0 TEME
“International Markets”.

1. PaGora ¢ Tekcrom “Trade between China and the US” nHa ctp. 84-85 yuebHuka “Market
Leader Intermediate”.

2. CoBepIeHCTBOBaHHE HABBHIKOB ayJMPOBAHHUS U TOBOPEHUS HA OCHOBE 3a/laHMii Ha cTp. 87-
88 yueOHuka “Market Leader Intermediate”.

3. Pabora B mapax, BeimonHeHuWe 3amaHus E Ha crp. 88 yueOnmka “Market Leader

Intermediate”.

3ansaTue 3.

3aHsTHE POBOIUTCS B HHTEPAKTHBHOM pexkuMe B popme keiica mo Teme “International
Markets”.

Hean: dopmupoBanue MPOPECCHOHATHHBIX KOMMYHHUKATHBHBIX KOMITETCHIIMH 110 TeMe
“International Markets”.

VYcIiioBus IPOBEACHUS M peaiu3aiuu Keiica aanel B yueOnuke “Market Leader Intermediate”

Ha cTp. 89-90.
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Ha 3aHsiTm CTyaeHTHI pabOTalOT C KEHCOM COTJIAaCHO BBIOPAHHOW pPOJIM, OMKMCAHHOW B
y4eOHHUKE, IPEACTABIISIIOT, ¥ OTCTaWBAIOT CBOIO MO3HIIMIO IO IOCTaBJIEHHOHU B Keiice mpobieme.
Pesynbrar paboThl KaKJOTO CTYAEHTA OICHMBAETCS COTJIACHO KPUTEPHUSM, MPUBEACHHBIM BO

BBCACHUU.

Tema 3. “Import and Export” (3 3ansiTus)
3aunsrue 1.

Hean: dopmupoBanue mpodhecCHOHATBLHON JICKCUKO-TIOHATUHHON KOMIIETCHIIMM TI0 TEME
“Import and Export”.

1. U3yueHue sekcuueckoro MuHMMyMa 1o teme “Import and Export” ma ocHoBe yueOHHMKA
“Cutting Edge Advanced” Unit 9, ctp. 84.

2. BrinonHeHre MpakTHUYECKUX YIPaXHEHUH Ha 3aKperyieHUue MPOUeHHON JIEKCUKE 10 TeMe
“Import and Export” na ctp. 86, 88 yueonuka “Cutting Edge Advanced” Unit 9.

3. Pabora B mapax, BBINIOJHEHHUE W OOCYKIEHHWE TecTa, JAHHOTO Ha CTp. 85 ydeOHHKa

“Cutting Edge Advanced” Unit 9.

3ansrtue 2.

Heab: @opmupoBanne MPoPeCCHOHATHHON JIEKCUKO-TIOHATUHHOW KOMITETCHIIUH TI0 TeMe
“Import and Export”.

1. CoBepiieHCTBOBaHME HAaBBIKOB YTEHHS Ha OCHOBE 3adaHuUi co cTp. 86-87 yueOHuUKa
“Cutting Edge Advanced” Unit 9.

2. CoBepIIeHCTBOBaHME HABHIKOB ayTUPOBAHMS HA OCHOBE MPAKTUYECKUX 3aJaHHid Ha CcTp. 89
yuebnuka “Cutting Edge Advanced” Unit 9.

3. O3HakoMJICHHE ¢ MTpaBUJIaMH OMUCAHUS TPEHIIOB, BHIMOJIHEHUE MPAKTHYECKUX 3aJaHUH 1O

ommucaHuIo Ha cTp. 92-93 yuebHuka “Cutting Edge Advanced” Unit 9.

3ausrue 3.

3aHsiTHEe NPOBOAMTCH B HHTEPAKTHBHOM pekuMe B (opme MNpe3eHTAlHil MO TeMme
«International trade».

Hean: dopmupoBanue mnpodeccHOHATHLHBIX KOMMYHUKATHBHBIX KOMIIETCHIIMA IO TeMe
«International trade».

B pamkax camocTodTensHOM pabOThl KaXKIBIA CTYJEHT TrOTOBUT mpe3eHtanuto (10-15
CailIOB) M TEKCT BBICTYIUICHHS MO CIAEAYIOIIEH TeMAaTHUKE:

1. International trade of the USA.

2. International trade of the UK.
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. International trade of Russian Federation.
. International trade of China

. International trade of Germany.

. International trade of France.

. International trade of Italy.

. International trade of Czech Republic
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. International trade of Latin America.

10. International trade of African countries.

11. International trade of Japan.

12. International trade of India.

Ha 3aHgTHMM CTy#eHT 3amuuiaeT CBOKO NPE3CHTALMIO MEpe] ayAuTOPUEHd M OTBEYAeT Ha
BOIIPOCHI APYIrUX CTYIACHTOB.

HpeHO,I[aBaTeJ'IB OLCHUBACT MPE3CHTAINIO KaXXJA0I'0 CTYACHTA IO KPUTCPUAM, YKa3aHHBIM BO

BBCJICHUU.
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